VILLAGE OF HINSDALE
VILLAGE BOARD OF TRUSTEES
MINUTES OF THE MEETING
Tuesday, June 17, 2014

The regularly scheduled meeting of the Hinsdale Village Board of Trustees was called
to order by President Tom Cauley in Memorial Hall of the Memorlal Building on
Tuesday, June 17, 2014 at 7:35 p.m.

Present: President Tom Cauley, Trustees Christopher Elder, J. Kimberley Angelo,
William Haarlow, Gerald J. Hughes, Laura LaPlaca and Bob Saigh

Absent: None -
Also - Present: Village Manager Kathleen A. Gargano, Assistant Village
Manager/Finance Director Darrell Langlois, Director of Community Development
Robb McGinnis, Director of Parks & Recreation Gina Hassett, Village Engineer Dan
Deeter and Village Clerk Christine Bruton

PLEDGE OF ALLEGIANCE

President Cauley led those in attendance in the Pledge of Allegiance.

APPROVAL OF MINUTES
There being no corrections to the draft minutes, Trustee Elder moved to approve the
draft minutes of the regularly scheduled meeting of June 3, 2014, as

presented. Trustee Haarlow seconded the motion.

AYES: Trustees Elder, Angelo, Haarlow and Hughes

. NAYS: None

ABSTAIN: Trustee LaPlaca and Salgh
ABSENT: None

Motion carried.

APPOINTMENTS TO BOARDS AND COMMISSIONS

President Cauley recommended the following individuals for appointment as noted:
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Plan Commission
Troy Unell to a 3-year term through April 30, 2017

Zoning Board of Appeals
Kathryn Engel to a 5-year term through April 30, 2019

Economic Development Commission
Elizabeth Garvey reappointed to a 3-year term through April 30, 2017
Michael Goebel reappointed to a 3-year term through April 30, 2017

Trustee Hughes moved approval of the list of appointments to the Boards
- and Commissions outlined above, as recommended by the Village
President. Trustee Haarlow seconded the motion.

AYES: Trustees Elder, Angelo, Haarlow, Hughes, LaPlaca and Saigh
NAYS: None

ABSTAIN: None

ABSENT: None

Motion carried.
CITIZENS’ PETITIONS

None.

VILLAGE PRESIDENT’S REPORT

No report.

CONSENT AGENDA

President Cauley read the Consent Agenda as follows:

Recommended by Administration & Community Affairs Committee

a) Paddle Tennis License Agreement with Mary Doten for a Period of Two Years
(Omnibus vote)

b) Resolution of the Village of Hinsdale, DuPage and Cook Counties, Illinois
Approving and Authorizing Execution of an Acknowledgement of a- One-Year
Extension of Lease for the Use of Office Space at Katherine Legge Park between
the Village of Hinsdale and the Hinsdale Humane Society (Omnibus vote)
(R2014-06) )
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Recommended by Environment & Public Services Committee

¢) Ordinance Establishing Prevailing Wages for Public Works in the Village of
Hinsdale, Cook and DuPage Counties, Illinois (Omnibus vote) (02014-21)

d) Issue a Purchase Order for Bid #1564 for the Service of Salt Shed Roof
Replacement to Funderburk Roofing, Inc. in the bid amount of $63,000 (Omnibus
vote)

e) Reject All Bids for the 2014 Resurfacing and Infrastructure Project Opened on
April 17, 2014 (Omnibus vote)

Trustee LaPlaca noted that Item D, the salt shed roof, had been reviewed by the
EPS Committee and they approved the item contingent on references. These have
since been provided and appear to be in order. President Cauley remarked that
Illinois law requires municipalities to adopt a prevailing wage ordinance, however,
in his opinion prevailing wages are a bad practice. Discussion followed. Trustee
LaPlaca moved to approve the Consent Agenda, as presented. Trustee Saigh
seconded the motion.

AYES: Trustees Elder, Angelo, Haarlow, Hughes, LaPlaca and Saigh
NAYS: None -

ABSTAIN: None

ABSENT: None

Motion carried.

ADMINISTRATION AND COMMUNITY AFFAIRS
Accounts Payable

Trustee Haarlow moved Approval and Payment of the Accounts Payable for the
Period of May 31, 2014 through June 13, 2014 in the aggregate amount of
$2,308,492.82 as set forth on the list provided by the Village Treasurer, of
which a permanent copy is on file with the Village Clerk. Trustee Elder
seconded the motion. R '

AYES: Trustees Elder, Angelo, Haarlow, Hughes, LaPlaca and Saigh
NAYS: None

ABSTAIN: None

ABSENT: None

Motion carried.
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Approval of an Ordinance Authorizing and Providing for the Issue of
$5,000,000 General Obligation Bonds (Alternate Revenue Source),
Series 2014B, of the Village of Hinsdale, DuPage and Cook Counties,
Illinois, for the Purpose of Providing for Certain Capital Improvements in
and for the Village, Prescribing all the Details of Said Bonds and
Providing for the Imposition of Taxes to Pay the Same (02014-22)

President Cauley introduced the item and noted that the bonds were bid this
morning and received an excellent rate of 2.9646%. The Village’s ‘AAA’ bond rating
continues to provide very good results in the market. These funds will be used to
partially fund infrastructure improvements. Mr. Kevin W. McCanna, President of
Speer Financial, Inc. addressed the Board and reiterated the benefits Hinsdale has
realized because of their ‘AAA’ rating. Trustee Hughes moved Approval of an
Ordinance Authorizing and Providing for the Issue of $5,000,000 General
Obligation Bonds (Alternate Revenue Source), Series 2014B, of the Village
of Hinsdale, DuPage and Cook Counties, Illinois, for the Purpose of
Providing for Certain Capital Improvements in and for the Village,
Prescribing all the Details of Said Bonds and Providing for the Imposition
of Taxes to Pay the Same. Trustee Elder seconded the motion.

AYES: Trustees Elder, Angelo, Haarlow, Hughes, LaPlaca and Saigh
NAYS: None

ABSTAIN: None

ABSENT: None

Motion carried.

ENVIRONMENT AND PUBLIC SERVICES

Award the Pavement Patching and Resurfacing Project to Hardin Paving
Services in the Amount not to Exceed $769,176

President Cauley introduced the item stating that we had to withdraw the bids for
the work proposed as all bids were over the budgeted amount. As a result, the
Village broke out portions of the project for rebidding and partnered with other
municipalities for cost savings. Trustee LaPlaca explained this was discussed at
EPS and this item, for the resurfacing of streets and parking lots, is under budget.
However, it was noted and confirmed by Village Engineer Dan Deeter that this bid
is based on estimated quantities; final pay outs will be dependent on actual work
done. Trustee LaPlaca moved to Award the Pavement Patching and
Resurfacing Project to Hardin Paving Services in the Amount not to
Exceed $769,176. Trustee Saigh seconded the motion.
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AYES: Trustees Elder, Angelo, Haarlow, Hughes, LaPlaca and Saigh
NAYS: None

ABSTAIN: None

ABSENT: None

Motion carried.

ZONING AND PUBLIC SAFETY

Trustee Saigh noted the next meeting of the ZPS Committee will be June 26th,

REPORTS FROM ADVISORY BOARDS AND COMMISSIONS

No reports.
OTHER BUSINESS
None.
STAFF REPORTS
No reports.
CITIZENS’ PETITIONS
None.

TRUSTEE COMMENTS

None.



Village Board of Trustees
Meeting of June 17, 2014
Page 6 of 6

ADJOURNMENT

There being no further business before the Board and no need for a Closed Session,
President Cauley asked for a motion to adjourn. Trustee Elder moved to adjourn
regularly scheduled meeting of June 17, 2014. Trustee Hughes seconded the
motion. ,

AYES: Trustees Elder, Angelo, Haarlow, Hughes, LaPlaca and Saigh
NAYS: None *

ABSTAIN: None

ABSENT: None

Motion carried.

Meeting adjourned at 7:49 p.m.

ATTEST:

Christine M. Bruton, Village Clerk



MEMORANDUM
To: President Cauley and Menﬁbers of the Village Board of Trustees
From: Chief Bradley Bloom and Tim Scott, Director of Econ. Development & Urban Design
Date:  July2,2014

Re: CMAP Parking Study Presentation

Ms. Lindsay Bayley and staff from the Chicago Metropolitan Agency for Plannihg (CMAP) will present
the findings and recommendations of the parking study conducted by CMAP. As you may recall, the
Village applied for a local technical assistance grant and was subsequently chosen by CMAP to conduct a
study of current parking conditions in the downtown area and make recommendations as how to best
manage the existing parking supply.

The parking study process included field observation and analysis that led to a detailed existing
conditions report and stakeholder outreach. The parking steering committee involved in this process has
been invited by CMAP to attend this presentation.

The salient recommendations of the study include the following:

*  Merchants and their employees currently occupy between 15% and 30% of the on-street metered
parking spaces.

» Fees for on-street parking meters, off-street parking lots, parking permits and fines should be
priced to encourage merchants and employees to relocate to permit areas, and in turn, open on-
street metered spaces for the customers of downtown’s revenue-generating businesses.

* In order to generate public support, use additional fee revenue generated by price increases to
fund tangible improvements that preserve and beautify the historic district and improve the
overall pedestrian experience downtown.

Due to the time and resources that will be involved in refining these recommendations into workable
solutions, staff is seeking direction and conceptual support of CMAP’s key findings.

In addition; it is the recommendation of staff that moving forward any approved parking changes be done
incrementally and on a trial basis so the effectiveness of the changes may be carefully studied prior to
broader implementation., ‘

Attached you will find an article recently published by the International City/County Management

Association that echoes some of CMAP’s findings and recommendations.

Please contact us with any questions. Thank you.



by John Dorset

Parking can be a powerful resource for
promoting economic development and
improving the quality of life in any community.
And one of the most important tools at the
disposal of city and county administrators and
planners is parking pricing. By implementing
strategic pricing, local governments can
influence where drivers park and for how long.

When done right, this can have an
extraordinary impact on a community's
economy and the health of local businesses. It
can also affect the quality of life for residents.
The problem is, most communities don't do it
right.

The good news is that some places are starting
to recognize the power of pricing and are
beginning to leverage parking pricing as an
important tool for supporting local businesses,
reducing traffic congestion, cutting vehicle- i — e
borne pollution, and generally improving the quality of life for reSIdents A number of cities,
including San Francisco and Santa Monica, California, and Seattle, Washington, just to name a
few, have begun setting prices strategically to achieve urban planning goals.

COMMON MISTAKES

The most common mistake communities make is not charging—or at least not charging
enough—for parking, particularly in downtown business districts. Often, local officials and
planners, as well as business owners, assume that the best way to attract shoppers, patrons to
local entertainment venues, or other visitors is to offer plentiful free parking. This approach,
however, typically has significant unintended consequences, making it even more difficult for
people to conveniently access businesses or services,

The problem is that when free or underpriced parking is provided, it typically causes the most
valuable spaces—those that are located adjacent to local businesses, services, and
entertainment venues—to be overused. Often, these spaces are occupied early in the day by
employees of area businesses, even before the visitors for whom they are intended have come
downtown.

And they tend to remain occupied by these same parkers throughout the day. In addition to
reducing—or even eliminating—the number of open spaces, this practice also dramatically
increases roadway congestion as drivers circle blocks looking for available spaces or waiting



Village President Thomas K. Cauley and Village Board of Trustees
Village of Hinsdale

19 East Chicago Avenue

Hinsdale, Illinois 60521

May 7, 2014

RE: CMAP INNOVATIVE PARKING MANAGEMENT PLAN

Dear President Cauley and Village Board of Trustees,

The Hinsdale Chamber of Commerce Executive Board has had the opportunity to review
the parking management plan proposed by the Chicago Metropolitan Agency for
Planning (CMAP) resulting from the independent parking study conducted over the
course of the last year and half.

Upon review, the Chamber Executive Board discussed the recommended goals and
strategies as outlined in the plan and drew the following conclusions:

Having been involved in this grant study throughout the entire process the Chamber
has been educated and is well aware of the parking behaviors and issues creating
tension at the metered spaces in the downtown and immediate surrounding areas.

The Chamber supports the idea to utilize increased meter rates as a necessary tool to
help manage and hopefully optimize current parking inventory to the best of our
ability.

The Chamber believes those increased rates must be carefully and thoughtfully
determined in a respectfiil manner so as to enhance the customer experience yet deter
merchants and their employees from taking advantage of the primary, metered
parking spaces.

The Chamber would also expect for those increased meter revenues to be reinvested
towards increased maintenance of public right of way and enhancement and
beautification of the overall central business district. Critical for success would be
developing on-going awareness of how the increased funds generated by new rates
would actually go towards these improvements.

The Chamber is willing to assist with and participate in efforts to educate the
business community and the public on the implementation of these carefully
considered recommendations.

Respectfully,

Kim Goers Bbyer
Chairman of the Board
Hinsdale Chamber of Commerce
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go ivetropolitan Agency for ining (CAAAR) is the ragion's official

nprehensive planning organization. its GO TO 2040 planning camp
@ region's seven colinties and 284 communities to implement sira
address transportation, Housing, économic develdpmient, open st
and other quality-of-life issues.

See www.cmap.illinois.gov for mose information.
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SECTION 1: INTRODUCTION
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Purpose of the Existing Conditions Report

The existing conditions report is a critical first step in any planning process - laying the groundwork from which
recommendations will ultimately be made. To properly address current parking congestion issues in Hinsdale, it

is important to understand how local stakeholders perceive parking, Additionally, having thorough on-the-ground
knowledge of the existing supply and parking occupancy rates, as well as general transportation information, will
help inform the strategies that are ultimately developed as aresult of this research. This report details the findings of
theresearch, data gathered, and interviews conducted over a three-month period. The Existing Conditions Reportis

organized in the following sections:

o Section 1: Introduction and Project Background
o Section 2: Regional Context

o Section 3: Previous Plans, Studies, and Reports
o Section4: Community Gutreach

o Section §: Local Transportation Review

o Section 6: Parking in Hinsdale

o Section 7: Land Use Planning and Parking

o Section 8: Looking Forward
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Figure 1.1 Downtown Hinsdale Study Area
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Figure1. 2 Downtown Hinsdale Study Area and Public Parking Lots V SECTION:INTRODUCTION
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What is an Innovation in Parking Management Plan?

The Innovation in Parking Management Plan will serve as a guide for elected officials,
property owners, village staff, community residents, business owners, and potential
investors. The Plan will assist in making informed administrative and implementation
decisions about future efforts to manage parking through a series of recommended
policies and actions to target identified parking problems.

Why Does Hinsdale Need a Parking Management Review?

The Village of Hinsdale is undertaking a process to evaluate their parking system, with
the goal of improving the livability and vitality of the historic downtown. The result of
this project will be a series of recommended policies to help the Village and its residents
address identified parking problems.

Hinsdale’s downtown was originally designed when most people walked to amenities
like stores, schools, and parks. Having retained the historic building density in their
core, Hinsdale has maintained a high concentration of businesses and offices ina

small area, From day spas to restaurants to coffee shops, addressing parking demand
in the downtownareais varied and complex. Balancing the needs of local businesses,
restaurants, rail commuters, residents, and visitors is no small feat. In addition to
customer parking needs, there are many employees arriving by car. When everyone is
trying to go to the same part of town, it can become a challenge to find a parking spot for
each automobile; people are often forced to drive in circles searching for aconvenient
space.

Parking congestion is an indication of alively downtown, but too much congestion can
negatively affect businesses and residents alike. To better understand and address the
parking challenges in Hinsdale, the Village is partnering with the Chicago Metropolitan
Agency for Planning, to develop innovative parking management strategies.

Plan - Existing C

Village of Hinsdale I in ParkingM

How does parking affect a downtown?

The supply and management of parking influence the character, form, function and

flow of a community. Too little supply makes the downtown unattractive to potential
businesses; mismanaged supply keeps prime spaces full while spaces further from the
corestay vacant. Too much parking can increase the demand for parking, when more
people decide to drive, resultingin increased traffic congestion, An oversupply of surface
parking can negatively impact thebuilt environment by creating large gaps between
buildings, rendering walking and bicycling unpleasant and unsafe.

Hinsdale stands out for having preserved the historic downtown with consistent building
fagades along the main streets. However, over the last several decades, the types of
business in Hinsdale have changed and so have the habits of customers. More people are
driving, and shopping trips maytake longer than they did in the past. Additionally, many
employees are arriving from locations outside of Hinsdale, often by car.

As communities grow, their parking needs and demands also undergo transformations,
requiring different types of parking management. Addressing any parking problems
should be part of a comprehensive multi-modal transportation system plan. Drivingand
parking make up just one facet of acommunity’s transportation infrastructure, While cars
will continue to be the primarymode of transportation for many, small increases in the
mode share of more active forms of transportation— like walking, bicycling, and transit —
can help alleviate parking problems, while helping residents lead healthier lives,
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Figure 1.3. Downtown Hinsdale Planning Process .
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Planning Process
The planning process to create the Village’s Innovation in Parking Management Plan
includes multiple steps that will last approximately 10-12 months, The process has been
crafted with assistance from Village staffand has been designed to include resident and
business owner input throughout, :

A}

In January of 2013, Village staff met with CMAP staffto develop aScope of Work for the
project. The work plan sets program tasks, a timeline for the program, and recomimends
participation by a community steering committee to assist CMAP staffin developing the
final plan and recommendations. As indicatied in Figure 1.3, steps one through four of the
project involve athorough analysis of the existing conditions within the community using
information gathered through one-on-one stakeholder interviews, steering committee
meetings, review of previous studies, and collection of maps and data. The results of these
steps are presented in this report. Step five will focus on identifying appropriate strategies
for Hinsdale’s parking management review based on findings from this reportand a public
workshop, steps six and seven will combine efforts from previous phases to create the
parkingmanagement plan document containing policies, prograins, and action steps
recommended to assist Hinsdale in achieving the future vision.
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Section 2

SECTION 2: REGIONAL CONTEXT

Regional Context
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History of Hinsdale and the Downtown

Surveyors for the Chicago Burlington & Quincy Railroad began laying out what is now
known as the Burlington Northern Santa Fe (BNSF) railroad in 1862, At this time, a
wealthy businessman named William Robbins made a speculative investment in the

land around what would become downtown Hinsdale. The Village was incorporated in
1873, at which time most of the land around the train station had been platted and many
residences had been constructed. According to Hinsdale’s Vision 2025 Plan there were
also stores, a post office, a hotel, pharmacies, a grocer, alarge stone school at the site of
the Hinsdale Middle School, and two churches located in downtown Hinsdale at this time.
Aswith other suburban downtowns of the era, these uses predominantly met daily needs
of residents, and were accessible within a short walk from their homes.

The downtown has a distinct style, reminiscent of small New England downtowns, In
2006, the downtown area (roughly bordered by Maple Street, Lincoln Street, Garfield
Street, and Second Street) was added to the National Register of Historic Places. In
addition to the array of boutiques and unique local businesses, the form and scale of
Hinsdale’s historic downtown is one feature that lures visitors from other communities.
The compact cuncentraiion of buildings in the central core was developed ata scale that
enables residents to walk to stores, the train station, schools, parks, Village Hall and
thelibrary. The layout was primarily established before 1930, ata time when few people
owned cars.

Since the 1930s, Hinsdale's community character has persevered, but the habits and mode
preferences of residents and shoppers have changed significantly. Downtown offerings
havealso changed; there has beena shift from primarily retail to include services as well,
The postwar development pattern of Hinsdale's downtown reflects the evolution of retail
formats, increased automobile ownership and usage, and more retail-and commercially- .
zoned land on highways throughout region (such as Ogden Avenue and Route 83).

Taday, the downtown’s varied uses serve Hinsdale residents while also attracting visitors
from the neighboring municipalities. This balance helps to ensure the Village’s economic
vitality, but puts strains on the parking resources of the community. Some “daily needs”
retail uses, such as pharmacies and grocery stores, still exist in the downtown area, but
many of them are lacated north of the railroad tracks in the Grant Square shopping center.
Thelayout of GrantSquare allows for easy automobile access, with a parkinglotshared
between avariety of stores,



South of the tracks, specialty boutiques, including those focused on apparel, fashion,
accessories, and home décor - are joined by new restaurants, salons, and day spas
creating an active street level while offices on upper floors are commonplace. These upper
floor commercial spaces provide valuable customers for local business during the day.
The occasional upper floor residential unit is less prevalent today, but still exists. This
transition from upper floor residential to upper floor office has also increased parking
demand, Office and retail uses have similar demands for parking by time of day, generally
during business hours, whereas residential parking demand is generally lower during the
peak demand periods for office and retail and higher on evenings and weekends. -

Streets within a short walk of the central core are primarily single-
family residential, with a variety of businesses housed in what would
otherwise appear to be single-family homes. The demand for parking
is minimal on these streets and most residents would prefer not to
induce traffic to their streets through commuters and employees
looking to leave their cars for the day, but for streets that already
have amix of uses, their capacity as a parking resource for
employees or longer-term shoppers is currently underutilized.

While residents are not always in agreement with solutions,
they are quite active in the development of their community
and proud to call Hinsdale home, Someresidents hold strongly
to the past and want to preserve the aspects of Hinsdale that
they value, while others want to move forward to improve the
community with less consideration for history. Most residents
and local stakeholders fall in the middle of that spectrum, and
want to respect Hinsdale’s past while planning for its future.
With the acknowledgement that things have changed and
people’s habits are different, the Village would like to pursuea
balance between honoring and respecting the unique history
of the community, while adapting to futureneeds.

t Plan - Existing C
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Regional Setting

Hinsdale is primarily located in DuPage County, approximately twenty miles west

of Chicago (Figure 2.1). The Villages of Western Springs, Burr Ridge, Willowbrook,
Clarendon Hills, and Oak Brook surraund the village. Three major routes rin east-west.
through the Village: Ogden Avenue /US-34 on the north, the BNSF tracks run through the
center, and 55th Street on the south. The Village is also bounded by Interstate 294 on the
eastand Route 83 on the west. Hinsdale has three Metra commuter rail stations along
the BNSF. The total population of Hinsdale is slightly less than 17,000 onanarea of 4.64
square miles.

Downtown Hinsdale is located in the center of the village, around the Hinsdale Metra
Station. The area is home to the Village government police and fire stations, Village

Hall, someretail development, salons and service attractions,

§ hardwareand grocery stores.

The village is within the Des Plaines River Basin and islocated
northof the Des Plaines River. There are several substantial
County Forest Preserves nearby, including Brush Hill Forest
Preserve, Wolf Road Prairie, and Fullersburg Woods Forest
Preserve, The Salt Creek Greenway Trail, running through Cook
and DuPage County, connects to the northern edge of Hinsdale,
providingaccess to the regional bike trail network and other parks
and open space.

Image from the Newberry Library with caption: "Our
Chicago Suburbs - Hinsdale, ILL. and the Resid: of
Q.J. Stough, Esq.1873." 0.J. Stough purchased land west
of Robbins' tractin 1868; thisis the current site of the
Hinsdale Public Library, according to the library's website.




Figure 2.1, Regional context
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Hinsdale and GO TO 2040

The cumulative choices of 284 municipalities and seven counties determine quality

of life and economicprosperity across our region, With local autonomy over land use
comes the responsibility to consider how those decisionsshapea community’s livability,
including how they affect neighboring communities and the regionasawhole. The GO
T0 2040 plan strivesto balance the need for local autonomy and regional cooperation. It
provides principles that municipalities and counties can applywhen they decide howand
where developmentshould happen or which infrastructure investments to make in their
communities. Theplan recommends supporting local planning through grant programs,
infrastructure investments to implement plans, technical assistance, and collaboration
between municipalities on shared priorities.

Of GO TO 2040’ four themes - livable communities, human capital, efficient governance,
and regional mobility - parking has a direct impact on the livability of our communities
and the ability of our region’s residents to move around the region, Parkingis one of the
largest single land uses in our municipalities, Besides encouragingauto use, havinga
large supply of parking influences the livability of our communities, It makes walkingand
bicyclingunpleasantand unsafe, it adds to floodingand pollution problems, and it makes
housing more expensive. At the same time, parking is necessary to supporta community’s
local businesses, By assessing existing parking and finding opportunities to utilize
parking more efficiently, Hinsdale is helping the region meet its goals.

One of the central goals of GO TO 2040 is to make our region a better place to live, by
directing investment toward policies that strengthen existing communities, and by
finding opportunities to encourage new development in livable communities that are
walkable and designed for a mix of uses. While CMAP can help local governments address
theissues oflivability in their communities, development decisions will continue to
bemade locally. The recommendations proposed at the end of this project will only be
implemented with thefull support of the Village of Hinsdale.

The full plan, as wellas an executive summary, can befound at www.cmapiillinois.gov.
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Section 3

Previous Plans,

Reports

Anumber of studies have been conducted for downtown Hinsdale regarding parking in
recent years; below are some highlights from those efforts. The following plans, studies
andreports are reviewed in this section:

o Hinsdale Central Business District Survey (2007)

o Hinsdale 2025 Resident Solutions Survey (2006)

o Villageof fﬁnsdale’s Police Department Parking Survey (2006)
o Hinsdale Bicycle Plan (2007)

SECTION 3: RECENT PLANS

Hinsdale Central Business District Survey (2007)

Brad Summers, amember of the Economic Development Commission, conducted a
survey of downtownmerchants in the Central Business District (CBD) in 2007. The survey
was conducted “to gain abetter understanding of the factors affecting the financial health
of the commercial and professional businesses, as well as Pproperty owners,” operating
within the Hinsdale CBD, This survey covered a variety of issues, and parking came up
prominently as asource of frustration for merchants and their customers. It was ranked
the highest priority for the Economic Development Commission to undertake to support
the business community (of nine options). Some key findings include:

o Easing parkinglimits wasnoted as asignificant issue to be addressed, as well as
buildinga parkinggarage, while customer-only parking restrictions were not seen to be
effective

o Almost 65 percentof respondents believe that the unique architecture and large
percentage of independent merchants serve as an “attraction,” and many believe that
empty storefronts and parking difficulty have led to a decrease in downtown activity

o Additionally, 96 percent of respondents agreed that the “perception” of a parking
problem (regardless of feelings that thereis or isnota parking problem) negatively affects
business and leads to Hinsdale residents avoiding shopping downtawn



Hinsdale 2025 Resident Solutions Survey (2006)

In 2006, nearly 2,000 residents responded to asurvey for the vision for the Village of
Hinsdale, organized around eight topics, one of which was parking'. The surveyaskeda
variety of questions about what residents would choose to do to help alleviate the parking
problem (whether real or perceived). Overall, residents believed that the Village should
create more parking in downtown and there is support for using tax dollars to do so.
However, there was a mixed response in régards to how the parking problem should be
addressed; whether by building a parking-only structure, mixed use parking structure,

or no parking structure at all. Among survey respondents, 75 percent believe the Village
should create more parking downtown, and support using tax dollars to do so; 62 percent
of respondents believe that businesses should be required to pay into a parking fund to
finance the creation of additional parking and that the businesses should not be forced to
provide parking spaces in the downtown area. Residents indicated a willingness to pay an
average of $88 via property tax for a parking structure.

Based on the findings, the report made three recommendations™

1. Study successes and failures in other communities to understand best practices with
the intent of ultimately exploring the construction of a parking structure on the current
site of the municipal lot between Washington and Lincoln.

2. Manage parking with consideration of demand and supply and encourage workers to
park further from the core, and commuters to park north of the tracks.

3. Builda parkingstructure at the Highlands Metra Station, with assistance from Metra.

1 Survey results available online: http://www Vill hinsdale.org/download/Files/phasellSt ts.pdf

2. Recommendations available online: http://www.Villageothinsdale org/hinsdale2025/comm/SEGBRecs1_3.pdf
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Each of these recommendations came with context from survey participants. In
regards to the parking structure, costs, design sensitivity, and the location were key
considerations. It was also noted thatthe desired design features and retail inclusion
may make the project cost prohibitive as the community expressed a desire to minimize
impact on resident tax bills. Therewere also a number of sub-recommendations put
forth, including: revise permits, establish a new shopper-only zone, change fines and
enforcement, change ordinances and policy regarding tickets, set aside special funds

to be used for parking improvements, create a commuter shuttle, and move permit and

metered spaces.




Village of Hinsdale Police Department Parking Survey (2006)

In 2006, the Village of Hinsdale Police Department surveyed drivers in the downtown
areaon parking habits with an open comment section. Responses were very similar

to the Hinsdale 2025 Resident Solutions Survey. The majority of comments expressed
frustration with parking downtown., Just over 25 percent specifically cited alack of
parkingavailability; 13 percent want the Village to build a parking garage; 10 petcent are
opposed to parking meters, 10 percent are frustrated with restrictive time limits, and only
thirteen of the 451 commenters expressed that there is nota parking problem.

The survey also looked at the length of stay, reason for visit, and walking distance, Even
with 2-hour time limits on the meters, a significant number of shoppers and visitors who
-said they spend more than two hours parked in downtown, Most park on the same block
aswhere they are going, with only thirty-eight percent of employees parking further than
2blocks from their final destination (Figure 3.2). ’

Hinsdale Bicycle Plan (2007)

Increasing the bicycling mode share can help reduce parking demand. In 2007, the Village
released the Hinsdale Bicycle Plan, proposing a network of more than twenty-five miles of
bike routes, bike lanes, and shared use paths to increase and improve the bicycle facilities
in Hinsdale. The vision of the Bicycle Task Force was to provide residents with a network
that would connect them to locations within the Village, as well as to destinations and
paths outside of the Village for both recreational use and as a transportation network,

As partof the Hinsdale Bicycle Plan, bicycle parking counts were conducted in the Village.
The inventory counted over1,100 bike parking spaces, much of which is concentrated at
the Hinsdale Community Pool, the Hinsdale Public Library, and Hinsdale Central High
School. Many of the bicycle racks in Hinsdale are designed to hold only the front wheel
ofabicycle, but do not allow for securing the bike frame; improved rack standards were
recommended for thoseracks.

Unfortunately, the team responsible for developing and championing the Hinsdale
Bicycle Plan has mostly left the Village since adoption of the plan, Without a concerted
effort, the recommended improvements and rleceséarypolicy updates to supportan
excellent bicycling community have not been implemented.

SECTION 3: RECENT PLANS
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Community Outreach
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Key Findings

High demand for parking in the core from 9:00 a.m. to 5:00 p.m., Monday through
Friday; many drivers “cruise” for parking, circling the block multiple times to find a
space. )

Many ei-nployees parkin the most desirable parking spaces for customers and feed
themeters,

Some employees are reluctant to walk more than two blocks to park; they have
concerns for safety late at night when most businesses are closed (no “eyes on the
street”). Limited options for employees wha don’t want to walk far.

Thereis limited and confusing information about where people can park.

Many people want a parking garage.

Thereis underutilized parking north of the train tracks because people don’t want to
be delayed by trains and exposed to the weather while waiting,

Steering Committee

Asteering committee was established to guide the overall vision of the plan and provide
feedback along the way, Inaddition to Village staff, the steering committee includes
representatives from the following:

o Local Residents (including a high school youth representative)
o Hinsdale Bank& Trust

° Zazﬁ Salon & Day Spa

o SweetAli’s Gluten Free Bakery

o Hinsdale Furriers

o Hinsdale Economic Development Commission

o Hinsdale Chamber of Commerce

o Village of Hinsdale Police Department

o MetraRail



The first steering committee meeting was held on January 23, 2013 at Village Hall to
introduce members to the project and gather feedback regarding issues and opportunities
for improving parking in downtown Hinsdale. Steering committee members noted a
number of issues or concerns they would like to see addressed in the plan, ranging from
relocating Metra commuter parking, increasing customer parking, increasing meter time
limits, and stricter parking enforcement,

The second steering committee meeting was held on April 3, 2013 at Village Hall
immediately following the business owners workshop. The purpose of the meeting was
to discuss the input collected at the business owners workshop, provide feedback on
up-to-date existing conditions research and public engagement strategies. The steering
committee members expressed concern that the current parking map is overwhelming
and difficult to understand by residents, merchants, and shoppers. A mappingactivity
allowed the steering committee to identify where parking could be expanded upon or
shared as well as pinpoint streets with high congestion and areas that pose parking
challenges.

Key Person Interviews

In order to identify the parking issues and opportunities that exist in Hinsdale, CMAP
staff conducted confidential interviews with 11 community stakeholders. These
individuals represented a variety of interests and included: residents, business owners,
developers, and elected officials. Although there were many similarities among the
responses, each interview brought forth different viewpoints of the parking challenges in
Hinsdale.

A common theme that arose from interviews was that it is difficult to find a parking spot
downtown during business hours. Nearly everyone expressed that employees park

in the spaces intended for customers; although it was not clear if the employees are
feeding meters, moving cars every two houts, or some combination of meter-feeding
and “shuffling” Interviewees also cited an imbalance between the supply and demand
of parking, Some linked this challenge to the limited amount of parking lots and spots
offered, others expressed that Metra commuters parkall day in prime parking spots,
while others blamed the lack of parking availability in existing permit parking lots.

Plan - Existing Conditi

Village of Hinsdale | in Parking Manag

Some interviewees said that thelack of available parking has led to increased vacancy
in retail putting strains on the economic vitality of downtown Hinsdale. The outdated
parking meters, restrictive timelimits, and unpleasant fines imposed were cited as
deterring customers from shopping downtown. It was also suggested that, due to these
barriers, customers patronize neighboring communities that have shopping malls with
greater surface parking and parking garages.

Collectively, the community stakeholders interviewed brought up many similar needs,
such as educating the public ondifferent parking strategies, encouraging walking, and
supporting public transportation.

Business Owners Workshop

Abusiness focused workshop washeld on April 3, 2013 at the Village Hall to better
understand business owners’ perspectives on the parking challenges and opportunities.
At the workshop, CMAP staff introduced the project, presented current findings, and
described the online community engagement tool. Participants also heard froma
business and property owner inOak Park about the experience Oak Park businesses had
in increasing parking rates in their downtown area,

Using keypad polling technology, 17 participants were also asked to anonymously
answer a few questions about themselves and their businesses. Most business owners

in attendance self-identified as owningretail, followed by healthcare and beauty, and
banking, Over 60 percent of attendees owned their business in Hinsdale for over 20 years;
and nearly a quarter of attendees have only been in business from one to five years, Staff
had heard during key stakeholder interviews that some businesses reimburse employees
for parking or provide incentives for not driving to work. Of the business owners in
attendance a third reimburse employees for parking, and 11 percent offer incentives for
biking and walking to work.
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Participants were also asked to identify their parking concerns and challenges using the
keypads. Close to half of participants responded that employees parking in metered spots
is the biggest parking challenge, followed by 25 percent who believe there is not enough
parking, A top priority for business owners is to have more parking availability in the
downtown - with 82 percent of attendees in agreement. Finally, business owners were
asked to choose one strategy they believe will solve the parking problem in downtown; 75
percent of participants were in agreement that parking challenges should be addressed
with demand-based pricing and zones, followed by 19 percent who voted for buildinga

parking garage.
Table 4.1, Topissuesidentified at Business Owner Workshop, 2013.

]' What do you seeas the biggest challenge? % of Responses ,
: ) % |
nsfectvepermitsysten " T e
" Disproportionate meter fees ! 19% ;
'“ea_pﬂ'y';e_s;ﬁ&n_g'@},};é;d spots T 50% i

) \-/Ve_d;ﬁ'tE;; ‘a_‘ny;ark.in;; challx;nges ) : 0%

[ Whatare your top two priorities? % of Responses
Moreparkingavalbilly e e L SPE
Less traffic congestion { 15%
! Closer parkinglocations. i 8% |
Biking and walking ' e ]
Lovarcosttopar a
j Lower municipz;l costs o | 4%
| Howdo you think we should address our parking challenges? % of Responses
Demand-based pricing, zones ! 75%
N;w_ s;t;t.s_t;;ar ing, éha}ed parking ! .6.%
 Buildaparkinggrage R -
| 0% !
, 0% i

forcement, fines )

Source: CMAP, April 3, 2013 Meeting




Online engagement

In addition to reaching community stakeholders through public meetings and key person
interviews, CMAP developed an interactive website to reach people who could not attend
meetings. The purpose of online engagement was to educateresidents on the purpose

of this project. Second, CMAP wanted to hear from residents about their priorities and
preferred choices for addressing parking and congestion in downtown Hinsdale. The
website was available from February 19, 2013 to May 19, 2013. During this time over 281
people visited the site, and 129 people gave detailed feedback on their priorities as well as
providing opinions on various strategies to help alleviate parking problems.,

Upon visiting the website, users were asked to select from a list of suggested parking
priorities and identify which priorities they felt were most important. If someonefelt that
their priorities weren’t listed, users were given the option to suggestadditional priorities.
Overall, the top ranked priority for users was “more parking availability” followed by

“closer parkinglocations.” The leastimportant priority to users of the site was “lower
municipal costs.” ‘ . :
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The list of priorities on the website, and their accompanying details, included:

o More Parking Availability—spreading the demand for parking, with the goal of
freeing up one or two spaces per block, isbest accomplished using demand-based
pricing. For Hinsdale, this could be accomplished with zones, based on observed parking
congestion. Also, changing hourlyrestrictions to open peripheral streets can give long-
term parkers more options.

o Lower Costto Park—the costof parking influences how longsomeone may occupy
the spot. Prices too low encouragelong-term parking; prices too high may deter some
shoppers from shopping. Time limits are inefficient and expensive to enforce; they also
discourage customers from spending time downtown. Any price increase should only be
done with meters that accept credit cards.

o Lower Municipal Costs—Taxdollars cover many expenses for the Village, including
management of the parking system, enforcing regulations, giving tickets, and providing
parking—which is expensive. Buildinga parking garage costs about $30,000 per space.
Without outside funding, the costs fall on residents of Hinsdale to fund through higher
taxes or diverted taxrevenues.

o Bikingand Walking—improving the bicycling and walking infrastructure with
connected paths and trails, streetscape improvements, bike racks and amenities, while
offering encouragement and incentive programs can be a low-cost way to reduce parking

needs.

a Closer Parking Locations—inthe busy core of downtown, it can be hard to find aspot
right in front your destination, Shiftinglong-term parkers further from the central core
will open up spaces closer to desired locations.

o Less Traffic Congestion—when drivers circle the block looking for park, this leads
to traffic congestion~—an estimated 30 percent of drivers in congested downtowns are

searching for parking.
The overall priority ranking chosen by participants was:
1. More Parking Availability
2. Less Traffic Congestion
3. Closer Parking Locations
4. Lower Cost to Park .
5. Biking and Walking

6. Lower Municipal Costs



Next, residents were asked to explore combinations of strategies to see how they might
affect their designated priorities from the previous activity. Users could also rate various 5. -3 Slrategies
combinations of strategies onascale of1to 5 stars. Most combinations users explored ) -

included two of the six strategies, “open new streets to parking, expand shared parking” .
S i!m.fmh‘.‘ CIHAGABUS BY

and “demand based pricing” Support for other strategies was mixed, with some users ; ‘ 1 gatemtr
leaving additional comments about the need for a parking garage to alleviate congestion; E : - Bt
D L :- ::a:\.ﬁ P S LB

while other users expressed frustration with the present metered time limits.

The strategies on the website that users could ch from included . : . S
. - Pire Pakng sty

o Demand-based pricing—demand-based pricing eliminates time restrictions.and
uses the cost of parking to affect demand. With demand-based pricing, the prices of
less desirable spaces arelowered and more desirable spaces are raised, to achieve an
occupancy rate of 85 percent. This should be done in incremental changes as prices too
high could send shoppers to neighboring communities or the mall. But prices too low
would encourage day workers to feed the meter and occupy high-demand spaces.

o Opennewstreets to parking, expand shared parking—there are streetsjust
outside of the core that are underutilized. They may have timerestrictions or they may be

“no parking” streets. Also, there are parking lots that have different peak demands than
the business core (like churches), and they may be wilting to share parking

o Build a parking garage—at $30,000 per space, constructinga parking garageis

presently outside of the Village’s budget. If strategies to alleviate parking problems are

unsuccessful, the community may need to consider structured parking and determine
. who will pay for construction and long-term maintenance costs.

o Support active transportation—even in cold winters, there are many people who
chose to walk and bike in downtown Hinsdale. Increased support for walkingand biking
can get some drivers out of their cars, or make a long walk from remote parking more
enjoyable, Incentive programs for employees canreward those who choose notto drive to
work,

o Increase enforcement, fines—raising the price of a parking ticket and using
progressive fines can deter habitual scofflaws. A warning for the first ticket is followed

by a g5 ticket, then $50, then $100, for example, The increased revenue goes to the
municipality. ) )
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Key Findings

o The Metratrains along the BNSF tracks running east-west through the middle of the Village provide excellent
access to downtown Chicago, but the frequent trains (passengerand freight) create a barrier for crossing
vehicles and people.
According to Metra data from 2006, the downtown Hinsdale Metra station has the highest ridership of the
Hinsdale stations, the most parking, and the most frequent service, and only about a quarter of riders drive
aloneto the station.
o  TheVillage hasapedestrian-friendly downtown, with many amenities in close proximity, and nearly 30 percent

of Metra riders walk to the station (2006).

o Bicycling hasnot been developed to its full potential as amodeoftransportation.
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Roadways

Hinsdale’s road network connects points within the Village and provides access to
regional destinations. The Tri-State Toliway (Interstate 294) serves as Hinsdale’s eastern
border. Hinsdale residents can access the Tri-State Tollway at an interchange with Ogden
Avenue (U.S. Route 34). Ogden Avenue and Kingery Highway (Illinois Route 83) provide
east-west and north-south mobility, respectively. Garfield Avenue/York Road and County
Line Road are principal north-south arterials, Chicago Avenue/47th Street and 55th Street
are principal east-west arterials.

The study area is centered at the intersection of First Street and Washington Street.

The streets in this area provide good access for vehicles, but their character - along with
pedestrian amenities - fosters a walkable shopping district. The presence of the Hinsdale
Metrastation in this district is another key facet of the multi-modal transportation
network.

Hinsdale's residential streetsare primarily laid out in a grid network which enhances the
connectivity within the Village, and are predominantly between 25 and 28 feet wide, a
relatively narrow width that encourages slower driving and is safer for pedestrians. This
network accommaodates convenient access to downtown shopping, Metra train stations,
schools, parks, hospitals, and other Village destinations. ’
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Figure 5.1, Local Average Annual Daily Traffic
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Transit

Hinsdale’s public transportation service consists primarily of Pace Bus Route 668 and the
Metra Rail BNSF route, which largely serves commuters who work in downitown Chicago.
Riders can access the Metra from three stations in the Village: West Hinsdale, Hinsdale,

and Highlands.
PaceRidership

Pace Suburban Bus serves the community with Route 668: Burr Ridge-Hinsdale feeder.
This route provides rush hour commuter service from Burr Ridge, Willowbrook, and
Hinsdale to the Hinsdale Metra station. Through Hinsdale, it runs primarily alongs.
Madison Street and W. Hinsdale Avenue, south of the BNSF tracks. Average weekday
ridership on Route 668 has typically been about 50 passengers; there was a decline in
ridership from 2008 to 2012 from 51 to 37, but the numbers have increased in 201310 46,

Source: Photo from Creative Commons by Michael Kappel.
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Figure 5.2 Pace Route #668
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Metra Commuter Rail

The Metra BNSF Line is the busiest route in the entire regional commuter rail system. In
January, 2013, it recorded more than 1.3 million total boardings, over one-third more than
theline with the second most ridership. The route is 37.5 miles long, from Union Stadon
to Aurora, Of the 26 stations along the line, three are in Hinsdale, and the dovmtown
Hinsdale station had the 10th most boardings in 2006 (not counting Chicago Union
Station). In 2006 (the last year Metra collected commuter ridership data), Hinsdale
ranked 54 out of 234 outlying Metra stations by number of boardings.

From the West Hinsdale station on the west to the Highlands station on the eastis

adistance of 1.4 miles, and the Hinsdale station is between them. This represents a
relatively dense grouping of stations compared to many other parts of Metra’s service

area.
MetraRidership

AMetra survey in the fall of 2006 found that usage of the commuter rail service in
Hinsdale followed traditional commuting patterns with the vast majority of riders
boarding an inbound train toward Chicago in the morning and alighting from an outbound
train from Chicago in the evening, About8 percent of the AM Metra riders using the
Hinsdale station are reverse commuters, With 6 outbound morning peak period trains,
including three express trains, stopping at Hinsdale, there is potential to increase this
ridership. .

Ridership data over time (from 1983 to 2006) shows a few small peaks and valleys in the
total number of commuters. For the most part, though, ridership has remained relatively
consistent over time.

Flgure 5.4. Hinsdale Metra station on the BNSF rail line
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FigureS 3 Hmsdale Metra Riderstip, 1983 - 2006
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Metra data from 2006 also show that more than two-thirds of weekday station boardings
in the municipality occurred at the Hinsdale station, Boardings at the West Hinsdale
station accounted for just over 20 percent of the total, and boardings at the Highlands
stationaccounted for just over 10 percent.

The Hinsdale station is the most frequently used of the three stations in the Village, and
thisis likely due to several factors in combination:

° More frequent service: During the morning peak commute time (6:00 am. to
10:00 2.m.), the Hinsdale station has 11 scheduled stops (in the inbound direction),
compared to six for West Hinsdale and five for Highlands

o More parking: the Hinsdale station has 170 permitted spaces for Metra commuters,
compared to 139 at West Hinsdale and 10 at Highlands. Hinsdale and Highlands
stations also have daily fee spaces.

o Pacebusfeeder service: Route 668 brings commuters from Burr Ridge,
Willowbrook, and Hinsdale to the Hinsdale Metra station

e D 1 :

: Hinsdale station’s location in the heart of the Village makes it
amore attractive, convenient location for many people; commuters can get coffee or
breakfastin the momingand pick up dry cleaning or get groceries on the way home

Figure 5.5. Boardings and Alightings for Hinsdale Metra Stations
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Hinsdale

Highlands

AM Peak: Start of service day to 9:15 a.m.

s

Midday: 9:16 am.to 3:29 p.m.
PM Peak: 3:30 p.m. to 6:45 p.m.
Evaning: 6:46 p.m. tn End of service day
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Mode of Access to Metra Stations Figure 5.6. Mode of Access to Hinsdale BNSF stations

According to a 2006 Metra survey, only 26 percent of Metrariders drive alone and park 1000
at the Hinsdale station, with 33 percent dropped off and 35 percent walking, biking, or
arriving by bus. For all rail commuters in the municipality, walking and driving alone were 900
the primary modes of access. These two modes of accessing the three Metrastations
in Hinsdale each represented about one-third of the total number of commuters. Being .
dropped off was the third most common mode of access, overall, but it was the most 890
common at the Hinsdale station. All other modes of access combined, including carpool, o
bus, bike, taxi, and other, are less than any of the other three, Accordingto the 2010 US 700
Census, approximately 1,500 peoplebetween the ages of 18 and 65 live within a half mile of :
the downtown Metra station, putting many potential users within walking distance of the -600
station. ..
Metra Parking 500
Metra provided datafor the three stations in the Village of Hinsdale along the BNSF Line: ) 400
Highlands, Hinsdale, and West Hinsdale station. The findings indicate more parking . |
availability at the Highlands and West Hinsdale stations. Highlights from the 2006 300
Ridership Information, 2021 Parking Counts, arid 2006 Mode of Access data include: ;
o TheHinsdale station had the highest ridership (2006) and highest observed parking 200
use (2011): 896 morning boardings and 96 percent occupancy (230 of 239 spots).
o  The Highlands station, with only 168 morning boardings (2006), had the second 100
highest percentage of observed parking use (2011): 64 percent, or 59 of 92spots.
o TheWest Hinsdalestation had the lowest percentage of observed parking use (2011): 0 West HinsaI; 7
46 percent, 65 of 139 spots for 323 morning boardings (2006).  Other 2
wBike 0
wBus 4
@ Carpool 7 _ ‘ 14
@Dropped OFf| ~ . 12, 299 13
@DroveAlone| -~ 72 . 233 167
@ Walked LT 263, 123 ]

Source: Metra, 2006.
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Walking and Bicycling

Downtown Hinsdale is awalkable, bike-able community helped tremendously bya
well-connected grid network with short blocks and a concentration of uses in the core.
The entire study area is within a 10-minute walk of the intersection of First Street and
Washington Street,

Pedestrian Environment

Walkability is an important factor in the health of our communities. Elements ofa
walkable neighborhoodinclude a central attraction, main street, or public space;
buildings close to the street, and completestreets designed for safe travel for all modes
-foot, bicycle, transit, and car, Access to amenities, stores, parks, and places of work are
also important,

Having the ability to walk to accomplish errands or to reach a variety of amenities is
good for personal health, the environment, and for household cost savings. The website
WalkScore.com estimates the following;:

o People in walkable places weigh 6-10 Ibs, less than people in auto-oriented
communities.

o Foreverytenminutesaperson spends in a daily car commute, time spent in
commuriity activities falls by 10 percent.

o Onepointof Walk Score is worth $3,000 in home value,

The area centered on S, Washington Street and E. First Street Hinsdale IL 60521 hasa
Walk Score of 88 out of 100, This location is “Very Walkable” as most errands near South
Washingron Streetand East First Street can be accomplished on foot. The averageblock
length is 436 feet, and there are 152 intersections per square mile in the study area. Short
blocks and lots of intersections are better for waikers,

3.For infe i Hinsdale's Walk visit: http://bitly/HinsdaleWalks
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Figure 5.7. Downtown Walking Map '
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Benefits of Walking & Physical Activity
o Streets Ieadlng to the downtown core (* ), Physical activity can help prevent heart disease, obesity, high blood pressure,
accessible within: type 2 diabetes, osteoporosis (thinning bones), and mental health problems
0 200 such as depression.
i i 1k ' ) . .
A— Five Minute Wa Physical activity also helps you stay at a healthy weight, reduce stress, sleep
Feet Ten Minute Walk better, and feel better cverall.
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Walkability by Category (from WalkScore.com)

The downtown study area scores excellent in all categories (groceries,
restaurants, shopping, coffee, schools, book stores, and banking)
exceptentertainmentand parks. If the Hinsdale Theateér on First
Street were still operating, this entertainment venue would have
increased Walk Score, While Burlington Park is just north of the BNSF
railroad tracks, most of Hinsdale’s parks are found in the residential
neighborhoods surrounding the downtown. Entertainment uses have
stronger parking demand after 6:00 p.m., when other uses have less
need for parking. As mentioned before, the limited “entertainment”
venues downtown leave large areas of underutilized parking during
the off-peak hours.

Figure 5.8. Walkability by Category (from Walkscore.com)

TE0




30 Village of Hinsdale Innovation in Parking Management Plan - Existing Conditions

Bicycling

The existing bicycle network has along history, but has not had the continuous attention
and maintenance to develop into a complete transportation network. In 1975, the
Hinsdale Recreation Route was officially open, consisting of a 7.8 mile loop through the
Village mainly south of Ogden and north of 55th Street. This route was incorporated into
the bicycle plan for DuPage Countyin 1994. There are two county trails that travel though
the Village of Hinsdale: the Salt Creek Trail and the Southern DuPage County Regional
Trail, The closest portions of the Salt Creek Trail are mostly in the Village of Oak Brook,
touching Hinsdale’s boundary briefly near the Graue Mill on the north. The Southern
DuPage County Regional Trail enters Hinsdale north along Madison Street, and continues
through the southern boundary of the Village. East-west connections to neighboring
communities are challenging due to Interstate 204 on the east and Route 83 on the west,

Corwy st

Zestorn

The bicycle routes in Hinsdale have historically favored recreational riders, but many
commuters still ride bikes to the Metra station, as evidenced by the number of bicycles

at Metra bike racks (even in January). There is a solid bicycling community, but without -
safe, connected networks and paths throughout the Village, it will continue to be seenasa
recreational activity, rather than amode of transportation. 3§ ey

J Metra Station
Parks

StudyArea
DuPage Bikeways
Planned Regionaf Bikeways
Major Roads
== Interstate
== Principal Arterial

< Minor Arterlal

Collector
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Freight

While Hinsdale is not a destination for freight transportation,
itissignificantly affected by the BNSF tracks running through
theVillage. Anaverage of 143 trains pass through the station per
day, with approximately 100 serving commuter passengers*, In
addition to the Metra trains, about 35 daily freight trains and eight
Amtrak trains use the BNSF railway. Travelers seeking to get from
oneside of the tracks to the other frequently experience delays
and congestion when a train is passingthrough the Village; for
example, acoal train can have from 110 to 120 cars per train. This is
alsoseen as a deterrent from using the permit parking north of the
tracks for employees who work south of the tracks; people dislike
being exposed to the weather whilewaiting for trains to passand
the uncertainty of when a train might come and how longthey
might haveto wait.

4. Fieldman, Chuck. “Trains part of daily life in Doings communities.” The Doings Hinsdale, 24 May 2012,
http://hinsdale.suntimes.com/12685966-417/trains-part-of-daily-life-In-doings-communities.html
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Commuting in Hinsdale

Accordingto data from the Longitudinal Employer-Household Dynamics (LEHD) -a
program of the Center for Economic Studies at the U.S. Census Bureau - approximately
twice as many people enter Hinsdale to work as people who leave Hinsdale to go to work.
Comparatively few people both live and work in Hinsdale. The following chart shows the
proportion of workers by place of work and place of residence. The larger outer ring is for
the Village of Hinsdale, and the smaller circle is for the downtown study area.

Another aspect of LEHD analysis shows where workers employed in Hinsdale reside.

The plurality (26.7 percent) of the 6,118 jobs in consideration is held by residents of the
City of Chicago. Hinsdale itself is home to the second highest proportion of Hinsdale’s
workforce (6.9 percent). However, those top two municipalities together account for only
33.6 percent of Hinsdale’s work force. The rest come in relatively small proportions from
suburbs in the region, Each of only four nearby suburbs - Oak Brook, Westmont, Downers
Grove, and Naperville - contributes two-percent or more of Hinsdale’s workforce.

Figure 5.10, Worker Profile: Village of Hinsdale and downtown study area

Workin Hinsdale / Studif
Area; live elsewhiere

z Live in Hinsdale / Study Area,
work elsewhere
Live & work in llinsdale /
Study Area

hold Dynamics Pragram.

Source: U.S.Census Bureau, 2013. OnTheMap
http://onthemap.ces.census.gov/
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Among Hinsdale residents who work outside their homes, nearly three-quarters drive

to work alone. Transit also makes up asignificant share (17%); this is higher than most
comparable communities, and primarily consists of residents taking the Metra to
downtown Chicago. While census datais notavailable to show the percentage of workers
in Hinsdale driving;anecdotal evidence would suggest that the vast majority of them
have n6 option but to drivealone. The majority of workers are arriving from neighboring
communities, and there are limited options for alternative modes. Providing these
employees with convenient parkingis asignificant challenge for the Village.

Figure 5.11. Commuting to work by Hinsdale residents

h, istics - Hinsdale.

Source: 2006-2010 American Cq Sutvey 5-Year -Selected



Figure 5.12. Where Hinsdale study area residents work
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Figure 5.14. Where Hinsdale study area workers live
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Figure 5.13, Where Hinsdale residents work
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Section 6
Parking Downtown

Key Findings

o Depending on working hours, it can be cheaper to feed the meter than pay foran employee permit and park further from the core.
o Thedemand for parking is concentrated on Washington Street from Chicago Avenue to Third Street, Hinsdale Avenue between

Lincoln Street and Garfield Street, and First Street between Lincoln Street and Garfield Street,

There is some underutilized parking on streets within a five minute walk of the core,
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Existing Parking Supply
The Village has approximately 2,000 public parking spaces within the downtown study |
area, Private parking lots account for approximately 1,800 additional off-street parking

The approximate breakdown of the 2,027 public parkingspaces is:

spaces, for a total of 3,800 parking spaces in the study area. Both public and private )

parking lots were surveyed to understand how supply is utilized at different times of day, ~ 120le 6.1. Public Parking Supply

For supply counts, the study area was divided into quadrants, with Washington Street Total publicspaces 2027

1e:slll:he faast-west hclivid;::'1 and t]l:.e BNSF rail a? ;he x;ozth-soum dividtel:'. The.map on ;l:e Total off-street spaces 457

ollowing page shows the parking spaces, with colors to represent the various quadrants;
the parking lots with black outlines are the public and/or permit parkinglots. Total on-street spaces 1570
- A . North of the tracks 789

.Because over thr?e-fourtl:l o Hm.sda]e.s‘supfply of public parking is on-street, rather than South of the tracks 1238

in off-street parking lots, increasing utilization of the on-street supply can be helpful to

addressingsupplyand demand challenges, Total Northwest Quadrant 526 (286 on-street and 240 off-street)
Total Northeast Quadrant 263 (162 on-street and 101 off-street)
Total Southwest Quadrant 760 (739 on-street and 21 off-street)

Total Southeast Quadrant 478 (383 on-street and 95 off-street)

. N Source: CMAP collected data, 2013,
Figure 6.1. Parking Supply by Quadrant
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Source: Hinsdale Police Department, 2006.



Figure 6.2, Study Area Parking
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Permit / Public Lots
1. Village Lot

2. Chestnut Lot
3. Lincoln Lot
4. Washington Lot

6. Symonds Lot
7. Post Office Lot
8. Water Plant Lot
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[ Private Lots | On-streat”

24 | 162

Total
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The northwest quadrant

The northwest quadrant, in yellow, has over 1,000 private parking
spaces in addition to the 526 public spaces. It has easier auto-
access and is not pedestrian-oriented. It is also where the two
commuter parkinglots arelocated, and theve is one private permit
lot.
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The northeast quadrant

The northeast quadrant, in pink, is the smallest and has the least amount of parking, with
atotal of 287 spaces, only 24 of which are in private parkinglots. This area houses the
Village Hall, public library, police department, post office, and public works department.
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The southwest quadrant

The southwest quadrant, in blue, is the largest. Many of the on-street
spaces counted in this quadrant arealong residential streets. The
parking lots in this quadrant are mostly small private parking lots.
The building density increases on the eastern side along Washington
St. The only public / permitlotis the Lincoln Lot at Lincoln Street
and First Street, All of the on-street parking spaces along the train
tracks on the north side of Hinsdale Avenue west of Lincoln Street

Pian - Existing C
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The southeast quadrant

The southeast quadrant has the Hinsdale Middie School, several
churches, and small businesses in single family homes, in addition
to the retail-rich block with Starbucks, Corner Bakery, Zazu
salon, Fuller’s, and more. This quadrant has the Washington
Lot, intended for shopper parking. The public Garfield lot with
2-hour meters is also in this quadrant, off Garfield Street south of
Hinsdale Avenue.

a
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Parking information, signage, and permits

In an effort to address parking challenges, the Hinsdale police department overhauled
theirregulations, creating more short-term spaces and allowing some permit holders to
park in avariety of spaces. Some business owners said that this helped to alleviate some
problems, and others expressed confusion about where and when they are allowed to
park.

Figure 6.3. Existing Hinsdale Parking Map

LEGEND
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The information for each permitisnotavailable on-line. Thereis a printable map of
parking restrictions (below), but ithasred and orange lines that look to be the same

color on some print-outs, the parking lots are not sized to scale, and the free merchant
parking is not shown on this map. This map is not very helpful to a visitor who is otherwise

" unfamiliar with Hinsdale, especially if all of the areas shown on the map are full when they

arrive,
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Figure 6.4. Parking Restrictions and Regulations
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Parking Restrictions and Regulations

In order to documentall the parking restrictions in the study area, CMAP staff produced
the map shown above, using data available online as well as site visits. There are many
regulations and restrictions, each in place to serve various objectives. The Village wants
merchants to have a place to park, but without regulating the parking through permits
and time limits, such spaces would most likely be used by commuters driving to the
Hinsdale station. The restrictions on early morning hours are to prevent commuters from
parkingall day. The hourly restrictions in the core exist to encourage parking turnover
and availability for shoppers, A tiered permit system was developed, with more expensive
permits allowing permit-holders to park in more desirable locations. The hourly
restrictions in the peripheryare in place to prevent commuters and employees from
parking alt day long on the residential streets. There are a significant number of streets
without signage to indicate any restrictions at all.

The existing permits are priced per six months: Blue Commuter ($310), Red Merchant
($180), Yellow Merchant [ Overnight residential ($180), Orange Merchant ($240 -
discontinued), Free Green Municipal Employee and Free Purple Merchant parking, While
some employees use the free merchant permit area, many find the distance to be too far,
especially if their place of work is on the eastern side of downtown. The current price

for the red merchant permit is $30 per month. For employees whose hours fall slightly
outside of the 9:00 a.m, - 5:00 p.m. meter hours, it can be cheaper to feed the meter than
pay for amerchant permit. Meters are enforced on Saturdays, but the commuter lots are
free and employees know that they can park there on the weekends, Many employees are
willing to pay during the week if they can park closer to their final destination.

One early online survey respondent commented:

“I haven't shopped in Hinsdale for months...
not worth the hassle of finding somewhere to
park. The various color ‘zones' for parking are
so complicated that | don't even try to under-
stand/remember what each one means...”
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Observed Parking Occupancy Rates

To understand where people park in Hinsdale, staff counted the number of parked carson
street segments and in parkinglots at various times of day, The following maps show line
segments and surface parking lots color-coded by the percentage of parked cars observed
atthat time of day.

The first count was conducted at 8:00 a.m. on aweekday morning, followed by 10:00 a.m.,
noon, 2:00 p.m., and 6:00 p.m. The parking count on Saturday took place at noon. While
parking occupancy will vary from day to day, month to month, or seasonally, these counts
help to give a better general understanding of where people want to park, The times were
chosen to reflect arrival and departure times of commuters, downtown employees, lunch
patrons, and middle school teachers and students. When staff resources do not allow for
data collection at multiple time periods, follow-up parking counts could be conducted at
11:00 a.m. onaweekday;, or at times reflective of any changes in land use or business peak
periods. For instance, if more restaurants open, evening demand for parkingwill increase
and may necessitate more parking counts at 6:00 p.m.

SECTION 6: PARKING DOWNTOWN 45

The percentage breakdowns used in the maps were chosen to reflect our target occupancy
rate of 85 percent, When the street (or lot) is 85 percent full, that means that there
aremany cars parked, but there are still one or two spaces available per block. When
occupancy levels exceed 90 percent, this leads to “parking congestion,” where drivers
circle the block in search of parking, or queue up to take available spots. Occupancy

below 80 percent could indicate that shoppers are abandoning the downtown area for
otherlocations. Ideally, all the streets in the downtown core would be blue, indicatinga
high level of street activity without complete parking congestion, in the range of 81 to go
percentoccupied, Paleyellow indicates that thereis 60 percent occupancy or less; green is
61-80 percent occupied; and red is above 9o percent - sometimes exceeding 100 percent in
parkinglots where cars were illegally parked and /or observed circling for spaces when the
lotwas already full,

Weekday parking countswere kept separate from Saturday count§ because the habits
of weekday commuters have a significant impact on parking availability in the Village.
Private parkinglotswerealsoincludedin the survey to compare with the Village supply.
Notall parking spaces were counted at all times of the survey. No parking counts were
conducted on Sunday.
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Weekdays: Early morning

Commuters are generally the first to arrive downtown, as indicated by the occupancy in
the commuter parking lots, There is frequent weekday Metra train service to downtown
Chicago Union Station during the morning rush hour, with many “express” trains
(indicated in green in the table below), Many commuters want to arrive at their jobs by
9:00 a.m., so the rush for commuter parking in Hinsdale is between 7:00 a.m. and 8:27a.m.
At 8:00a.m.,, the lots primarily used by commuters are approaching go percent occupancy.

Figure 6.5, Observed Parking Occupancy Rates: Weekday early morning
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The large lot with 170 spaces convetts to free parking at 9:15a.m,, but it is typically full
before most merchants arrive downtown, Some businesses are open early to cater tothe
morning commuters, such as the Starbucks at the southeast corner of Washington Street
and Hinsdale Avenue. The metered spaces are free until 9:00 a.m.

There are two faculty parking lots for the Hinsdale middle school, with the eastern one
approaching 100 percent full at 8:00a.m. asteachers get an early start to their day.
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Weekdays: Mid-morning

By mid-morning, findinga parking spot becomes a hunting game along Washington Street
and First Street, The Garfield Lot, Village Lot, Washington Lot, and Chestnut Lot are

full; the second middle school lot passed 8o percent occupancy. As expected, commuter
lots remain full until the evening rush hour trains return. The back-in diagonal parking
north of the tracks between Garfield and Washington is not fully occupied, but the vacant
spaces are mostly handicapped spaces and taxi waiting stalls, making them unavailable

Figure 6.6. Observed Parking Occupancy Rates: Weekday mid-morning
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to merchants or commuters without mobility impairments, The merchant permit spaces
on the north side of Hinsdale Avenue from Lincoln Street to Vine Street are less than 60
percent occupied and the free merchant parking from Vine to Madison is only 65 percent
occupied, The permitted merchantlot at Lincoln Street and First Street is at 76 percent

occupancy.
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Weekdays: Noon

Lunch-time rush hour doesn’t seem to change the parking occupancy much from the
mid-morning levels, but there may be more cars circling for a space, especially along First
Street, where there are morerestaurants,

Figure 6.7, Observed Parking Occupancy Rates: Weekday noon
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Weekdays: Afternoon

During the 2:00 p.m. count, we observed a mid-afternoon rush around the middle school
as parents arrive to pick up their children from school; many parents wait in their cars in
the “Shopper Only” lot. This also affects traffic on Washington Street, The survey covered

Figure 6.8. Observed Parking Occupancy Rates: Weekday afternnoon
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the downtown area from 2:00 p.m. to 3:00 p.m., and may not fully capture the middle
school congestion that happens closer to 2:00 p.m,
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Weekdays: Evening

As commuters begin returning to their cars, the main commuter lots begin to empty out. north or south across the tracksduring the evening rush hour. Some businesses are
There is aflood of activity with each train that arrives in the station, including the freight closing for the evening, but the restaurants keep the streets at a healthy occupancy level
trains that pass through. Drivers, pedestrians, bicyclists, and scooters queue up to go around 85 percent in the core, Perking is free after 5:00 p.m.

Figure 6.9. Observed Parking Occupancy Rates: Weekday evening
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Weekends
Permit parking is free on the weekends, and downtown employees are encouraged to park
in the Village Lot, which is typically full of commuters’ cars on the weekdays. Meters are
enforced on Saturdays. Despite the absence of commuters, there is still alot of activityin
Hinsdale’s downtown, particularly along Washington Street between Hinsdale Avenue

Figure 6.10. Observed Parking Occupancy Rates: Weekend noon
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and First Street, Hinsdale Avenue between Washington and Garfield, as well as First Street
between Lincoln and Garfield. Interviewees reported that Sundays were less problematic
for parking than Saturdays, and with a relatively low level of congestion on Saturdays, we
decided not to conducta parking count on a Sunday.
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and Healthy
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users of the transportation systern — even thosa who conitane to drive,

Planning and Healthy Communities

Driving will continue to be the mode of choice for many Hinsdale residents, but it is
important to plan for all modes, especially walking. Small increases in the modeshare
of pedestrians and bicyclists to accomplish short trips can significantly increase public
health, as well as reduce parking needs. The physical and mental health of residents can
beimproved with community design. Therise chronic disease rates across the nation has
put the spotlight on therelationship between public health and planning, The layout of
buildings and parking, the concentration and diversity of uses, and pedestrian and bicycle
amenities all influence mode choice. According to the 2009 National Household Travel
Survey, 50 percent of all trips are less than three miles and 28 percentare less than one
mile. Complete streets that encourage active transportation for short trips over driving
canimprove people’s health by increasing physical activity, reducing injury by creating
safe places to walk and bike, improving air quality, decreasing mental health stresses, and
strengthening the social fabric of a community.

5. Speck, Jeff. Interview "On Walkability: An interview with Jeff Speck.” Online: http://parksify.com/post/56508222584/on-
walkability-an-Interview-with-jeff-speck

Improving walkability requires consideration of four factors. For short trips, most people
witha choice between driving and walking will only make the choicé to walk if the walk is
“simultaneously useful, safe, comfortable, and interestings Parking supply and design
impacts walkability. When the amount of surface parking increases, buildings must be
spaced further apart, making walking more ofa chore, and less pleasant, When walking is
enjoyable and feelssafe, people walk more. Improving the walkability of streets and the
perception of safety can encouragemore tripson foot, as well as increase the distance
drivers are willing to walk from a parking spot.

Finally, increasing themode share of transit riders can also improve public health,
Currently, about half of Americans do not meet the Surgeon General’s daily
recommendation of thirty minutes or more of physical activity, However, Americans who
use transit “spend an average of 19 minutes daily walking to and from transit; 29 percent
achieve 30 minutes of physical activity a day solely by walking to and from transit.” Heaith
experts even recommend parking further from your final destination to incorporate
walking into daily activities, ’
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A srnall shift in the habits of downrown eraployees and custoraers could elirinara

Gt hoRarcaLc,

Demand-based pricing? Parking Garage?

Without understanding the complexities of parkingand its role in the transportation system, people often say,
“Justbuild more parking!” At $30,000 per space for asimple above-ground structure (See Figure 8.1), parking
garages are expensive and rarely pay for themselves. The management of parking supply affects the livability
and walkability of the downtown. Building additional parking without properly managing the existing supply can
induce driving and increase parking demand, leading to shortages even after having built a garage. For example,
the frequency of Metra trains to Chicago makes downtown Hinsdalea desirable commuter station; additional
parkingwill attract more Metra commuters. Conversely, managingthe existing supply can be a cost-effective way
to reduce demand or increase attractiveness of underutilized spaces.
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Currently, the parking spaces in the core are full from 10 am to 5 pm. This is damaging

to thelocal businesses whose customers cannot find a parking space, and waste their
time driving in circles hoping for someone to vacate a space. It is clear that many of the
carsin the core belong to employees who either would rather feed the meter than buy an
employee permit, do not want to walk more than 2 blocks, or are not aware of the options
available for long-term parking, such as the free merchant permit parking area.

The cost of parking is the only proven disincentive to employees who regulaﬂy takeup
prime parking spaces. Since they park every day, facing increased costs to park, they
quickly iearn where they can find cheaper or free parking. At the current rate of $0.25 per
hour, many of them would rather pay than walk a bit further. If they work outside of the
traditional 9 to 5, Monday - Friday schedule, it is cheaper than purchasing an employee
permit.

Demand-based pricing helps the on-street parking achieve the delicate balance between
making spaces available for customers and not hurting businesses by raising the cost

of parking too much. When the price s set to match demand levels, it keeps the spaces
about 85% full (about one of every seven spaces is available). If this hurts businesses
and there is excessive parking vacancy, prices should be lowered. If spaces are 85% full,
businesses aren’t suffering. And when it’s easy to find parking, customers will find it more
convenient. Typically, price adjustments would happen quarterly, and a website would
show the changes. '

Of course, some customers are strictly opposed to paying for parking and may cite this
as areason for avoiding Hinsdale altogether. These customers should be considered;
there should be options for people who don’t want to pay for parking, The existing free
parking is not clearly communicated to residents and shoppers through the website or
the existing parking map; many people are unaware that they could park for free, for two
hours, within a s-minute walk of the core.

When it comes to customer convenience, there are two things about Hinsdale’s parking
meters that are inconvenient and outdated: payment options, and length of stay
flexibility. It is already frustrating to many to pay for parking in the first place; needing to
carry quarters for the meters isan added frustration. If you have a hair appointment that
takes three hours, there’s no reason you shouldn’t be able to pay for additional parking,
The multiple layers of frustration in Hinsdale come from wasting time circling the block
looking for an open space, having to pay a meter, having to use coins, not being able to
extend your stay remotely, and the ultimate frustration: possible parking tickets.

Plan - Existing Ci

Village of Hinsdale in Parking Manag:

Customer-friendly meters acceptcredit cards and cell phone payment, as well as coins.
These meters remind customers when the meter is about to run out with a text message
and allow them to add time remotely. When the price of parking keeps demand in check,
there is no need for length of stay limits.

Despite the high costs of structured parking, it can complement parking management
and encourage drivers to go directly to a garage rather than circling for a space, Parking
garages are recommended when the price that drivers are willing to pay in the most
desirable spaces on-street can cover the daily cost of a space in a structure, which is
approximately five dollars, Revenue from on-streetspaces can be used to pay for debt
financing, operations, and maintenance fees for a structure. Since most drivers still prefer
to park directly in front of where they are going, the prices in the garage can be lower

than on-street prices to encouragelonger-term garage parking, and turnover of on-street
spaces.

The idea of having a parking garage in Hinsdale is popular with business owners to
increase the supply of parking for their customers. Village officials are aware that the
funding necessary to build a garage is not available, and some residents object to parking
garages because they are typicallyunattractive structures and they can add to traffic
congestion. Investigations into the cost of underground parking, or structures that may
bemore compatible with their surroundings should be pursued, alongside calculations
fora pricing structure of both on-street and off-street spaces to finance a garage.

Neighboring communities are often compared to Hinsdale when looking for ideas and
solutions. La Grange, to the east, frequently comes up, especially in reference to parking.
In 2004, the Village of La Grangeconstructed an $8 million parking garage. The garage
was funded by a public transpottation grant for $3.2 million, a $4.5 million TIF note, and
$300,000 of available TIF reserve funds. The TIF note was paid off in 4 years utilizing
the annual property tax increment, A 0,25 percent non-home rule sales tax increase was
approved by referendum to cover $35,000 in annual operating and maintenance costs,
including funds for long-term maintenance. If Hinsdale chooses to pursue a parking
garage, Village leaders may wani to consider a financing arrangement that ensures

that the drivers who use the facility bear the financial burden of its construction and
maintenance, rather than the communityat large.
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Figure 8.1, Public Parking Garages in northeastern lilinois: construction costs, cost per space,
and total number of spaces.

Hinsdale is a charming Village, with unique local businesses, high-end services and retail, excellent schools, and an ideal Iocation for
Chicago commuters. Based on the dataand information gathered for this Existing Conditions Report through discussions with Village
residents, stakeholders, officials and staff as well as the research conducted, the Innovations in Parking Management Plan serves

an opportunity to create an even better Hinsdale. The priority issues to be addressed by this plan are: an increase in parking supply
(particularly long-term employee parking), performance-based pricing to manage the most desirable spaces and lower costs for less
desirable spaces (with improved technology), improved user information, and encouragement of alternative modes of transportation
and carpooling through financial programs and infrastructure improvements, &
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Chapter1

One of the GO TO 2040 plan’s central goals is to create livable
communities. Livability is primarily created at the local

level, ,ﬁﬁwozm& planning and development decisions made by
communities, developers, and individuals. While cCMAP can help
local governments address issues of livability in their communities,
development decisions will continue to be made locally.

Why are we doing a parking plan?

The Village of Hinsdale is known for its quaint neighborhoods, reputable school districts The limited parking spots available, parking restrictions and fees, and constant

and well-situated location in northeastern Illinois. These assets make Hinsdale a desirable congestion caused by those searching for convenient parking add to the frustrations
community in which to live and work, along with a major lure—its historic and charming experienced by patrons of downtown Hinsdale.

downtown. The &oéuﬂwéb isavital nwunma where residents, visitors and .oopubacﬁm«m alike To alleviate the problems that come with the imbalance of parking demands and supply,
can enjoy upscale boutiques, fine dining, and @cnnnmmm home goods all saazb acompact, the Chicago Metropolitan Agency for Planning (CMAP), in collaboration with the Village
pedestrian-friendly area. The downtown hosts a series of events and mmmﬁSﬂ.umm yearround of Hinsdale, thoroughly researched the parking patterns of downtown Hinsdale and
suchas Uniquely Thursdays, Hinsdale Farmers Em.z.mmr and the Annual n.“rsmﬁuwm <<.m~.w, examined successful parking plans implemented locally and throughout the country.
which bring out residents and attracts numerous visitors from surrounding communities. The analyses aided in developing the Innovative Parking Strategies Plan for Hinsdale,
These amenities contribute to the prosperity of Hinsdale, leaving the Village with the which addresses the identified needs and opportunities through strategic parking

challenge of accommodating the influx of people who travel to Hinsdale to shop, dine, visit ~ recommendations.
downtown, attend special events, and ride Metra’s commuter rail. The current parking

system is proving to be outdated and insufficient, no longer meeting the needs of residents,

visitors, employees, rail commuters, local businesses, and restaurants.



How we involved the community

To introduce the project to the community of Hinsdale and get a detailed understanding
of their perspective on parking, a series of public outreach and engagement opportunities
were designed to gather their input. This plan provides a snapshot of outreach strategies
employed—a more comprehensive overview of this process can be found in the Existing
Conditions Report.

During the first phase of the project, CMAP staff conducted key person interviews with 11
community stakeholders who represented distinct groups in the community including
residents, business owners, developers, Village staff, and elected officials. The purpose
of these confidential interviews was to gather the challenges and strengths that each
stakeholder group faces in relation to the existing parking system.

A publicworkshop targeted to local business owners was held on April 3, 2013 to connect
with the large business sector that contributes to the vibrancy of downtown Hinsdale.

At the workshop, participants learned about the project and heard from an Oak Park
business owner about his experience with the Village’s adjustments to parking rates to
manage downtown parking demand. The goal of this workshop was to better understand
parkingissues specific to the downtown businesses, including their priorities, customer
needs, and the needs of their employees.

To reach a broader audience, an interactive online survey was created and available
online for three months, from February 19, 2013 to May 19, 2013. The survey was publicized
through fliers delivered to businesses in downtown Hinsdale and posted in public
locations, and as well as local newspapers and newsletters. During this time over 140
people provided detailed feedback parking priorities and possible strategies to address
identified issues. The goal of the survey was to introduce the project to the wider
Hinsdale community, initiate conversations surrounding the topic of parking, learn about
parking priorities, and gather input to develop the strategic recommendations ultimately
included in this plan. v

Finally, a public open house will be held to display the parking recommendations for the
Innovative Parking Strategies Plan that have been developed over the course of the past
year’s research, analyses and public input. The open house will be an opportunity for
the Hinsdale community to learn about the proposed strategies that will help solve the
parking challenges and provide feedback before it goes to the Village Board for adoption.

Additional background information, including outreach activities, transportation analyses, parking occupancy and turnover
surveys, is available in the Existing Conditions Report, on the project website: http://www.cmap.illinois.gov/Ita/hinsdale

Business owner and developer, Mike Fox, sharing his experience with parking frustrations in Oak Park.
Watch his presentation online: https://www.youtube.com/watch?v=LQPj4UvtjKY

INTRODUCTION

Purpose of the plan

A central goal of this plan is to ensure that the existing parking spaces are used as
efficiently as possible, while managing parking resources with a view for long-term
provision of parking amenities. Avariety of significant challenges, priorities, and ideas
were raised throughout the planning process of the Innovative Parking Strategies Plan for
Hinsdale. Staff received input that ranged from small frustrations - like having to dig for
quarters to pay the meters - to confusion about the existing permit system, to the need
for more parking. Every aspect of the public input and data collected plays an important
role in developing a comprehensive and strategic parking plan. Without understanding
the complexities of parking, its role in the transportation system, or the astronomical
costs of building structured parking, people often say, “Just build more parking!”

By takinga closer look at what type of parking opportunities and possibilities already
existin Hinsdale, cost-efficient strategies can be put forth and easily implemented. There
are currently over 2,000 public parking spots downtown available to residents, visitors,
rail commuters and other community members. This number of parking spots could
meet the parking demands of the community if managed properly and effectively with
little burden on the general public.

The management of these existing parking spaces consists of re-balancing the supply

of employee parking geographically, providing improved user information and maps,
removing time limits, installing smart meters, and adjusting meter prices to be reflective
of the amount of time parked and desirability of the location of parking spot.

This plan details numerous short-, mid-, and long-term strategies that can be
implemented to address parking management in the Village of Hinsdale based on
research and information gathered from the community.




Figure 1. Downtown Hinsdale Study Area
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Chapter 2

As communities grow, their parking needs and demands also
undergo transformations, requiring different types of parking
management. Over thelast several decades, the types of business
in Hinsdale have changed along with the habits of customers. More
people are driving, and shopping trips 9@% take longer than they
did in the past. Additionally, many employees are arriving from
locations outside of Hinsdale, mostly by car.

According to municipal code, private property owners and developers are required to
provide parking according to use and intensity of use. This is, however, unrealisticina
compact, walkable downtown like Hinsdale, and would place excessive burden on the
private sector. There is not sufficient land area for large parkinglots, and parking garages
cost approximately $30,000 per space - more than most small businesses could afford.
Additionally, much of downtown Hinsdale was developed prior to this code and therefore
the existing parking in the downtown was put in place at a time when the demand for
parkingwas different.

As communities grow, their parking needs and demands also undergo transformations,
requiring different types of parking management. Over the last several decades, the types
of business in Hinsdale have changed along with the habits of customers. More people are
driving, and shopping trips may take longer than they did in the past. Additionally, many
employees are arriving from locations outside of Hinsdale, mostly by car.

The management of parking supply affects the livability and walkability of the downtown.
Building additional parking without properly managing the existing supply can induce
more drivingand increase parking demand and traffic congestion, leading to parking
shortages even after having built a garage. For example, the frequency of Metra trains

to Chicago makes downtown Hinsdale a desirable commuter station; additional parking
would attract more commuters from other communities to the downtown station.
Conversely, managing the existing supply can be a cost-effective way to reduce demand
or increase attractiveness of underutilized spaces.

Having a walkable downtown is one of the features that makes Hinsdale a unique and
desirable place to live; the downtown is important to support the vitality of the entire
municipality. The historic downtown was originally designed when most people walked
to amenities like stores, schools, and parks. Having retained the historic building density
in their core, Hinsdale has maintained a high concentration of businesses and offices

in a small area. The concentration of amenities and attractions is what is appealing to
customers.



From day spas to restaurants to coffee shops, the variety of businesses in the downtown
area means that addressing parking demand is varied and complex. Balancing the needs
oflocal businesses, restaurants, rail commuters, residents, and visitors is no small feat.
In addition to customer parking needs, there are many employees arriving by car. When
everyone is trying to go to the same part of town, it can become a challenge to find a
parking spot for each automobile; people are often forced to drive in circles searching for
aconvenient space.

Driving and parking make up just one facet of a community’s transportation
infrastructure, and addressing the parking problems should be part of a comprehensive
‘multi-modal transportation system plan. While cars will continue to be the primary mode
of transportation for many, small increases in the mode share of more active forms of
transportation— like walking, bicycling, and transit —can help alleviate parking problems,
while helping residents lead healthier lives.

Why a conventional parking approach won't work

The conventional approach to parkingis to make it free in order to attract customers.
This free parking entices customers, employees, and Metra commuters to drive and

leave their car parked for long amounts of time. This strategy can work in communities
without a significant amount of commercial activity, or in areas where land is plentiful
and cheap, allowing surface parking to expand outward. But this approach does not work
in traditional downtowns where a large number of amenities and activities occupy a small
area. The expansive parking in conventional development spreads things out to a point
where awalkable urban downtown isn’t possible. Needless to say, downtown Hinsdale
doesn’t have much vacant land available to build an expansive surface parkinglot.

Parkingis not usually a primary land use in historic, walkable downtowns, which
inevitably leads to alack of available parking, A strategy that has evolved to combat

this problem has been to impose time limits, but time limits are costly to enforce and
end up penalizing customers for wanting to spend time in the downtown. If time limits
aren’t enforced regularly, some people will continuously feed the meter. On the other
hand, if they are strictly enforced, they will end up angering customers and shoppers
who overstay the limit. It may be local employees causing parking woes as they seek out
the cheapest, closest parking spaces and leave their car while they work. Many of these
employees know how to avoid the time limit penalties by moving their cars before the
enforcement officer passes by; this is called the “two-hour shuffle.”

BACKGROUND DATA

Given a shortage of land, some downtowns are building their parkingup rather than out
by using municipal tax dollars to fund parking garages--a strategy that was much more
affordable ten years ago. The average cost today for each space in a parking garage is
approximately $30,000, and often much more. An addition to the Naperville Van Buren
parking garage in 2008, for example, cost the City of Naperville nearly $48,000 per net
new space. .

Neighboring communities are often compared to Hinsdale when looking for ideas and
solutions to local parking problems. The communities in thesé examples all have parking
garages, which is something that is frequently cited in public comments. Interestingly,
even with parking garages, many communities have or have dealt with many of the same
problems that Hinsdale has: congested on-street parking in the core and lower parking
utilization for remote areas or in garages. ;




Comparison Case Study: La Grange

La Grange, to the east, frequently comes up in reference to parking. In 2004, the Village of
La Grange constructed an $8 million parking garage. The garage was funded by a public
transportation grant for $3.2 million, a $4.5 million TIF note, and $300,000 of available
TIF reserve funds. The TIF note was paid off in 4 years utilizing the annual property tax
increment. A 0.25 percent non-home rule sales tax increase was approved by referendum
to cover $35,000 in annual operating and maintenance costs, including funds for long-
term maintenance. If Hinsdale chooses to pursue a parking garage, Village leaders may
want to consider a financing arrangement that ensures that the drivers who use the
facility bear the financial burden of its construction and maintenance, rather than the
community at large.

BACKGROUND DATA

La Grange has also chosen to make the parking garage available to downtown shoppers
and visitors, rather than Metra riders, by instituting time limits. The main benefit of
having the garage is that a driver knows that they can go to the garage and find a parking
spot, if they are unable to find an on-street space. For most, it is not the first-choice
parking spot but a guaranteed back-up. Itis appealing to a downtown to have that back-
up, but the costs are so high that it is not a financially prudent decision if the Village has
to pay for the construction and maintenance of the garage in the absence of grants or
outside funding.

La Grange, IL photo from Wikipedia, shared on a Creative Commons liccense, photo by user Lpangelrob



Comparison Case Study: Naperville

Also similar to Hinsdale, parking in downtown Napervilleis at a premium. In an effort

to compete with other retail centers with free parking, the City has built several parking
garages atno cost to drivers. By the time that they had completed construction of their
second parking garage, the need for parking had already been negatively impacting the
downtown and they set out to develop a system to review parking conditions and prepare
for increased demand before it created more problems for the community; the City
wanted to be ahead of the problem the next time. Business owners prioritized customer
satisfaction, and engineers analyzed occupancy statistics, and out of these priorities they
developed a “Continuous Improvement Model.”

Inthe1970s, the City removed parking meters from the downtown to compete with

the nearby Fox Valley shopping mall. They replaced the meters with a Special Service
Area. The Special Service Area levies a tax on local businesses, and new businesses are
required to pay the taxes of the prior year in addition to the current tax before they open.
Their first parking garage, with funding from the SSA tax, was completed in 1987. In this
Continuous Improvement Model, businesses are able to offer their patrons free parking,
but no matter who is shopping or how they got there, everyone is taxed at a higher rate
to pay for parking. Someone who walks, rides a bike, or takes transit will also pay more to
shop in Naperville.

This model has satisfied the City of Naperville and its downtown business owners, but is
not seen as a replicable formula for the Village of Hinsdale, between the increasing cost
of providing structured parking, the seemingly insatiable demand for free parking, and
the funding of garages through taxes that impact all shoppers, rather than just those'that
drive. In addition, the Naperville Metra station is not adjacent to the downtown like it is
in Hinsdale. Naperville has a waitinglist that is between 9 and 12 years long for parking at
their Metra station.

BACKGROUND DATA




Comparison Case Study: Oak Park

While larger and with a higher density than Hinsdale, Oak Park’s downtown shares a
similar historic character and mix of uses, providing its residents and commuters with

a series of compact blocks filled with a variety of shopping and entertainment options.
Like Naperville, Oak Park has parking garages, but unlike Naperville, they charge for
parking. But even with parking meters in the mid-2000s, Oak Park’s downtown retail
district parking spaces were full during business hours, while spaces in their parking
garage remained underutilized. This was frustrating to business owners who were losing
customers, and to drivers circlingin search of parking.

In 2008, the Village decided to conduct an in-depth analysis of their parking supply

and demand to come up with a strategy to improve the conditions for parkingin the
downtown area, and to create a vibrant, safe, and walkable environment. The Village hired
consultants who discovered that employees of local businesses were occupying prime
parking spaces all day long while feeding the meters, which turned out to be cheaper
than going to an off-street parking garage. They encouraged pricingincreases in prime
on-street spaces and making remote parking and off-street parking garages cheaper. By
allowing people to purchase quarterly permits for the garage at areduced rate, while
raising the cost of the metered spaces, the employees changed their habits and began to
park in the garage, leaving on-street spaces for retail customers. A parking management
program eliminated hourly limits, priced spaces by desirability, lowered garage prices,
and made it easier to pay for parkingin lots with the use of pay boxes.

Parkingis always a contentious issue, especially when undertaking the difficult task of
raising prices, but the strategy used in downtown Oak Park has worked. In the downtown
retail area, the majority of residents seem pleased with the results. Many businesses have
come to see the positive impacts that pricing can have on turnover, and changed their
opinions. Alocal business owner in Oak Park went from being one of the most outspoken
opponents to parking price increases in 2008, to saying at a public meeting in 2011 that
the parking price increase was “the best thing the municipality had ever done” (Interview
with Cara Pavlicek, Oak Park Parking Manager, 2012).

After ironing out some early issues, turnover has increased and it is easier tofind a

place to park. Business owners have seen the positive effects and issued a statement of
support for the changes proposed by the consultants, acknowledging that shoppers and
customers are drawn to vibrant downtowns, not areas with free parking. Oak Park has
realized that most people want quick, easy, and cheap parking. The process of balancing
those three will always involve sacrifices. Not everything will turn out perfect the first
time, but it’s always possible to make adjustments to getitright.

BACKGROUND DATA

Implications for Hinsdale

Hinsdale absolutely needs to have enough parking to support the local businesses. To
accomplish this, itis critical to first ensure that the Village is using its existing spaces
efficiently. This must be balanced with residents’ and business owners’ concern

that preserving the Village’s uniqueness and local assets is important. This can be
accomplished by looking holistically at the downtown transportation system and
supporting all modes of transportation, which includes creating a comfortable walking
and bicycling environment, offering a variety of transportation options, and adding
parking spaces in a judicious and fiscally-responsible manner.



Current parking conditions

While some newer developments in the downtown have large surface parkinglots, the
majority of the public parking spaces in the downtown area are found on local streets.
This presents challenges when everyone wants to park in the closest space. The demand
for parkingis concentrated on Washington Street from Chicago Avenue to Third Street,
Hinsdale Avenue between Lincoln Street and Garfield Street, and First Street between
Lincoln Street and Garfield Street. These streets are often at or above capacity from mid-
morning until mid-afternoon. See the Existing Conditions Report for occupancy maps.

The public parkinglots in Hinsdale are regulated through a permit system, and some of
the on-street spaces are also regulated by permits. The primary types of parkingareas in
the downtown core discussed below are: permit parking (this includes on-street permit
parking and permit parkinglots), on-street parking (non-permit), and off-street parking
lots (non-permit). .

Permit parking

The goal of issuing parking permits is to manage parking by designating the places where
various users can park. Hinsdale has five different types of permits: commuter, merchant,
overnight, and municipal employee, each with varying costs. The parking permits are
priced per six months: Blue Commuter ($310), Red Merchant ($180), Yellow Merchant

| Overnight ($180), Orange Merchant ($240 - discontinued), Free Green Municipal
Employee and Free Purple Merchant parking,

The off-street permit parking lots include: The Village Lot (Blue), The Post Office lot (Red
/Blue), the Water Plant lot (Green), Symonds Lot (Red / Blue), Lincoln Lot (Yellow), the
Washington Shopper’s Lot (Orange), and the back-in angled parking along the Metra
tracks (Red). The on-street permit parkingis mostly concentrated around the field
bordered by Washington Street, 3rd Street, Lincoln Street, and 2nd Street. Thereis

also permit parking on the north side of Hinsdale Avenue, along the Metra train tracks
between Lincoln and Vine (Red) and between Vine and Madison (Purple); on the east
side of Grant Street between 2nd Street and 3rd Street (Red); on the south side of Chicago
Avenue between Washington and Garfield (Red/Blue); the west side of Lincoln Street
between Chicago Avenue and Maple Street (Red/Blue shared with meters); and Symonds
Drive between the Police station and Park Avenue (Green).

BACKGROUND DATA

Red merchant permit passes are sold to anyone who works in downtown Hinsdale. Some
orange merchant permits are still in circulation, but the Village is no longer issuing

new ones because the orange permit lot is shared with the “Shopper Parking Lot.” The
Shopper lot is often fully occupied during business hours, and the Village is hoping to
free up more spaces for customers. While some employees use the free purple merchant
permit area, many find the distance to be too far, especially if their place of work is on
the eastern side of downtown. At $180 for a six month permit, the monthly cost of the
red merchant permit amounts to $30. For employees whose hours fall slightly outside of
the 9:00 a.m. - 5:00 p.m. meter hours, it can be cheaper to feed the meter than pay fora
merchant permit. Meters are enforced on Saturdays, but the commuter lots and school
parking areas are free and employees know that they can park there on the weekends.
Many employees are willing to pay during the week if they can park closer to their final
destination, and they can park nearby for free on the weekends, making it cheaper than
purchasing an employee parking permit.

One early online survey respondent commented:

“l haven't shopped in Hinsdale for months...not worth the hassle
of finding somewhere to park. The various color ‘zones’ for parking
are so complicated that | don't even try to understand/remember
what each one means..."



Figure 2. Parking Restrictions and Regulations
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On-street parking (non-permit)

With over three-fourths of Hinsdale’s supply of public parking on local streets, rather
than in off-street parking lots, balancing the utilization of the on-street parking s
essential to address the supply and demand challenges. Not surprisingly, the blocks with
the highest retail density have a very high demand for parking. Any successful downtown
with underpriced parking, and especially towns along commuter rail lines, will have
on-street parking occupancy rates above 85 percent, the level which is considered ideal
for parking occupancy. Stakeholders identified the constant challenge of preventing
employees from using these prime parking spaces and feeding the meter, which keeps
occupancy above 9o percent during business hours. Occupancy levels exceeding 90
percent suggest that there is “parking congestion,” where drivers circle the block in
search of parking, or queue up to take available spots. Meanwhile, many streets justa
couple blocks away have less than 60 percent occupancy.

The majority of metered parkingis directly adjacent to local businesses and intended for
use as customer parking. Finding metered spaces occupied, visitors and customers drive
in circles searching for a space, often unaware that they can park for free just a couple
blocks away. This is damaging to the local businesses whose customers cannotfinda
space, waste their time driving in circles hoping for someone to vacate a metered space,
and leave frustrated. The employees who park in these desirable spaces either would
rather feed the meter than buy an employee permit, do not want to walk more than two
blocks, or are not aware of the options available for long-term parking, such as the free
merchant permit parking area.

BACKGROUND DATA

Off-street parking (non-permit)

The public parkinglots in downtown Hinsdale include the Garfield lot (with meters), the
“Shoppers Only” lot (a 6-hour paybox-controlled lot shared with orange permit holders),

and the pay-by-space Chestnut parkinglot. In addition, there are various private

parkinglots at schools, churches, and retail locations. The public off-street parking lots

consistently have occupancy rates above 90 percent during business hours. The private

parkinglots (especially churches) typically do not have occupancy rates above 60 percent
during business hours.




The unique nature of parking in downtowns

One of the main reasons people are attracted to downtowns is because of their unique
character and urban design. When visitors enter a vibrant downtown, it is hard not to
notice the large number of shops, salons, and destinations all within a small area, as well
as the number of people walking and interacting with one another. In comparison, the
firstimpression of a big-box store or strip mall is a stroll through the parkinglot. Despite
the unique layout of downtowns, users still expect to have parking available right in front
of each destination and many don’t expect to pay for it. Since that is rarely the case in
downtown Hinsdale, there is a large gap between parking perception and reality, often
leading to confusion, congestion, and frustration when parking downtown.

Park-once

One of the most valuable aspects of a downtown is that drivers are able to completea
variety of tasks within a single area. For example, a shopper might come downtown to
grab lunch with a friend at Giuliano’s Pizza, go to a hair appointment at Zazu, pickup a
birthday present at Stockholm Objects, and grab a coffee on the way out - all within the
same block. )

Ideally, a driver would be able to do all those things while only using one parking space.
With the current meters and time limits, this person would have to move his or her car
multiple times, or park very far from these destinations. A downtown functions best
when drivers arrive, park once to complete all errands and tasks on foot, and leave. It

is also more convenient to the patrons if they don’t have to run out of the salon mid-
appointment to move the car or feed the meter, or they don’t have to skip dessert for fear
of getting a ticket.

The park once strategy allows people to complete tasks quickly, conveniently, and in
alively safe environment. It encourages walking and social interaction. The particular
characteristics that enable people to do a lot of different things in a small area are
distinctly what makes downtowns attractive places to visit:

1. Density, 2.Mixofuses, 3.Walkability

Density can be related to the number of people or amenities [ destinations in the area.

BACKGROUND DATA

Density

Human-scaled density does not have to include high-rises or giant apartment complexes.
InHinsdale, the large number of retail, housing, and amenities within a small area make it
easy for shoppers to walk from one shop to the next, eliminating the need to drive to each
destination. A lower density development pattern, with large parkinglots between each
building, would make walking between stores a burdensome chore, if not a dangerous
task.

Mix of Uses

Density alone does not make a great downtown. Downtowns are also mixed use in nature,
creatingavariety of uses in proximity to one another. A downtown might have an ice
cream store, real estate office, bank, boutique, salon, and wine shop all in the same block.
Non-downtown areas have uses segregated and located further from each other, making
it more difficult to walk between them.

Walkability

Density and mixed-use downtowns provide users with activities that entice them to these
areas. The third characteristic—walkability — creates an environment that is inviting

to users, luring them from one activity to the next. Downtowns are walkable when there
are avariety of elements catering to pedestrians at a human scale, creating a comfortable,
safe, and Fﬁmﬂmma:m environment. This can include amenities such as wide sidewalks,
short blocks, street trees, benches, consistent building fagades, retail window displays,
and good pedestrian-level lighting. This creates a microenvironment for the pedestrian,
where they are protected from fast moving cars, and able to enjoy the varied streetscape.
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Hinsdale’s downtown serves as an excellent example of how, when all of these
characteristics are present, they create a thriving downtown that lures a variety of
users. For parking, when these components are combined, they enable a “Park Once”
environment. When a customer is able to park once and visit many locations, this adds
life to the sidewalks. People on the sidewalks are important for anumber of reasons:
walking customers are more likely to visit a shop on a whim, more people on the street
adds a sense of safety, and lastly, people like to be surrounded by other people and this
adds to the overall appeal of the downtown.

Unfortunately, the time limits at metered spaces (intended to keep commuters and
employees from parking for an extended amount of time), mean that customers have to
move their car every two hours or risk getting a ticket. Today’s downtown visits, shopping
and dining experiences will often take longer than two hours.




BACKGROUND DATA

Through improved parking management strategies and initiatives, Hinsdale could further
enhance its downtown and leverage the many advantages a park-once downtown enjoys.
These include:

s Decreased need to build more parking spaces. Clustering a variety of shops

and uses together allows drivers to park in just one space, versus the non-downtown
environments that scatter tenants and their individual parking lots, where it is necessary
to drive between stores with large parking lots.

e Saving money. The more parking that is built, the more money that the Village,
business owners, and property owners spend on its construction and maintenance.
When the Village does not need to construct additional parking, money is saved and
land can be used for more productive, tax-generating activities to take place within the
downtown.

¢ Helping smalllocal businesses. When tenants are located in proximity to one
another, customers are more likely to stop by and shopina Bmmw_.&onbm store while
walkingback to their vehicle, such as the customer that grabs an afternoon coffee after a
hair appointment.

e Creating a more attractive and walkable environment. By having less parking,
users are able to park within a reasonable distance of their destination and lots of other
stores or restaurants.

¢ Creating a sense of community. Increasing the number of people on the sidewalk
cultivates a sense of place, and makes for a safer neighborhood. The more often you
walk in your neighborhoods downtown, the more likely you are to run into someone you
know. Cumulative interactions such as these allow people within the neighborhood to
form connections with one another and form a community, creating more interestand
enthusiasm in the area as a whole.
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Management Strategies

Parking management is the oversight of a community’s parking resources,
with the goal of balancing supply and demand through pricing, time limits,
and other regulations. Why manage parking in the first place? Well-designed
parking policies will ensure the continued health and vibrancy of a downtown.

If all the prime parking spaces are full all the time, this is frustrating to

potential customers and visitors, and will cause many to give up on their trip
downtown, ultimately hurting businesses. If most of the spaces are full, yet

thereis always a space or two available per block, most people will be happy
and they won’t even have to think about parking. Unfortunately for a parking
marnager, the job is only noticed when things aren’t going well.

Pricing

To solve a community’s parking problems, it is important to think more like an economist
(supply and demand) and lessike an engineer (how can we build more parking). When
the supply of any ooBBo&Q islimited and the demand for it is high, the price goes up. If
the commodity is free, it will be quickly used up by the first people who get to it, regardless
of who might need it or want it more. Imagine a gas station offering free gasoline for

one day, a college party with free beer, or a high school handing out free pizza. In these
situations, supply is the only thing dictating how much will be consumed. The same
economic principles apply to parking, and thatis why pricingis important. The alternative
of continuing to supply the highly-demanded good of parking without improving
management of the existing supply is extremely expensive, and would threaten those very
features that make downtown Hinsdale attractive, namely its compactness, walkability,
and historic character.

Struggling downtowns often have an overabundance of parking, and almost always have
spaces available. Such places do not need to charge for parking and shouldn’t. Malls
have a greater supply of parking than is needed and don’t need to charge for parking
either. Some local communities have invested millions of dollars in building downtown

. parking garages, only to find the same problems that Hinsdale has: people want to park

on-street in front of the businesses, so their garages sit underutilized. Others have built
parking garages that fill up with commuters. The true test is whether or not the garages’
monthly parking payments cover maintenance costs and debt service. In some cases, like
downtown Chicago where demand and prices are high, structured parking may be making
a profit. However if demand is high because the price is low, or free, in addition to being
out tens of millions of dollars, the community may be back to where they started.
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Hundreds of people work in downtown Hinsdale, and the Village is making improvements
to solidify it as a strong shopping and dining destination, as well. A parking problemis a
good problem to have - it means that people want to come to the community. The main
reason to charge for parking s to ration a limited supply of a coveted good. By charging
the right price for parking (less desirable spaces are cheapest, more desirable spaces are
more expensive - but not too expensive), people are encouraged to park further from

the high demand area or move from spaces as quickly as possible in order to pay as little
as possible, and the premium spaces are made available to others. In that way, the same
number of spaces can serve a greater number of visitors.

Ideally, all the streets in the downtown core would be close to 85 percent full, indicating
ahigh level of street activity without complete parking congestion. The goal of pricing is
to free up just one or two spaces per block, and shift the long-term parkers frorn high-
demand spaces. While we can agree that merchants and employees shouldn’t parkin
prime spaces, they do, and pricingis the only proven disincentive to employees parkingin
customer spaces (City of Redwood’s Parking Management Plan).




What motivates parkers?

Many drivers rightfully think that they should be ableto find parking that is convenient
. to their final destination. However, without effective parking regulations, some people
occupy the most convenient spaces all day long, while parking that is just outside of the
most popular area is underutilized, and likely not discovered by visitors.

This is where market reality - or carrots and sticks such as pricing, time limits, and
permitting - comes into play. Have you ever experienced not beingable to find
convenient parking when you needed it? How one answers this question might, in some
part, have to do with one’s individual approach to parking. When looking for a parking
spot, itisin the driver’s best interest to find the closest spot to the destination. Whether
the individual is looking to spend five minutes running an errand or a full day at the spa,
people tend to look for the spot that is in their own best interest.

Parkers are motivated by a variety of reasons. Therefore, in order to price parking
effectively, we must consider the needs and the different motivations ofparkers. Based
off of similar categories from the Redwood City Parking Plan, we have identified four
categories of parkers.

-

>
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PARKING MANAGEMENT STRATEGIES

The demanding parker
There is no winning with the demanding parker. This parker believes that there should
be a free parking spot waiting for them whenever and wherever they are going, What the
demanding parker may not realize is that if there were free parking everywhere, other
people would have the same idea and park all day long right in the downtown core. If and
when the demanding parker happens to find the perfect spot, it will probably still not

be good enough because of time limits or parking enforcement. Paying for parkingisa
nuisance, as is walking. ,

Thereasonable parker

People who account for the time and effort necegsary to find a reasonable parking spot
are a busy downtown’s dream parker. The reasonable parker understands that they may
not be able to park right in from of their destination; they may have to walk for a few
minutes from a parking spot. This type of parker also knows that parking closer may
come at a higher cost.

Fortunately, or unfortunately, the demanding parkers and the reasonable
parkers describe only a small percentage of parkers.
The vast majority fall into one of the following two categories:

The :Bm-mm-:...o:@ parker

For some people, time is money and finding the closest spot to their destinationis a
priority. If the parker needs to get in and out, drop something off, or pick something
up, or perhaps is running late, they are willing pay for the most convenient spot. This
doesn’t mean that they don’t like free parking; they simply would prefer to have a more
convenient spot even if it means paying for it.

The thrifty parker

The thrifty parker would like to avoid paying for parking at all costs. This parker will
search out free parking. This may come at a cost, not a financial cost, but will probably
mean driving a few blocks away from their destination and walking. This person may
need to park downtown for several hours and it isn’t worth the cost of paying for parking
for a number of hours. Some thrifty parkers may decide to walk or bike instead of paying
for parking, or they may decide to shop ata mall if they can’t get free parkingin the
downtown.

If the price of parking is adjusted according to demand, the parking demands of the thrifty
parkers and the time-is-money parkers are met with different parking spaces, so that the
overall demand is spread more evenly around the downtown area.



20

Will charging more for parking drive away business?

Of course, some customers are strictly opposed to paying for parking and may cite this as
areason for avoiding Hinsdale altogether. These “thrifty parkers” should be considered;
there should be options for people who don’t want to pay for parking. The existing free
parkingis not clearly communicated to residents and shoppers through the website

or the existing parking map; many people are unaware that they could park for free, for
two hours, within a 5-minute walk of the core. What the “time-is-money” driver wants
isa convenient spot; if the meter spaces are full, it doesn’t matter how much the driver

is willing to pay. Not charging more for parking is already driving away some “time-is-
money” customers.

A parking system that is designed to manage demand and support the local businesses
will not drive customers away. More likely, it will drive employees and long-term parkers
out of the congested core. When it comes to customer convenience, there are two things ,
about Hinsdale’s parking meters that are inconvenient and outdated: payment options,
and length of stay flexibility. It is already frustrating to many to pay for parkingin the first
place; needing to carry quarters for the meters is an added frustration. If you have a hair
appointment that takes three hours, there is no reason you shouldn’t be able to pay for
additional parking, The multiple layers of frustration in Hinsdale come from wasting time
circling the block looking for an open space, having to pay a meter, having to use coins,
not being able to extend your stay, and the ultimate frustration: possible parking tickets.

PARKING MANAGEMENT STRATEGIES

A parking system that lets some park for free in less desirable spaces (usually short-term),
and others pay for the convenience of a front-door space will open up options for drivers
and create parking availability. Increased prices should not, however, be implemented
with coin-only meters. Customer-friendly meters accept credit cards and cell phone
payment, as well as coins. These meters can remind customers when the meter is about
to run out with a text message and allow them to add time remotely. When the price of

-parking keeps demand in check, there is no need for length of stay limits. If it appears that

the parking is underutilized, or if occupancy rates drop significantly, the meter price is
too high and should belowered.




Time limits, other regulations, and enforcement

Many downtowns, including Hinsdale, have relied on time limits to encourage turnover.
Time limits would work if every trip or visit required the same amount of time, but

that’s not the casein Samumw eclectic downtowns. What would the ideal time limit be

for a mixed-use block with a coffee shop, a day spa, and a bank? A person going to the
bank may only need to park for a couple of minutes, while a spa treatment at the salon
could last several hours, and coffee shop visits vary from five minutes to all day. When
parking spaces are time-restricted according to the surroundinguses, they are effectively
removed from the general supply of parking to a user who needs to park for longer.

The different stores and destinations also have different peak hours of demand, and the
business may change from one year to the next. So if you have a few spaces limited to
short-term parking and a few for long-term parking, there may be times when all of the
long-term spaces are full, and other spa visitors would not be able to use the available
short-term spaces. It is not an efficient use of the valuable resource of parking. It is also
very costly and challenging for the Village to enforce time limits, and especially varying
time limits. You could have extremely rigorous enforcement to prevent abuse, but this
is not customer-friendly, and ends up punishing the patrons of downtown businesses.
During CMAP’s parking turnover survey in downtown Hinsdale, a 15-minute space was
the only parking space that had the same car in it for the entire seven hours of the survey.
If the price is right, there should be no need for short-term or long-term parking. But
when parking is not appropriately priced, short-term spaces are one way to help create
turnover.

In an effort to address parking challenges in the recent past, the Hinsdale police
department overhauled their regulations, creating short-term spaces and allowing some
permit holders to park in a variety of spaces. Some business owners said that this helped
to alleviate some problems, and others expressed confusion about where and when they
are allowed to park.

These many regulations and restrictions serve various objectives. The Village wants
merchants to have a place to park, but without regulating the parking through permits
and time limits, such spaces would most likely be used by commuters driving to the
Hinsdale station. The restrictions on early morning hours are to prevent commuters
from parkingall day. The hourly restrictions in the core exist to encourage parking
turnover and availability for shoppers. A tiered permit system was developed, with more
expensive permits allowing permit-holders to park in more desirable locations. The
hourly restrictions in the periphery are in place to prevent commuters and employees
from parking all day long on the residential streets. There are a significant number of
streets without signage to indicate any restrictions at all.

PARKING MANAGEMENT STRATEGIES

And finally, increased fines for parking violations will be necessary to ensure compliance
with meter rate changes. If feeding a meter with progressive prices could potentially
cost more than $10, the cost of a parking ticket needs to be more than five dollars. This
revenue should also go into the parking reserve fund. While the repeat offender $250 fine
has been successful, it is recommended that the Village evaluate the fine structure and
consider changing them to start with a warning, then start higher (because $5isnota
strong deterrant) and increase cost with the number of tickets, such as the following:

e 1stviolation: Warning

Violations 2-5: $25 if paid within 96 hours, $40 after
e Violations 6-10: $50 if paid within 96 hours, $75 after

e Violation 11+: $75 if paid within 96 hours, $100 after

The number of violations can be “reset” to zero at the end of the year, if desired. Typically,
repeat offenders get the majority of parking tickets and the escalating scale is effective at
deterring abuse. Each ticket should have a clear explanation of the violation, how to avoid
itinthe future, and a description of the potential fees faced for the next ticket. Sample
parkingtickets are in the Appendix.
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Chapter 4

The following section describes the five main goals of the
Innovation in Parking Management Plan, the issues surrounding
each topic, and potential implementation action items. A detailed
table with these action itemsis also found in the appendix.

The priority goals to be addressed by the Village of Hinsdale through this parking plan are:
s Goal#1: Improve the parking experience for visitors and shoppers

e Goal# 2:Improve parking options for downtown employees and encourage parking outside the core

Goal #3: Plan for the long-term management and provision of parking resources

- Goal #4: Promote active transportation for residents and employees

Goal #5: Improve the management of commuter parking
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GOALS AND STRATEGIES

Thereis limited and confusing information about where people can park.

When a customer cannot find a metered parking space available, he or she might be
willing to park on a side street and walk a couple of blocks, but some of the side streets
arereserved for permit parking, others are time-restricted, and there is not clear signage
to direct them to underutilized parking. The information for each type of parking permit
is notavailable on-line. Thereis a printable map of parking restrictions, but it has red and
orange lines that look to be the same color on some print-outs, the parkinglots are not
sized to scale, and the free merchant parking is not shown on this map. This map is not
very helpful to a visitor who is otherwise unfamiliar with Hinsdale, especially if all of the
areas shown on the map are full when they arrive. There is also confusion about when the
meters are enforced.

Improved parking information can help visitors, employees, and residents in their search
for parking, and in their understanding of available options. For drivers who don’t want
to pay for short-term parking, it is important to inform them where they can park for
free; customer-focused parking maps and information would help direct them to various
parking options.

Implementation Strategies
e Create new parking maps with clear information; this could entail amap designed
for customers and visitors, and another map designed for employees

o Improve parking information on the website (add PDFs of new maps)

e Encourage the use of new technology for sharing parking
(like www.parkatmyhouse.com)

e Update the Hinsdale webpage on parking; include a section on upcoming changes,
focusing on the efficiency of parking spaces, improving customer friendliness and options,
and the benefits that it will bring. Develop informational flyers that business owners can
share with their customers.

The spaces most desirable to customers are full during business hours.

The most important factor for drivers is—first and foremost—to find a vmmanm spot.
When a customer arrives at his or her destination, they want to be able to park their

car and do their errands as quickly and as painlessly as possible. Arriving in downtown
Hinsdale to shop, a driver will find most metered spaces occupied. They may drive in
circles searching for a space, waiting for someone to leave a spot. When they do finally
find a spot, they better hope to have coins in order to feed the meter! If they don’t, they
risk getting a ticket. On top of this, they must be wary of the two-hour time limit and leave
beforeit’s up. This whole process is frustrating to the driver and the business owner, who
may see business decline as aresult. )

On a typical weekday at noon, most metered spaces in Hinsdale are between 9o and
100 percent full, along with the commuter parkinglots, the Garfield parkinglot, the
publiclot at First Street and Garfield, the middle school lot, and the “shopper only” lot.
Meanwhile, employee parking on Hinsdale Avenue, between Lincoln and Vine s only
36 percent occupied, and nearby residential streets are empty. Enforcement officers
and local business owners have confirmed that a significant number of employees are
parkingin prime spaces and feeding meters
or shuffling their cars to avoid tickets. This is
anindication that the meter priceis too low.
However, the price should not be raised with
the current coin-based meters, which would
be an added inconvenience to shoppers and
visitors, but with meters that offer Huwﬁsmsﬁ
options. There is an opportunity to shift the
employee parking behavior to better utilize
the employee parking spaces, freeingup the
prime spots for shoppers.




Balancing supply and demand is most easily achieved through market-rate pricing, where
the most desirable spaces (like those along Washington Street between Hinsdale Avenue
and First Street) are the most expensive, while side streets and remote parking are the

cheapest. The least desirable spaces should be free, with restrictions on morning hours to.

prevent Metra commuters from using them. This system provides a financial motivator
for employees and those looking for cheap parking, while making the prime spaces less
appealing to long-term parkers. This results in more parking available for customers who
arewilling to pay for a convenient space. The price change does not need to be drastic, as
the goal is only to change the habits and behaviors of a small percentage of drivers. The
price change is dependent upon observed levels of occupancy, and should be monitored
and adjusted as necessary. If the occupancy rate consistently falls below 8o percent, then
the price is too high and should be lowered. If it remains above 9o percent occupied, the
priceis too low. )

Occupancy levels exceeding 9o percent suggest that there is “parking congestion,” where
drivers circle the block in search of parking, or queue up to take available spots.

GOALS AND STRATEGIES

Implementation .w?&nm".@v...
¢ Convertthe Garfield Lot to a gate-controlled lot with progressive pricing

Currently, all the spaces in the Garfield lot are 2-hour metered spaces. This strategy
removes all meters in the Garfield parkinglot and installs a gate that opens when a driver
takes a time-stamped ticket. Upon exiting, the driver pays for time used, with price
varying depending on length of stay. Allow for payment with credit card /coins, eliminate
time limits, and use progressive pricing (cost per hour increases with each additional
hour). Time limits discourage customers from spending time downtown for fear of
getting a ticket; tickets make the experience very unpleasant. Time limits are also difficult
and costly to enforce. A progressive pricing scheme would discourage employees and
commuters from using the spaces for longer-term parking.

o Replace existing meters with credit-card accepting meters

Identify vendors who specialize in on-street parking solutions and request bidson a
system to convert coin-based meters to meters that accept multiple forms of payment
and allow drivers to add time time remotely. Undergo customer testingand / or surveying
for thoughts on different types of meters (pay-by-space, pay-and-display, pay-by-

phone, multi-space payboxes, virtual permits, etc.) and determine payment plan for the
investment and the maintenance of the system.

¢ Convert the existing 30-minute parking spaces to 15-minute parking spaces

There is some concern that removal of time limits could lead to people parking for
extended time at the metered spaces, and the current 30-minute spaces were popular
when the Village overhauled the parking system. These 15-minute spaces would not allow
the user to add time, and they would only be able to pay for 15-minutes. After 6 months,
these spaces should be analysed for utilization, abuse, and turnover. At that point, the
Village should decide if they want to continue using time-limit spaces or if they would
prefer to switch the spaces to be on the same system as the rest of the meters.
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The employee permit parking is concentrated on the southwestern side of
downtown, and free employee parking is presently underutilized.

Many employees and business owners expressed that there is not enough employee
parking, but what they really mean is that there is not enough employee parking within

a 5-minute walk of where they’re going (generally concentrated around Washington

and 1st Street). Employee parking is more heavily concentrated in the southwestern
quadrant of downtown; there is not much employee permit parkingin the eastern part

of downtown, south of the tracks. The free parking for employees is not highly utilized;
there is a reluctance of some employees to walk more than two blocks to park. Some have
expressed concerns for safety late at night when most businesses are closed (no “eyes on
the street”).

GOALS AND STRATEGIES -

Implementation Strategies
e Promote free employee parking
Overall outreach to businesses about the purple permit parking area is needed. In

_addition to issuing more permits, the officer or Village staffer can find out if thereis

anything keeping employees from parking in the free permit area that could be fixed
(lighting, crossings, sidewalks, etc.)

e Add employee parking on the east side of downtown

Some options to add employee parking areas would be to change the 2-hr parking on
Blaine to 4-hr parking (to accommodate part-time workers), create parallel spaces on
Chicago Avenue east of Garfield that would be reserved for purple permit holders, and / or
create purple permit spaces on 1st Avenue, and remove the “Residential Permit Parking”

signs on Park Avenue (the Village does not have residential permit parking). These could
be replaced with “No parking 7 am - 9 am” to prevent commuters from using them, and
allow the street space to be used by employees.

e Pursue and encourage shared parking agreements

For locations close to downtown with parkinglots, such as local churches, it may be
possible for the Village to pursue “shared use agreements” where the parking lot owner
would allow use of their parking lots during their “off-peak” hours. In return, the Village
could pay a pro-rated share of the maintenance costs of the parkinglot, and assume
liability during the hours that they allow people to use the lots. These lots would be better
for employee parking than for shoppers and visitors, as they will be “off the beaten path,”
and harder to find; they could be reserved for free purple permit holders.



There is a price imbalance between employee permits and on-street meters.
Currently, the monthly cost of feeding the meter from 9 am to 5 pm, Monday through
Friday at $0.25 / hour is approximately $42.50. If an employee works from 7 am to 3 pm
or from 11 am to 7 pm, they would not have to pay for the first or last 2 hours of their

stay (since meters are not in effect), and their monthly cost to feed the meter would be
about $30. This is the same cost as a merchant permit. With the prevalence of service-
oriented businesses with evening hours and chain businesses catering to early morning
commuters, there is a costincentive for employees to park close to their place of work
and feed the meters. It is weighed with the understanding that they could get caught for
overstaying the 2-hour limit, but for many it is a risk worth taking,

An overhauled permit system utilizing more modern technology could allow for a more
efficient parking experience. License plate recognition (LPR) is a newer technology that
is able to quickly read license plates from a moving vehicle and is often used by police
officers for enforcing time limits, as they do in the City of Berwyn. The technology can
also be used to allow permit holders to register their license plate with a “virtual permit.”
Whent he enforcement officer scans the license plate, it recognizes the location as a
permit parking spot and knows whether or not the car parked has a valid permit. These
permits could be set up so that a driver pays less if they don’t use their permit every day;
this would be especially good for the commuter parkinglot. The current system (where
adriver pays for 6 months of parking) doesn’t reward the driver who occasionally walks,
rides a bike, or gets dropped off. If youw've already paid for parking, you might as welluse
it. Additionally, the virtual permit would allow the Village to reinstate the shared permit
(which was popular, but abused). A scan of the street would tell the officer if two cars are
using the same permit number. The digitzed system allows for streamlined enforcement,
which would limit the amount of abuse. The virtual permit could even allow for residents
to purchase single day passes to use Metra; they could park along Hinsdale Avenue,
where existing permit spaces are underutilized.

GOALS AND STRATEGIES

Implementation Strategies .

¢ Modify the permit program. Investigate virtual permit systems that allow for
discounts when the permit holder doesn’t drive, allow for parking areas to be shared
between user groups, allow for multiple people to use one permit (but not at the same
time), and are priced lower than the on-street meters.

e Create a transportation incentive program. Incentivizing alternative
transportation by paying employees not to drive is called “Parking Cashout,” and has
been found to reduce parking demand and driving by around 10 percent, even in areas
with minimal public transit. A downtown parking management committee could use
some parking revenue to create a fund that would provide downtown employees with
reduced cost (or free) Metra and Pace passes, or to pay employees who walk or ride
bicycles to work instead of driving. An employer would benefit from participatingin the
program if it means that more spaces would be open for their customers.




28

Any additional parking meter revenue should be reinvested in the dovntown
core, not diverted to the Village’s general fund. The goal of parking pricingis to
achieve an 85 percent occupancy level, keeping a few spaces available without driving
customers away. The goal of a parking management plan is not to generate revenue, but
this may happen as a result of appropriately priced parking. The best way for a community
to use that additional revenue is to reinvest it directly into the streets where there is paid
parking. This shows customers and business owners that their meter money is being put
to use, and not filling budget gaps. The funds could go to support any desirable service or
repair, such as power-washing sidewalks, fixing cracked or broken sidewalks, repairing
potholes, installing decorative planters or benches, to help businesses make fagade
improvements, or to construct additional parking, .

GOALS AND STRATEGIES

Implementation Strategies
¢ Create a downtown parking committee

The downtown parking committee could be a subcommittee of the Economic
Development Commission and would be responsible for managing any additional parking
meter revenue collected from increased fees and fines. Rather than going to the Village’s
general fund, this money should be deposited into a reserve parking account, to fund
downtown streetscape improvements, parking supply increases as-needed (parking

lots or garages), and to support incentive programs to encourage use of alternative

transportation. The Village has expressed support for this reinvestment of meter
revenues.

¢ Prioritize parking projects and downtown streetscape spending, manage
parking pricing

The downtown parking committee will present the Village Board with their
recommendations as to how future parking revenue be spent to improve the downtown
area, provide incentives for alternative transportation, and plan for future parking needs.
They will need to hold open and transparent meetings, prepare and Mw@woé budgets, and
continue to monitor and balance the cost of parking to ensure that there is approximately
85 percent occupancy during peak parking hours. A successful parking management
program will generate sufficient revenue to support the maintenance, modernization,
and expansion of parking resources. These investments will need to be paid off over time

and the committee will help determine a payment plan that provides for maintenance and
operations of parking resources.
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Small shifts in the habits of downtown visitors and employees can reduce

parking needs. While cars will continue to be the primary mode of transportation for
most,small increases in other modes — like walking, bicycling, and transit — could make
up a greater share of trips in the future, and would help to alleviate parking problems,
activate the sidewalks, and 5:,3\96 public health. .

GOALS AND STRATEGIES

Implementation Strategies
e Promote walking for health and encourage bicycling as transportation (not
justrecreation)

Ideally, a staff person would be assigned to promoting healthy commuting options. Their
role could include developing a partnership with the local hospital to host walking events

and informational material about the health benefits of walking and bicycling. The Village
could also provide bike maps, including walking distance time on downtown maps,

participate in bike-to-work week, and give employers information about bikingaround
Hinsdale. :

e Improve the bicycling network

On-street bike lanes leading to the Metra station from neighborhoods and to nearby
existing bike lanes and paths would support additional bicycle travel. Making it safer to
getaround Hinsdale on a bicycle for adults and children would require commitment to
a connected network of bike lanes and bike paths. Connections to the Metra station are
important to offer commuters a safe alternative to driving to the station.

s Improve bicycle facilities at the Metra station

The Village could install covered bicycle racks for Metra commuters who ride bikes to the
station. The current bicycle racks in Hinsdale are well-utilized. More bike racks would be
needed to accommodate an increase in bicycle commuting. Other communities, such as
Wilmette and Lake Bluff) have shown that you can make even better bicycle parking by
providing a safe, sheltered area for the bikes as close to the station platform as possible.

. ub.,.—#.o<ma pedestrian experience along Hinsdale Avenue

Some employees have said that they don’t like walking from the purple permit area late at
night; improving the pedestrian connections to the remote parking areas could improve
utilization rates. Additionally, to encourage people to walk more, the Village should
ensure that the experienceis safe, enjoyable, and interesting. Some improvements may
include benches, planters, and signage. Improved lightingalong Hinsdale Avenue was
mentioned as a priority.
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The frequency of commuter trains to and from downtown Chicago makes downtown Hinsdale an
attractive commuter station. Merchants have indicated that while some businesses benefit from an increase
in commuters, for the most part, they are not patronizing businesses in high enough numbers to warrant
additional parking. There may be opportunities for shifting some commuters to the Highlands or West Hinsdale
stations with additional parking availability, through pricing incentives. Encouraging alternative modes of travel
to and from the station, rewarding commuters who drive less frequently, while modestly raising the cost of
parking can improve the usage of transit without deterring transit ridership. The cost of Metra parking should
increase with the increase in demand for parking, especially if structured Metra parking s desired in the long-
term. The Village should coordinate with Metra on price increases and set target occupancy goals for parkinglots
at their three stations.

Photo by Tony Fischer Photography, shared on a Creative Commons license on Flickr.

Implementation Strategies
¢ Use pricing to make parking at West Hinsdale and
Highlands more attractive than downtown Hinsdale

There is more underutilized spaces at the West Hinsdale and
Highlands stations, and there is potential to use Metra parking
spaces more efficiently with pay-by-space technology. If it were
cheaper to park at a different station, and more expensive to park
at Hinsdale, some commuters would switch stations, freeingup
valuable parking spaces in the downtown.

o Investigate the possibility of “virtual permits” that
would give a discount to commuter permit holders if they
use the parkingless frequently

When a permit holder pays for parking on a monthly basis, or a
6-month basis, there is no incentive to walk when there’s extra
time and the weather is nice: There is no incentive to get dropped
off when it’s convenient for your mvommm to do so; you've already
paid for parking, so you might as well use it. A virtual permit
allows for monthly payment, but gives discounts if the permit-
holder doesn’t use it every day. This small incentive is enough

to encourage some people to adjust their behavior and openup
parking spaces.

¢ Allow residents to purchase day-parking passes to ride
Metra

Residents who want to travel downtown have complained about
the lack of parking options when the main commuter lot is full
(which is just about every weekday). The Village of Downers
Grove sells daily parking permits for $3. It would be best to only
allow this after 9:30 a.m. to discourage commuters from using
it. This could be done with an underused area (possibly along
Hinsdale Avenue between Grant and Vine), sharing with the
employee permit spaces, for example.
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¢ Consider leasing a couple of prime parking spaces to a company that offers
online reservations (ie. SpotHero, ParkWhiz, Parking Panda, ParkMe)

New companies that help drivers find parking are startingup all over Chicagoland. The
main features that these companies offer is usually an online app that lets users reserve
parking at their destination and pre-pay with a credit card. A reserved parking space
might cost more than a metered space, but would be desirable for some who are willing
to pay more for a space when they need it, and not worry about parking tickets. Typically,
when the users sign up for the program, they accept all responsibility and liability when
they agree to terms and services, so the Village does not have to cover it. This would be

a good short-term action, while the demand for multi-hour parkingis still unmet. For
example, these spaces might be desirable to salon customers whose services take longer -
than two hours. Spot Hero has a list of companies providing parking services in Chicago
and nation-wide: http://blog.spothero.com/parking-resources-companies-blogs/

e Install a concrete slab for a designated scooter parking area

With commuter parking demand so high, anyone arriving at the Hinsdale station on a
motor scooter is taking up less space than a car, so the Village sees scooters as a good
thing, butit would be helpful if there were a designated scooter area. This will help to

prevent the scooters from blocking sidewalks.

¢ Convert the Village Commuter lot into a pay-by-space lot

Permit holders would still be able to park in the lot, but it would not be free after the
morning rush. Since the Village lot is usually full by the time the lot becomes free, this
action would not have a significant impact on parking availability. This action would
require LPR technology for efficient enforcement.

Note: As part of this study, the Village asked BNSF to consider increasing express trains
or modifying the schedule at Highlands or West Hinsdale but BNSF is not able to adjust
their schedule at this time.
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Chapter 5
Conclusion

A small shiftin the habits of downtown employees and customers
could eliminate parking congestion in the core streets. With only
10 to 15 percent of drivers parking further from the core, or shifting
modes (to walking, biking, or transit), the parking occupancy
would fall to the desired level of 85 to 9o percent full, meaning that

most drivers could easily find a space.

The goal of a parking management plan is to make it easier for customers to find
convenient parking that suits their needs. The strategies recommended in this plan begin
with improving the user information, working with businesses and downtown employees
to improve usage of employee parking areas, using parking pricing to manage demand,
and providing increased options for parking convenience in terms of payment options
and length of stay. The strategies are organized for appropriate phasing.

If a customer needs a convenient parking spot, a paid space should be available for them.
If they don’t want to pay, a free space should be easy to find within a reasonable walking
distance. If they need a paid space for more than two hours, they should be able to pay a
premium for that time. If they are an employee, there should be a low-cost space available
for them to park outside of the core, during business hours. As stated previously, the

cost of parking is the only proven disincentive to employees who regularly take up prime
parking spaces. Since they park every day, facingincreased costs to park, they quickly
learn where they can find cheaper or free parking. At the current rate of $0.25 per hour,
many of them would rather pay than walk a bit further, and for some, it is cheaper than
purchasing an employee permit.
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The strategy of adjusting meter rates to manage demand levels is typically not the path of
least resistance for a municipality, but it makes the most economic sense and is often the
last resort when employees continue to use spaces that are intended for customers. In
return for paying the fair market price for parking, the Village will be able to ensure thata
customer can easily find a convenient parking space, will no longer have to keep aroll of
quarters in the car, will not have to worry about getting a ticket (if they pay), will not have
to worry about the two hour time limit, and will not have to drive in circles waiting for
someone to leave. Finally, to prove that the meter changes will be initiated with the goal
of improving the customer experience, the Village has made a commitment to allow any
additional revenue collected to be reserved for improvements to downtown streetscaping
and parking management programs and infrastructure.

The Innovative Parking Strategies Steering Committee has agreed that the first parking
price adjustments should be implemented in the Garfield parkinglot, with the use of
progressive pricing where the cost to park increases with the length of stay. The parking
lot would be retrofitted with a credit-card gate system with the user paying for time
parked upon exit.

CONCLUSION

The existing meters in downtown Hinsdale should not be used in conjunction with a price
increase, as the need for more quarters would be another inconvenience on customers.

If the experience with price changes in the Garfield parkinglotis viewed as successful
(increased vacancy and turnover) by Village officials and business owners, the two-hour
time limit should be removed and customer-friendly meters should be installed to accept
various forms of payment, including credit cards and cell phone payment, as well as coins.
They should also use progressive pricing with rates similar to, or somewhat higher than
those in the Garfield lot because on-street parking is more desirable than an off-street
lot. These meters should be able to remind customers when the meter is about to run
outwith a text message and allow them to add time remotely. When the price of parking
keeps demand in check, there is no need for length of stay limits. The Village should
undergo customer testing and / or surveying for thoughts on different types and styles of
meters (pay-by-space, pay-and-display, pay-by-phone, multi-space pay boxes, etc.).

>




CONCLUSION

The Village should continue to invest in the walkability of the downtown core, as well as
improve the bicyclinginfrastructure. Small increases in the mode share of pedestrians
and bicyclists to accomplish short trips can significantly increase public health and
community vitality, as well as reduce parking needs. For short trips, most people with
a choice between driving and walking will only make the choice to walk if the walk is
“simultaneously useful, safe, comfortable, and interesting.'” Drivingwill continue to be
the mode of choice for most people that visit downtown Hinsdale, but it is important to
plan for all modes, especially walking.

. Implementing changes to downtown Hinsdale’s parking system may be more challenging
than leavingit as it is, or than spending millions of dollars on a parking garage. However,
the alternatives would likely not solve the main problem, which is lack of convenient
on-street parking spaces. Implementing the recommended changes would address this
key problem, with a customer-first approach focused on convenience and options. This
would strengthen the historic downtown and ensure that it continues to be a magnet for
people and unique local businesses and restaurants.

[NCOLN LOT

_ PERMIT_PARKING

1Speck, Jeff. “On Walkability: an _:8_‘50,5 with Jeff Speck.” By Ash Blankenship. Parksify.com.Web: http://parksify.com/
post/56508222584/on-walkability-an-interview-with-jeff-speck. 28 Oct 2013.
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Appendix

3
5

This section contains tables with the implementation goals and
associated actions, color-coded by timeline, from “Short-term

/ quick win” to “Long term,” these actions have the associated
responsible implementers and partners as well as some ideas
for initial first steps. There s also a sample of text for parking
violations with payment information and information to prevent
future violations, which would need official Hinsdale Police
Department information as well. And finally, some sample maps
areincluded to indicate shopper parking options and employee
parking options.
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APPENDIX

Action

Timeline

Lead Implementer
(potential
partners)

First steps

Explanation

[Improve user information - ;

Educational campaign for
upcoming parking chariges

Convert the Omnm&m Lotinto a |

wmu.,.%m all meters in the Garfield parking lot, install a gate that

Time limits discourage customers from spending time downtown for fear of getting a ticket; tickets .

coin meters

L - " |opens when a driver takes a time-stamped ticket; upon exiting, make th . 1 for sh P .
- ) ) b : N experi E pers. limits
gate-controlled lot with - Barly /Mid Village of Hinsdale'  |driver pays for time used. Allow. for payment with credit card e e ence <nQ.=.=m casant for 8 OPP Time are also difficult and costly 8.
. . . term . PR 3 .. ; lenforce. A progressive pricing scheme would discourage employees and commuters from using the
progressive pricing /coins, eliminate time limits, use progressive pricing (cost per spaces for longer- N :
hour increases with each additional hour) paces e parking.
Identify vendors who specialize in on-street parking solutions . )
and request bids on a system to convert coin-based meters to  |Since most metered spaces are full from 9:00 a.m. to 5:00 p.m. in the downtown core, while free
Credi d meters t la meters that accept multiple forms of payment and allow parking just a couple blocks away is vacant, it is an indication that the meter price is too low.
redit-card meters to replace Mid-term  (Village of Hinsdale  |drivers to add time time remotely. Undergo customer testing |However, the price should not be raised with the current coin-based meters, which would be

and / or surveying for thoughts on different types of meters
(pay-by-space, pay-and-display, pay-by-phone, multi-space
payboxes, virtual permits, etc.)

inconvenient to shoppers and visitors. Consider a progressive pricing setup,with smart meters, and
identify the initial cost of investment and estimate the estimated payback period.




APPENDIX

Action

Timeline

Lead Implementer
(potential
partners)

First steps

Explanation

?.c&oﬁ;@am employee ku ing|’

visit -

Modify parking wmnn.w
program.

Early / mid-

Village of Hinsdale

Investigate virtual permit systems that allow for m_mno—sa
when the permit holder-doesn't drive, allow for parking areas

|to’be shared between user groups, allow for multiple people to

:mmo%vmnnﬁ?ﬁ.aonnn?mmmu_m mBonbnmﬂvnn&_os\on
than the on-street meters. ‘ ’

There is a price imbalance between employee permits and on-street C ly, the thl
cost of feeding the meter from 9:00 a.m. to 5:00 p.m., Monday through Friday at $0.25 /hour is

approximately $42.50. If an employee works from 7:00 a.m. to 3:00 p.m. or from 11:00 a.m. to 7:00

*|p:,-they would only pay for six hours, and their monthly cost to feed the meter would be about

$30. This is the same cost as a merchant permit. With the prevalence of service-oriented businesses
that have evening hours and chain businesses catering to early morning commuters, there is a cost
incentive for employees to park close to their place of work and feed the meters. It is weighed with
the understanding that they could get caught for overstaying the 2-hour limit, but for many itis a
risk worth taking. Additionally, some employers were fond of the now-defunct permit passes that
the Village of Hinsdale allowed to be used by more than one mxwacm This program was being
abused and a virtual permit program could-allow for easy enforcement (with LPR technology) to
prevent abuse, yet reinstate the program for whom it was convenient..

Add employee parking on the
east side of downtown

Mid-term

Village of Hinsdale

Some options to add employee parking areas would be to
change the 2-hr parking on Blaine to 4-hr parking (to
accommodate part-time workers), create parallel spaces on
Chicago Avenue east of Garfield that would be reserved for
purple permit holders, and / or create purple permit spaces on
1st Avenue, and remove the "Residential Permit Parking” signs
on Park Avenue, a program which the Village says does not

prevent commuters from using them, and allow the street
space to be used by employees.

exist. These could be replaced with "No parking 7 am - 9 am” to

Many employees and business owners expressed that there is not enough employee parking, but we
have found that the employee parking is not geographically balanced. Employee parking is more
heavily concentrated in the southwestern quadrant of downtown; there is not much employee
permit parking in the eastern part of downtown, especially south of the tracks, where there are
employers with high number of employees and chain businesses. The free merchant parking in the
western edge of downtown is not highly utilized; there is a reluctance of some employees to walk
more than two blocks to park. Some have expressed concerns for safety late at night when most
businesses are closed (no “eyes on the street”).

Pursue and encourage shared
parking agreements

Mid / Long-
term

Village of Hinsdale

Identify underutilized parking lots and contact the owner to
ask about peak hours of demand, and whether they would be
willing to share some spaces with the Village. The Village
could pay a share of maintenance costs, and assume liability
during hours that they allow people to use the lot. The Village
would need to draft a shared parking agreement.

For locations close to downtown with parking lots, such as local churches, it may be possible for the
Village to pursue “shared use agreements” where the parking lot owner would allow use of their
parking lots during their “off-peak” hours. In return, the Village could pay an agreed up on amount
and assume liability during the hours that they allow people to use the lots. These lots would be
better for employee parking than for shoppers and visitors, as they will be “off the beaten path,” and
harder to find; they could be reserved for free purple permit holders.

Create a transportation
incentive program

Mid / Long-
term

Parking Management
Committee

The Parking Management committee could use some parking
revenue to create a fund that would provide downtown
lemployees with reduced cost (or free) Metra and Pace passes,
or to pay employees who walk or ride bicycles to work instead
of driving.

Incentivizing alternative transportation by paying employees not to drive is called “Parking
Cashout,” and has been found to reduce parking demand and driving by around 10 percent, even in
areas with minimal public transit.
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APPENDIX

Action

Timeline

Lead Implementer
(potential
partners)

First steps

Explanation .

committee

A.unmw.nm. a Amaofﬂ ﬁm.nw..mb ;

Manage funds and prioritize
parking projects and
downtown streetscape
spending.

Mid / Long-
term

Downtown Parking
Committee

A successful parking management program will generate
sufficient revenue to support the maintenance, modernization,
and expansion of parking resources. These investments will
need to be paid off over time and the committee will determine
a payment plan that provides for maintenance and operations
of parking resources. The downtown parking committee will
present the Village Board with their recommendations as to
how future parking revenue be spent to improve the
downtown area, provide incentives for alternative
transportation, and plan for future parking needs.

The downtown parking management committee will be responsible for determining how future
parking revenue is spent and will need to hold open and transparent meetings, using the revenue to
improve the downtown area, provide incentives for alternative transportation, and plan for future
parking needs. They will also need to continue to monitor and balance the cost of parking to ensure
that there is approximately 85 percent occupancy during peak parking hours.
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Lead Implementer
Action Timeline (potential First steps Explanation
partners)
) Ideally; a staff person woiild be assigned to promoting healthy
. A ing options. Their role could include developing a i
Promote SMFS. nmhﬁ health and| Rarly /Mid . vg?w «Sma the local hospital to host walking events and |While cars will continue to be the primary mode of transportation for most, small increases in other
ga.uﬂn”n@hﬂﬁ% Wmma mHnMwB 3 Village of Hinsdal f ial about the health benefits of Sw:ﬁ.:% and |modes — like walking, bicycling, and transit — could up a greater share of trips in the future, and
mm on {rot jus bicycling. The. <._=wmm could also provide bike maps, participate would help to alleviate parking problems, activate the sidewalks, and improve public health.
recreation). ) . " |in bike-to-work week, give employers information about biking|
faround Hinsdale. ' )
. Early /Mid . |On-street bike lanes _mwn.n—m to the Metra station from Making it safer to get around Hinsdale on a bicycle for adults and children would require
Improve the bicycling network 2.»%:5 |Village of Hinsdale - |neighborhoods.and to nearby existing bike lanes would commitment to a connected network.of bike lanes and bike paths. Connections to the Metra station
© B support additional bicycle travel. are important to offer commuters a safe alternative to driving to the station.
) ..~ |The current bicycle racks in Hinsdale are well-utilized. More bike racks would be needed to

-[fmprove bicycle facilities.at the | = Early /Mid- Village of Hinsdale The Village could install covered bicycle racks for Metra accommodate an i in bicycle commuting. Other communities, such as Wiln and Lake

Metra station term 8 c 1 who ride bikes to the station. [Bluff) have shown that you can make even vm:mn bicydle vmnw..:m by providing a safe, sheltered area

) for the bikes near the train station.
. Based on feedback received from the outreach efforts to Some employees have said that they don't like walking from the purple permit area late at night;
Improved pedestrian ) . ) . . . : . . . : . R
! long Hinsdal Mid-term / vill ¢ Hinsdale downtown businesses regarding the purple permit parking improving the pedestrian connections to the remote parking areas could improve utilization rates.
Mﬁ erience along Hinsaale start now Hage of Hin area, the Village could work to address any safety and lighting [Additionally, to encourage people to walk more, the Vllage should ensure that the experience is
venue issues needed. safe, enjoyable, and interesting. Some improvements may include benches, planters, and signage.
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Action

Timeline

(potential
partners)

Lead Implementer

First steps

Explanation

Allow residents to M_ﬁ&..umm
day-parking passes to:ride

Metra

e of

For.

Investigate the use of "virtual

When a driver pre-pays fro the commuter parking permit, she has no incentivize use an alternative

area.

o i3 it holder doesn't drive, : ]
ww—.nim that would give a . Early /mid- |,. . when the permit holder doesn't drive, allow for m..ﬁ king areas | avel mode if the opportunity arises. When there is a financial motivation (saving money), the
discount to commuter permit Village of Hinsdale  |to be shared between user groups, allow for multiple peopleto | . i i

. . term R SRR . driver can consider the mode each day and when they can be dropped off or walk to the station
holders if they use the parking use one permit (but not at the same time), and are priced lower when the weather is nice, they're much more likely to do so
less frequently than the on-street meters. . Y : Y :
Use pricing to make parking at West Hindale and Highlands ~ |Merchants have indicated that commuters are not patronizing businesses in high enough numbers
. . ) more attractive than dowritown Hinsdale. Investigate the to warrant additional parking. However, additional Metra parking with the existing pay-by-space
Wm_wnwnom_ ZM«M riders between Mid-term MMFMM% dale possibility of "virtual permits” that would give a discountto  |technology could be considered at the Highlands station or the West Hinsdale station. The cost of
inscale stations e, c permit holders if they use the parking less Metra parking should increase with the increase in demand for parking, especially if structured
frequently: v Metra parking is desired in the long-term.
. . ~ ﬂ W . s, B
Convert the Village Commuter " . Permit holders would stll be ab w o par 5 the lot, cmn i A mwame that "knows" how many cars are in the lot could tell drivers if there are spaces available
. Village of Hinsdale ~ [would not be free after the morning rush. Since the Village lot . . e s
lot into a gate-controlled access |  Mid-term X . s . |and would prevent them from driving around the lot looking for a space, if it is already full. Any
Lot (Metra) is usually full by the time the lot becomes free, this action may additional revente would 2o to the parking fund.
° not have a significant impact on parking availability. , g parking fund.
Install a concrete slab for a Use of motor scooters for Metra commuters has increased in fwﬁnoﬁ“”wﬁmn v_mnr_.:m n_m”—rmbn 0 Em?%“«ﬂﬂm arriving at m”m Hinsdale Mwwnoh.. oW N M—ong Wwoﬁ—.
designated scooter parking Mid- term [Village of Hinsdale  |recent years at the Hinsdale station, and the scooters often will be taking up less space than a car, so lage sees scooters as a good thing, but it would be

crowd the sidewalk.

helpful if there were a designated scooter area. This will help to prevent the scooters from blocking
sidewalks.




APPENDIX

Sample Parking Tickets

Handheld ticket printers can be programmed to print the ticket with the information relevant to the
particular violation. In the absence of high-tech printouts, a link to the online resources (maps,
restriction information, etc.) as a minimum would be necessary:

While we umvwmQ&m ES @:msm&\;s\m need
to manage our parking supply.

You have parked at an expired meter.
To avoid this ticket in the future, you can sign
up to receive text reminders of your meter
time and remotely add money to the meter.
Or you can park at the gated Garfield lot and
pay when you leave. If you are an employee,
you are eligible for a free Purple Employee
permit or a Red Employee Permit. There's free
2-HR parking within a short walk of this spot.
Maps are online.

Since this is your first violation, this is only
a warning

For more information on Hinsdale's
Parking System, visit
www.HinsdaleParking.com.

If you believe this ticket was received in
error, please contact Pat Smith:
630-555-5555.

Parking Violation
While we appreciate your business, we need
to manage our parking supply.

You have parked at an expired meter.
To avoid this ticket in the future, you can sign
up to receive text reminders of your meter
time and remotely add money to the meter.
Or you can park at the gated Garfield lot and
pay when you leave. If you are an employee,
you are eligible for a free Purple Employee
permit or a Red Employee Permit. There's free
2-HR parking within a short walk of this spot.
Maps are online.

This is your [Eil] violation; this ticket is
$25 if paid within 96 hours, $40 after.
The next violation for this vehicle will be $50.
For more information on Hinsdale's
Parking System, visit
www.HinsdaleParking.com.

If you believe this ticket was received in
error, please contact Pat Smith:
630-555-5555.




44

APPENDIX
Sample Maps
m_‘_Oﬂﬂm_‘ VN _‘—A_BD Oﬂﬁ_o_‘-m Any street that is not color-coded is presumed to not allow parking; some exceptions with various permits
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NWASHINGTON ST
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Free parking after 9:15 am
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Any street that is not color-coded on this map does not allow parking or is not intended for employees.
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NMADISON ST
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DATE: July 7, 2014 ?CL

REQUEST FOR BOARD ACTION

AGENDA ORIGINATING DEPARTMENT
SECTION NUMBER Community Development

ITEM Cases A-17-2014 — Applicant: Kathy Napleton — Request:

Referral of a Text Amendment to Section 6-106, to allow Cooking APPROVAL

Schools, with Ancillary Cleaning Classes, in the O-1 District as Special
Uses.

The Applicant, Kathy Napleton, has submitted an application to amend Article VI (Office Districts),
Section 6-106 (Special Uses), of the Village of Hinsdale Zoning Code, to allow Cooking Schools, in the O-
1 Specialty Office District as a Special Use. In addition to the text amendment, the applicant has also
requested the necessary special use to allow a cooking school, with 2 maximum of 10 students, at 111 S.
Vine Street. While both requests would ultimately go through the Plan Commission for consideration, the
text amendment is required to first be considered by the Village Board, for the appropriateness of the
request as it relates to the O-1 District before referring it on to the Plan Commission for a public hearing
and full consideration of the overall request.

As stated in their attached application, the applicant is interested in operating a small cooking school, with
classes no larger than 10 students, out of the existing facility at 111 S. Vine Street. In addition to the
cooking school, the applicant has indicated that the classes would also include instruction on nutrition, as
well as how to properly clean and sanitize a cooking area and kitchen using toxic-free cleaning. She feels
that this type of instruction would be a welcome fit for not only Hinsdale, but most appropriate for the O-1,
Office District, given the size and nature of the classes and the convenience of a residentially sized kitchen.
Should the Committee and Board determine that the request is appropriate and warrants full consideration
from the Plan Commission, the applicant has submitted, and is prepared to present the full application,
which includes the additional request for the Special Use to allow the requested cooking school.

When an application contains a request for a text amendment to allow a practice as a Special Use, and also
has a concurrent application for that Special Use, the process would be as follows:
1.  Appearance before the Zoning and Public Safety Committee for a referral of the Text

Amendment.
2. Appearance before the Board of Trustees for a referral of the Text Amendment.

Should the applicant receive a favorable referral from both of these bodies, the appltcatwn would

continue as [ollows

3. Appearance before the Plan Commission to schedule the pubhc hearing for both the Text
Amendment AND the Special Use.

4.  Appearance before the Plan Comm1ss1on for the public hearings for both the Text Amendment
and the Special Use.

5. Appearance before the Zoning and Public Safety Committee to consider the referral from the Plan
Commission for both the Text Amendment and the Special Use. '

6.  Appearance before the Plan Commission to consider the Findings and Recommendations for both
the Text Amendment and Special Use.

7.  Appearance before the Board of Trustees for final con31derat10n of both the Text Amendment and
the Special Use.

Below is draft language proposed by the applicant that would amend the Zoning Code so that Cooking
Schools would be established as Special Uses in the O-1, Specialty Office District:




Section 6-106 Special Uses
B. Services:
9. Cooking Schools (8299)

- O-1

S

0-3

Should the Committee find the request to be appropriate, the following motion would be acceptable:

MOTION: Move to recommend that the application be referred to the Plan Commission for
review and consideration of a Text Amendment to Section 6-106 (Special Uses), to Allow Cooking
Classes as Special Uses, in the O-1, Specialty Office District.

APPROVA!/’%’ 2 APPROVAL

APPROVAL

APPROVAL

MANAGER’S
APPROVAL%

COMMITTEE ACTION: On June 23, 2014, the Zoning and Public Safety Committee unanimoysly pfoved to

recommend approval of the above motion.

"BOARD ACTION:




I. GENERAL INFORMATION

VILLAGE OF HINSDALE
COMMUNITY DEVELOPMENT
DEPARTMENT

FOR BUSINESS DISTRICTS

Applicant

Owner

Name: Kitchen Nutrition, LLC (contract purchaser)
Address: ' 441 E. 4™ Street

City/Zip: _Hinsdale, IL 60521
Phone/Fax: (630) _968- 9355 /

E-Mail: _kathy.napleton@kitchennutrition.com

E-Mail:

Namé: Tim Thompson, Inc.

Address: 215 West Ayres
City/Zip: Hinsdale, IL. 60521

Phone/Fax: () : /

Others, if any, involved in the project (i.e. Architect, Attorney, Engineer)

Name: Peter Coules, Jr.

Title: Attorney

Address: 15 Salt Creek Lane, Suite 312

City/Zip: __ Hinsdale, IL 60521

Phone/Fax: (630)_920 — 0406 / (630) 920 - 1338

- E-Mail: peter@donatellicoules.com

Name:
Title:
Address:
City/Zip:
Phone/Fax: () /
E-Mail:

1) N/A

Disclosure of Village Personnel: (List the name, address and Village position of any officer or employee
of the Village with an interest in the owner of record, the Applicant or the property that is the subject of this
application, and the nature and extent of that interest)

2)

3)




II. SITE INFORMATION

Address of subject property: 111 S. Vine Street, Hinsdale, IL' 60521

———

Property identification number (P.1.N. or tax number): 09 -_12 -_110 -_003

Brief description of proposed project: _To create a text amendment to allow a cooking school (with auxiliary toxic-

Classification Manual" which is utilized by the Village as a guide. Then this use will be granted a special use to perform
same at 111 S. Vine Street, Hinsdale, IL 60521.

General description or characteristics of the site: _The property has been utilized by Tim Thompson Builders

Neither the current structure nor the property set back will change, as no new structures will be built. Only the inside will

- be changed as the kitchen will be cosmetically enhanced.

Existing zoning and land use: 0-1
Surrounding zoning and existing land uses:

North; 0-1 - South: 0-1

East: 0-2 ' West: R-4

Proposed zoning and land use: _The existing 0 - 1 with a special use for whole living and cooking classes.

Please mark the approval(s) you are seeking and attach all applicable applications and
standards for each approval requested:

Q Site Plan Disapproval 11-604 Map and Text Amendments 11-601E
: Amendment Requested: _A subparagraph 9 to
O Design Review Permit 11-605E be added to 6-106(B) to allow a special use for cooking

_classes and auxiliary healthy living classes.
QO Planned Development 11-603E

O Exterior Appearance 11-606E

Special Use Permit 11-602E ‘
Special Use Requested: For a cooking school O Development in the B-2 Central Business

(classes) and whole living classes (toxic-free) will be District Questionnaire

offered to the public.




TABLE OF COMPLIANCE

Address of subject property: 111s.vine

The following table is based on the o- Zoning District.
Minimum Code Proposed/Existing
Requirements Development
' 0-1 | 0-2 0-3

Minimum Lot Area (s.f.) | 8,500 | 25,000 | 20,000 N/A
Minimum Lot Depth 125' 125" - 125’ N/A
Minimum Lot Width | 60 100’ 80’ N/A
Building Height 30’ 40’ 60’ N/A

| Number of Stories 2.5 3 5 N/A
Front Yard Setback 35’ 25’ 25' N/A
Corner Side Yard Setback 35 25’ 25’ N/A
Interior Side Yard Setback 10’ 10’ 10’ N/A
Rear Yard Setback 25’ 20’ 20’ N/A
Maximum Floor Area Ratio 40 50 .35 ’
(FAR) N/A
Maximum Total Building 35% | NA N/A N/A
Coverage®
Maximum Total Lot Coverage* | 80% | 80% | 50% N/A
Parking Requirements | N/A
Parking front yard setback 35 25 | 28 N/A
Parking corner side yard 35' 25’ 25'
setback ‘ N/A
Parking interior side yard 10° 10° 10’
setback Y ' | N/A
Parking rear yard setback 25 20’ 20’ N/A
Loading Requirements N/A
Accessory Structure
lnformatirgn N/A

* Must provide actual square footage number and percentage.

Where any lack of compliance is shown, state the reason and explain the Village's authority, if any, to approve the
application despite such lack of compliance:




. CERTIFICATION

The Applicént certifies and acknowledges and agrees that:

A.

On the

The statements contained in this application are true and cofrect to the best of the Applicant's knowledge and
belief. The owner of the subject property, if different from the applicant, states that he or she consents to the filing
of this application and that all information contained in this application is true and correct to the best of his or her
knowledge..

The applicant understands that an incomplete or nonconforming application will not be considered. In addition,
the applicant understands that the Village may require additional information prior to the consideration of this
application which may include, but is not limited to, the following items:

1. Minimum yard and setback dimensions and, where relevant, relation of yard and setback dimensions
to the height, width, and depth of any structure.

2, A vehicular and pedestrian circulation plan showing the location, dimensions, gradient, and number of
all vehicular and pedestrian circulation elements including rights-of-way and streets; driveway
entrances, curbs, and curb cuts; parking spaces, loading spaces, and circulation aisles; sidewalks,
walkways, and pathways; and total lot coverage of all circulation elements divided as between
vehicular and pedestrian ways.

3. All existing and proposed surface and subsurface drainage and retention and detention facilities and
all existing and proposed water, sewer, gas, electric, telephone, and cable communications lines and
easements and all other utility facilities. .

4. Location, size, and arrangement of all outdoor signs and lighting.

Location and height of fences or screen plantings and the type or kink of building materials or
plantings used for fencing or screening.

6. A detailed landscaping plan, showing location, size, and species of all trees, shrubs, and other plant
material. .
7. A traffic study if required by the Village Manager or the Board or Commission hearing the application.

The Applicants shall make the property that is the subject of this application available for inspection by the Village
at reasonable times; ‘

If any information provided in this application changes or becomes incomplete or inapplicable for any reason
following submission of this application, the Applicants shall submit a supplemental application or other
acceptable written statement containing the new or corrected information as soon as practicable but not less than
ten days following the change, and that failure to do so shall be grounds for denial of the application; and

The Applicant understands that he/she is responsible for all application fees and any other fees, which the Village
assesses under the provisions of Subsection 11-301D of the Village of Hinsdale Zoning Code as amended April
25, 1989.

THE OWNER OF THE SUBJECT PROPERTY AND, IF DIFFERENT, THE APPLICANT ARE JOINTLY AND
SEVERALLY LIABLE FOR THE PAYMENT OF THE APPLICABLE APPLICATION FEE. BY SIGNING THE
APPLICATION, THE OWNER HAS AGREED TO PAY SAID FEE, AND TO CONSENT TO THE FILING AND
FORECLOSURE OF A LIEN AGAINST SUBJECT PROPERTY FOR THE FEE PLUS COSTS OF COLLECTION,
IF THE ACCOUNT IS NOT SETTLED WITHIN THIRTY (30) DAYS AFTER THE MAILING OF A DEMAND FOR
PAYMENT.

3.}»:/‘ , day of M ey , 2 & V _ /We have read the above cettification, understand it, and agree
to abide by its conditions. !
f | s/
Signature of applicant or authorized agent igna 2 pplicant or authgrized agent

SUBSCRIBED AND SWORN
to before me this __ 2}/ day of

Kathleen Napleton
Name of applicant or authorized agent

o , 0 H

' SETER COULES JR.
' NgTARY PUBLIC, STATE OF u.uuog
My COMMISSION EXPIRES 9/11/201




COMMUNITY DEVELOPMENT

o DEPARTMENT
§ ZONING CODE TEXT AND MAP
AMENDMENT APPLICATION

" VILLAGE o
OF HHNSDALE FOUNDED IN 1873
Must be accompanied by completed Plan Commission Application

Address of the subject property or description of thé proposed request: ___ 111 South Vine
~ Street, Hinsdale, IL 60521 ' ‘

REVIEW CRITERIA

Section 11-601 of the Hinsdale Zoning Code regulates Amendments. The amendment process
established is intended to provide a means for making changes in the text of the Zoning Code and in
the zoning map that have more or less general significance or application. It is not intended to relieve
| particular hardships nor to confer special privileges or rights. Rather, it is intended as a tool to adjust
‘the provisions of the Zoning Code and the zoning map in light of changing, newly discovered, or
newly important conditions, situations, or knowledge. The wisdom of amending the text of the Zoning
Code is a matter committed to the sound legislative discretion of the Board of Trustees and-is not
dictated by any set standard. However, in determining whether a proposed amendment should be
granted or denied the Board of Trustees should be guided by the principle that its power to amend
this Code is not an arbitrary one but one that may be exercised only when the public good demands
or requires the amendment to be made. In considering whether that principle is satisfied in any
particular case, the Board of Trustees should weigh, among other factors, the below criteria. '

Below are the 14 standards for amendments that will be the criteria used by the Plan Commission
and Board of Trustees in determining the merits of this application. Please respond to each
standard as it relates to the application. Please use an additional sheet of paper to respond to
questions if needed. If the standard is not applicable, please mark N/A.

1. The consistency of the proposed amendment with the purpose of this Code.

According to Code, the purpose of the 0-1 sbecialty office district is intended to provide for small offices in dlder areas

of the village, while maintaining the residential character and appearance of the area. The change to add a cooking
school with auxiliary classes in nutrition and toxic free cleaning fully complies with the intent for this district.

2. The existing uses and zoning classifications for properties in the vicinity of the subject property.
The existing uses and zoning classifications are 0-1 and 0-2 Office Districts and residential across the street. The term to

be added as Sub-Paragraph 9 to 6-106 (B) "Special Use" is for cooking classes and auxiliary personal development classes

as they are uses directly out of the "Standard Industrial Classification Manual” which is utilized by the Village as a guide.

3. The trend of development in the vicinity of the subject property, including changes, if any, such
trend since the subject property was placed in its present zoning classification.

1



ction 6-106(B) for cooking classes serves the community and

The proposed addition of the requested addition to Se

fits the 0-1 specialty office district.

4. The extent, if any, to which the value o
classification applicable to it. ildi

positive impact on the community and meets the spirit of the O-1 district.

5. The extent to which any such diminution in value is offset by an increase in the public health,
Not applicable as this will not impact the public health, safety, or welfare. ’

safety, and welfare.

6. The extent, if any, to which the use and enjoyment of adjacent properties would be affected by

the proposed amendment. __ None.

to which the value of adjacent properties would be affected by the proposed

7. The extent, if any,
pact on the surrounding areas as the property will only be utilized

amendment. If anything, there will be a positive im

for classes inside and for providing a service not presently offered in Hinsdale.

8. The extent, if any, to which the future orderly development of adjacent properties would be

affected by the proposed amendment. _None.

9. The suitability of the subject property for uses permitted or permissible under its present zoning
classification. While the building is suitable for 0-1, the requested change for an addition to Section 6-106(B)

o the district. It is a service that was not contemplated when the Code

"Special Use"” and will be a positive addition t

was created and is not more intensive than current uses allowed in O-1,

10. The availability of adequate ingress to and egress from the subject property and the extent to
which traffic conditions in the immediate vicinity of the subject property would be affected by the

proposed amendment. _Not an issue.




1.

12.

13,

14.

The availability of adequate utilites and essential public services to the subject property to
accommodate the uses permitted or permissible under the present zoning classification.

_No changes are necessary

The length of time, if any, that the shbject property has been vacant, considered in the context of
the pace of development in the vicinity of the subject property. Not applicable.

The community need for the proposed amendment and for the uses and development it would
allow. The community will greatly benefit from having the business in the area. The intent is for there to be classes

of up to 10 persons at a time learning to cook simply and to live naturally (toxic free). The farm house

structure on the property fits with the spirit of what is being taught.

The reasons, where relevant, why the subject property should be established as part of an
overlay district and the positive and negative effects such establishment could be expected to
have on persons residing in the area. _Not applicable.
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DATE  July 3,2014
AGENDA : ORIGINATING
SECTION ACA DEPARTMENT Finance
| Darrell Langlois & "
ITEM Accounts Payable APPROVED Assistant Village Manager/Director of Finance

At the meeting of July 7, 2014 staff respectfully requests the presentation of the following motion to

approve the accounts payable:

Motion: To move approval and payment of the accounts payable for the period of June 14, 2014 through
July 3, 2014 in the aggregate amount of $1,719.417.02 as set forth on the list provided by the

Village Treasurer, of which a permanent copy is on file with the Village Clerk.

STAEE APPROVAL

n

MANAGER'

APPROVAL APPROVAL APPROVAL APPROVAL APPROVAL

COMMITTEE ACTION:

u}“\\

A

[

BOARD ACTION:




VILLAGE OF HINSDALE

ACCOUNTS PAYABLE WARRANT REGISTER #1568

FOR PERIOD June 14, 2014 through July 3, 2014

The attached Warrant Summary by Fund and Warrant Register listing TOTAL
DISBURSEMENTS FOR ALL FUNDS of $1,719,417.02 reviewed and approved by the
below named officials.

 APPROVED BY 0 paTE 7/ / 2 / 17

VILLAGE T ASURER/ASSISTANT VILLAGE MANAGEK

APPROVED BY %XW VO .~  DATE 7 /J//

VILLA@ MANAGER

APPROVED BY DATE
VILLAGE TRUSTEE







Village of Hinsdale

Warrant # 1568
Summary By Fund

............................. In ks
General Fund 10000 412,116.38
Capital Project Fund 45300 448,659.70 448,659.70
Water & Sewer Operation| 61061 53,073.05 53,073.05
Water & Sewer Capital | 61062 348,254.24 348,254.24
Escrow Funds 72100 106,310.00 106,310.00
Payroll revolving Fund | 79000 2232733 | 328,664.32 | 350,991.65
Library Operations 99000 - 12.00 12.00°

Total 1,390,752.70 | 328,664.32 | 1,719,417.02







Village of Hinsdale
Schedule of Bank Wire Transfers and ACH Payments

1568

Electronic Federal Tax Payment Systems
6/20/2014 Village Payroll #13 -
7/3/2014 Village Payroll #14 -

Electronic Federal Tax Payment Systems

6/20/2014 Village Payroll #13 -
7/3/2014 Village Payroll #14 -
[llinois Department of Revenue

6/20/2014 - Village Payroll #13 -
7/3/2014 Village Payroll #14 -
ICMA - 457 Plans

6/20/2014 Village Payroll #13 -
7/3/2014 Village Payroll #14 -
H SA PLAN CONTRIBUTION

H SA PLAN CONTRIBUTION

Intergovernmental Personnel Benefit Cooperative
Employee Health Insurance June 2014

[llinois Municipal Retirement Fund

Calendar 2014 FWH 46,614.76
Calendar 2014 FWH 51,020.91
Calendar 2014 FICA/MCARE 41,428.48
Calendar 2014 FICA/MCARE 44,420.94
Calendar 2014 State Tax Withholding 18,258.28
Calendar 2014 State Tax Withholding 19,481.29
Calendar 2014 Employee Withholding 14,767.07
Calendar 2014 Employee Withholding 14,666.56
Employee Withholding 1,792.04
Employee Withholding 5,917.04
Employer/Employee -
Employer/Employee 70,296.95

Total Bank Wire Transfers and ACH Payments 328,664.32

ipbc-general
payroll 328,664.32







Run date: 02-JUL-14

Village of Hinsdale

WARRANT REGISTER: 1568

VOUCHER
VOUCHER DESCRIPTION
AFLAC-FLEXONE
183252 ALFAC OTHER
183253 AFLAC OTHER
183254 AFLAC SLAC -
183269 ALFAC OTHER
AMERICAN EXPRESS _
183231 ASST MERCH
183231 ASST MERCH
183231 ASST MERCH
183231 ASST MERCH
183231 ASST MERCH
183231 ASST MERCH
183231 ASST MERCH

BLITT & GAINES, P.C.
183264 GARNISHMENT

BRIAN WISMER ENTERTAINMEN

183238 LUNCH ON THE LAWN
CHASE
183233 P&l
183233 P&I
COLONIAL LIFE PROCCESSING
183244 COLONIALSLAC
183245 COLONIAL OTHER
183266 . COLONIALSLAC
COMCAST
183241 TV'S
183241 TV'S

GARGANO, KATHLEEN
183243 ILCMA CONFERENCE

HENEHAN, MIKE ’
183242 SAFETY GLASSES

1.U.O.E.LOCAL 150

183259 LOCAL 150 UNION DUES
MCELROY, TiM

183236 TRAINING REIMBURSEMENT

183237 REIMBURSEMENT

NATIONWIDE RETIREMENT SOL

INVOICE
NUMBER

062014000000000
062014000000000
062014000000000
062014000000000
Total for Check: 98428

802005-05/14
802005-05/14
802005-05/14
802005-05/14
802005-05/14
802005-05/14
802005-05/14
Total for Check: 98429

062014000000000
Total for Check: 98430

63320

Total for Check: 98431

2157
2157
Total for Check: 98432

062014000000000

.062014000000000
062014000000000
Total for Check: 98433

0009242-06/2014
0009242-06/2014
Total for Check: 98434

18005
Total for Check: 98435

63223
Total for Check: 98436

062014000000000
Total for Check: 98437

46408
63175
Total for Check: 98438

Page: 1
DATE: 07/07/14

AMOUNT
PAID

$202.19
$275.77
- $58.41

$56.00
$592.37

$16.95
$105.23
$79.31
$49.95
$13.00
$65.95
$43.68
$374.07

$362.12
$362.12

$247.50
$247.50

$98,123.93
$9,5662.93
$107,676.86

$60.98
$27.63
$36.08
$124.69

$39.97
$39.97
$79.94

$180.05
$180.05

$100.00
$100.00

$783.65
$783.65

$464.08
$59.99
$524.07



Run date: 02-JUL-14 ‘ Village of Hinsdale Page: 2

WARRANT REGISTER: 1568 DATE: 07/07/14
VOUCHER INVOICE AMOUNT
VOUCHER DESCRIPTION NUMBER PAID
183246 USCM/PEBSCO 062014000000000 $1,655.00
183247 USCM/PEBSCO 062014000000000 $39.68
183267 USCM/PEBSCO 062014000000000 $25.00
Total for Check: 98439 $1,719.68
NATIONWIDE TRUST CO.FSB :
183255 PEHP UNION 150 062014000000000 $335.08
183256 PEHP REGULAR 062014000000000 $2,114.33
183257 PEHPPD : 062014000000000 $535.61
183270 PEHPPD 062014000000000 $35.76
Total for Check: 98440 $3,020.78
STATE DISBURSEMENT UNIT
183258 MAINTENANCE 062014000000000 $500.00
» Total for Check: 98441 $500.00
STATE DISBURSEMENT UNIT
183260 CHILD SUPPORT 062014000000000 $313.21
Total for Check: 98442 $313.21
STATE DISBURSEMENT UNIT
183261 CHILD SUPPORT 062014000000000 $585.00
Total for Check: 98443 $585.00
STATE DISBURSEMENT UNIT :
183262 CHILD SUPPORT 062014000000000 $230.77
Total for Check: 98444 $230.77
STATE DISBURSEMENT UNIT
183263 CHILD SUPPORT 062014000000000 $764.77
‘ Total for Check: 98445 $764.77
STATE DISBURSEMENT UNIT ;
183265 CHILD SUPPORT 062014000000000 $175.00
, Total for Check: 98446 $175.00
THOSE FUNNY LITTLE PEOPLE
183234 PARADE 7/2014 500 $500.00
Total for Check: 98447 $500.00
VILLAGE OF HINSDALE '
183248 MEDICAL REIMBURSEMENT 062014000000000 $358.34
183249 DEP CARE REIMBURSEMENT 062014000000000 $41.67
183250 MEDICAL REIMBURSEMENT 062014000000000 $327.46
183251 DEP CARE REIMB.F/P 062014000000000 $45.83
183268 MEDICAL REIMBURSEMENT 062014000000000 $60.00
Total for Check: 98448 $833.30
WAGEWORKS .
183232 FSA MONTHLY FEE 125A10326075 $12.00
183232 FSA MONTHLY FEE 125A10326075 $18.00
183232 FSA MONTHLY FEE 125A10326075 $6.00
183232 FSA MONTHLY FEE 125A10326075 $18.00
183232 FSA MONTHLY FEE 125A10326075 $12.00
183232 FSA MONTHLY FEE 125A10326075 $6.00
183232 FSA MONTHLY FEE 125A10326075 $12.00
Total for Check: 98449 $84.00

WEST SUBURBAN CONCERT



Run date: 02-JUL-14 Village of Hinsdale Page: 3

WARRANT REGISTER: 1568 DATE: 07/07/14

VOUCHER INVOICE AMOUNT
VOUCHER DESCRIPTION NUMBER PAID
183235 PARADE 7/2014 550-07/2014 $550.00
Total for Check: 98450 $550.00
5 STAR SOCCER CAMPS, INC
183559 SOCCER *REIMB EXP* 1584-6/2014 $1,584.00
Total for Check: 98451 $1,584.00
ABS ELECTRIC
183363 CONT BD/417 RAVINE 21597 $500.00
- Total for Check: 98452 $500.00
ADS, AYMAN
183652 CLASS REFUND 129410 $145.00
Total for Check: 98453 $145.00
AIR ONE EQUIPMENT '
183310 BREATHING TESTER 95596 $135.00
Total for Check: 98454 $135.00
AIRYS INC
183605 333 N ELM REPAIRS 19892 $4,431.00
. Total for Check: 98455 $4,431.00
ALEXANDER EQUIPMENT
183382 SPRING YOKE 102153 $77.90
183620 HELMETS 102675 ' $299.85
Total for Check: 98456 $377.75
ALLEGRA, LISA
183395 CLASS REFUND 128526 $159.00
' Total for Check: 98457 $159.00
ALLIED WASTE REPUBLIC SVC ;
183284 ST SWEEPING 0551010890222 $3,309.91
Total for Check: 98458 $3,309.91
AMERICAN MESSAGING
183510 PAGERS U11537100G $68.96
183510 PAGERS U11537100G $18.32
' Total for Check: 98459 $87.28
AQUA PURE ENTERPRISES
183293 POOL VACUUM 91278 $783.49
183554 SEASONALLY , 91610 $39.27
- ' Total for Check: 98460 $822.76
ARAMARK UNIFORM SERVICES
183300 UNIFORMS 2078588389 $40.20
183300 UNIFORMS 2078588389 $45.52
183300 UNIFORMS 2078588389 $29.68
183300 UNIFORMS 2078588389 $30.97
183300 UNIFORMS 2078588389 $34.44
183300 UNIFORMS 2078588389 $74.91
183329 RUGS TOWELS ETC 2078597323 $39.36
183329 RUGS TOWELS ETC 2078597323 $44.56
183329 RUGS TOWELS ETC 2078597323 $29.06
183329 RUGS TOWELS ETC 2078597323 $30.32
183329 - RUGS TOWELS ETC 2078597323 $33.72
183329 RUGS TOWELS ETC 2078597323 $73.33



Run date: 02-JUL-14

Village of Hinsdale

WARRANT REGISTER: 1568

VOUCHER
VOUCHER DESCRIPTION
ASPEN CONSTRUCTION

183368 STM WTR/510 N CLAY

ASPEN CONSTRUCTION
183369 STM WTR/423 N CLAY

ASPEN VALLEY LANDSCAPE
183422 MULCH

ASSURED FLOW SALES INC
183378 WATER SUPPLIES

AT&T
183346 VEECK PARK

ATLAS BOBCAT LLC

183340 CHIPPER PARTS
AWWA :

183408 DUES 2014/2015
BALDINELLI PIZZA

183423 EMERGENCY DINNERS
BANNERVILLE USA

183560 MAGNETS

BLUE TARP FINANCIAL
183373 TRAILER SPRINGS

BNA HINSDALE LLC
183370 CONT BD/228 FULLER RD

BNA HINSDALE LLC
183371 SITE MNGE/228 FULLER

BOOKER, CHARLES
183567 CLASS REFUND

BOWMAN CONSULTING GROUP
183461 2015 RECONSTRUCTION

BRINCKERHOFF, JOANNA
183566 CONT BD/123 W HICKORY

BUCHANAN, CRAIG
183440 KLM REFUND

INVOICE
NUMBER

Total for Check: 98461

20693
Total for Check: 98462

20851
Total for Check: 98463

11148061

Total for Check: 98464

90416
Total for Check: 98465

6303233863-06/14

Total for Check: 98466

BA4801
Total for Check: 98467

7000768532
Total for Check: 98468

7575
Total for Check: 98469

18204
Total for Check: 98470

300595917
Total for Check: 98471

21243
Total for Check: 98472

21244
Total for Check: 98473

129151
Total for Check: 98474

175114
Total for Check: 98475

21659
Total for Check: 98476

EN140622/21870

Page: 4
DATE: 07/07/14

AMOUNT
PAID

$506.07

$7,374.00
$7,374.00

$7,469.00
$7,469.00

$143.94
$143.94

$295.74
$295.74

$150.01
$150.01

$183.07
$183.07

$1,839.00
$1,839.00

$75.75
$75.75

$30.00
$30.00

$192.98
$192.98

$10,000.00
$10,000.00

$3,000.00
$3,000.00

$255.00
$255.00

$810.00
$810.00

$2,000.00
$2,000.00

$425.00



Run date: 02-JUL-14

Village of Hinsdale

WARRANT REGISTER: 1568

| VOUCHER
VOUCHER  DESCRIPTION
BUKACEK CONSTRUCTION
183360 CONT BD/500 E OGDEN
BURICH, SUZANNE
183362 CONT BD/215 N BRUNER
BYRNE BLDRS
183501 CONT BD/216 S THURLOW
BYRNE BLDRS
183504 SITE MNGE/216 S THURLOW
CALLONE
183281 VILLAGE TELEPHONE
183281 VILLAGE TELEPHONE
183281 VILLAGE TELEPHONE
183281 VILLAGE TELEPHONE
183281 VILLAGE TELEPHONE
183281 VILLAGE TELEPHONE
183281 VILLAGE TELEPHONE
183281 VILLAGE TELEPHONE
183281 VILLAGE TELEPHONE
CARROLL CONSTRUCTION
183352 SONIC TUBE

CCC TECHNOLOGIES, INC
183456 TELEPHONE WIRING

CCP INDUSTRIES INC

183437 SAFETY GLOVES
CHESS SCHOLARS
183565 CHES *REIMB EXP*

CHICAGO METROPOLITAN
183417 2014-15 DUES

CHICAGO PARTS & SOUND LLC
183383 VEHICLE RESTYLING

CHRISTOPHER B BURKE
183455 ' 2015 RESURFACING
183457 DRAINAGE DESIGN

CHURCHILL CONSTRUCTIONS
183573 CONT BD/126 W 7TH ST

INVOICE
NUMBER

Total for Check: 98477

21841
Total for Check: 98478

21791
Total for Check: 98479

21573
Total for Check: 98480

21574
Total for Check: 98481

10109073-05/14
10109073-05/14
10109073-05/14
10109073-05/14
10109073-05/14
10109073-05/14
10109073-05/14
10109073-05/14
10109073-05/14
Total for Check: 98482

LE001862
Total for Check: 98483

206278

Total for Check: 98484

IN01294229
Tota_l for Check: 98485

. 14200
Total for Check: 98486

67711
Total for Check: 98487

592063
Total for Check: 98488

116420
116569
Total for Check: 98489

21401

Page: 6
DATE: 07/07/14

AMOUNT
PAID

$425.00

$5,000.00

~ $5,000.00

$3,500.00
$3,500.00

$10,000.00
$10,000.00

$3,000.00
$3,000.00

$404.80
$128.74
$143.99
$930.35
$67.84
$33.07
$622.97
$350.73
$1,394.47
$4,076.96

$18.81
$18.81

$312.50
$312.50

$271.88
$271.88

$142.00
$142.00

$160.98
$160.98

$121.92
$121.92

$12,550.82
$5,536.00
$18,086.82

$10,000.00



Run date: 02-JUL-14

VOUCHER

Village of Hinsdale

WARRANT REGISTER: 1568

VOUCHER
DESCRIPTION

CINTAS CORPORATION 769

183328
183328
183328
183328
183328
183388
183388
183388
183388

RUGS TOWELS ETC
RUGS TOWELS ETC
RUGS TOWELS ETC
RUGS TOWELS ETC
RUGS TOWELS ETC
RUGS TOWELS ETC
RUGS TOWELS ETC
RUGS TOWELS ETC
RUGS TOWELS ETC

CLARK BAIRD SMITH LLP

183355

COMED
183574
183575
183576
183577
183578
183579
183580
183581
183582
183583
183584
183585
183586
183587
183588
183589
183590
183591
183592
183593
183593
183594
183595
183596
183597
183598
183599
183600
183601
183602

PERSONNEL LEGAL

57TH STREET
ELEANOR PARK
WARMING HOUSE/PADDLE HUT
CHESTNUT PARKING
CLOCK TOWER

314 SYMONDS DR
FOUNTAIN
BURLINGTON PARK
ROBBINS PARK

21 SPINNING WHEEL
WASHINGTON

VEECK PARK
WASHINGTON PKG LOT
VEECK PARK
BURLINGTON PARK

NS CBQ RR

" PIERCE PARK

WALNUT STREET
CENTER FOR ARTS
KLM LODGE

KLM LODGE
SAFETY TOWN
ROBBINS PARK
TRAIN STATION
WATER PLANT
BROOK PARK
POOL

ELEANOR PARK
STOUGH PARK
BURNSFIELD

COMMERCIAL COFFEE SERVICE

INVOICE
NUMBER

Total for Check: 98490

769426491
769426491
769426491
769426491
769426491
769423002
769423002
769423002
769423002

Total for Check: 98491

00012929

Total for Check: 98492

15093062-06/2014
75151076-06/2014
0203017056-6/14

0203065105-06/14
0381057101-06/14
0417073048-06/14
0471095066-06/14
0499147045-06/14
0639032045-06/14
1131101044-06/14
2378029015-06/14
2425068008-06/14
2838114008-06/14
3454039030-06/14
6583006139-06/14
7011157008-06/14
7011378007-06/14
7011481009-06/14
7093550127-06/14
7093551008-06/14
7093551008-06/14
7261620005-06/14
8521083007-06/14
8521342001-06/14
8521400008-06/14
8605174005-06/14
8605437007-06/14
8689206002-06/14
8689480008-06/14
8689640004-06/14

Total for Check: 98493

Page: 6
DATE: 07/07/14

AMOUNT
PAID

$10,000.00

$30.90
$76.98
. $32.81
$129.75
$23.40
$30.90
$32.81
$129.75
$23.40
$510.70

$78.75
$78.75

$141.43
$297.59
$91.59
$47.28
$31.95
$141.33

. $153.62
$39.57
$17.70
$58.58
$44.15
$481.15
$44.70
$512.62
$72.28
$49.39
$1,125.60
$9.35
$192.74
$261.16
$1,044.65
$18.75
$94.69
$198.98
$34.97
$142.51
$3,488.32
$31.78
$17.70
$20.16
$8,906.29



Run date: 02-JUL-14

Village of Hinsdale

WARRANT REGISTER: 1568

VOUCHER

VOUCHER DESCRIPTION

183309 COFFEE SUPPLIES

183317 COFFEE SUPPLIES

183322 COFFEE SUPPLIES
CONNEY SAFETY

183351 ICE PACKS
CONSERV FS

183334 FIELD PAINT
CONSTELLATION NEWENERGY

183643 ELM STREET

183644 STREET LIGHTS

183645 TRANSFORMER

COURTNEYS SAFETY LANE

183426 INSPECTIONS
'COURTYARD HOMES
183604 SITE MNGE/242 S ADAMS
CURRENT TECHNOLOGIES
183410 REMOTE SUPPORT
183410 REMOTE SUPPORT
183410 REMOTE SUPPORT
183410 REMOTE SUPPORT
183412 NETWORK WIRING
DANIELS, ROSEMARY
183366 CONT BD/804 N OAK
DANMAR
183336 SHED PAINTING
183338 BURNSFIELD
DAVID ORR
183431 NOTARY
DEJANA INDUSTRIES INC. -
183274 SWEEPER RENTAL
DESIGN GROUP SIGNAGE CORP

183660 BURLINGTON PARK

DIRECT ADVANTAGE INC
183638 MONTHLY RETAINER

DOCU-SHRED, INC.

INVOICE
NUMBER

124651
124518
124674
Total for Check: 98495

04701244

. Total for Check: 98496

379611
Total for Check: 98497

0015766874-06/16

0015742418-06/4

0015160160-06/14
Total for Check: 98498

060634
Total for Check: 98499

21676
Total for Check: 98500

711349
711349
711349
711349
4513
Total for Check: 98501

21752
Total for Check: 98502

18320
18321
Total for Check: 98503

63247
Total for Check: 98504

48165
Total for Check: 98505

_ 15695
Total for Check: 98506

1106
Total for Check: 98507

Page: 7
DATE: 07/07/14

AMOUNT
PAID

$75.00
$69.00
$103.50
$247.50

$143.12
$143.12

$2,220.00
$2,220.00

$120.72
$388.37
$1,570.47
$2,079.56

$35.00
$35.00

$3,000.00
$3,000.00

$472.50
$135.00
$320.00
$67.50
$614.06
$1,609.06

$500.00
$500.00

$800.00
$3,150.00
$3,950.00

$10.00
$10.00

$4,226.99
$4,226.99

$19,123.20
$19,123.20

$2,075.00
$2,075.00



Run date: 02-JUL-14  Village of Hinsdale
WARRANT REGISTER: 1568
VOUCHER INVOICE
VOUCHER DESCRIPTION NUMBER
183318 SHREDDING 32971
183343 SHREDDING 33039
Total for Check: 98508
DRESCHER LANDSCAPING
183358 CONT BD/5612 S GARFIELD 21997
‘ Total for Check: 98509
DUPAGE COUNTY CLERK
183650 NOTARY 63251
Total for Check: 98510
EAGLE UNIFORMS INC
183640 UNIFORMS 231708
Total for Check: 98511
EDEN, AVINOAM
183394 CLAS REFUND 128528
. Total for Check: 98512
EMERGENCY MEDICAL PROD :
183313 MEDICAL SUPPLIES 1651119 .
Total for Check: 98513
ENVIRO-TEST/PERRY LABORAT
183303 LAB SERVICES 1451224
183304 LAB SERVICES 14130287
183445 - LAB SERVICES 1451240
Total for Check: 98514
ESHAC, YOUSSOF
183354 CERTIFICATION REIMBURSED PR2014
Total for Check: 98515
ETC PROLIANCE ENERGY LLC
183279 GAS 214051001671
183279 GAS 214051001671
183279 GAS 214051001671
183279 GAS 214051001671
183279 GAS 214051001671
183279 GAS 214051001671
Total for Check: 98516
FCWRD

183642 WATER

FEDEX
183637 OVERNIGHT MAIL

FIRE SAFETY CONSULTANTS
183278 PLAN REVIEW INSPECTIONS
183344 INSPECTIONS

FIRESTONE STORES
183389 TIRES

FITZGERALD, KEVIN

008919000-06/14
Total for Check: 98517

269789668
Total for Check: 98518

2014394
2014637
Total for Check: 98519

100873
Total for Check: 98520

Page: 8
DATE: 07/07/14

AMOUNT
PAID

$60.00
$120.00
$180.00

$500.00
$500.00

$10.00
$10.00

$105.50
$105.50

$159.00
$159.00

$784.94
-$784.94

$54.00
$168.00
$68.50
$290.50

$60.00
$60.00

$329.23
$329.22
$533.23

- $576.80
$3,073.68
$355.80
$5,197.96

$520.33
$520.33

$71.75
$71.75

$1,104.00
$667.00
$1,771.00

$176.96
$176.96



Run date: 02-JUL-14

Village of Hinsdale

WARRANT REGISTER: 1568

Page: 9
DATE: 07/07/14

VOUCHER INVOICE AMOUNT
VOUCHER DESCRIPTION NUMBER PAID
183400 KLM REFUND " EN140607/21331 $425.00
Total for Check: 98521 $425.00
FLECHSIG, ROLF
183441 KLM REFUND EN140621/21320 $500.00
, Total for Check: 98522 $500.00
FLEET PRIDE
183312 AUTO PARTS 61749625 $1,243.59
: Total for Check: 98523 $1,243.59
FRED GLINKE PLUMBING AND
183283 PIERCE PARK FIELDHOUSE 30601 $356.65
183384 PUBLIC WORKS REPAIRS 30552 $1,272.15
183386 POOL REPAIRS 30627 $502.40
183607 VIDEO SURVEY 30656 $560.50
Total for Check: 98524 $2,691.70
[ oo
————————— VOID- VOID OIN VOIN
Total for Check: 98525 !
GALLS/QUARTERMASTER
183327 UNIFORMS 2059607 $178.50
183331 UNIFORMS 002053827 $455.60
' Total for Check: 98526 $634.10
GATEWAY SRA
183561 CONTRIBUTION 20143 ‘ $35,055.56
Total for Check: 98527 $35,055.56
GILLMAN, LEE
183401 = KLM REFUND EN140606/21862 $175.00
Total for Check: 98528 $175.00
GLOBAL EMERGENCY PRODUCTS '
183649 PUMP TEST OLD 1011 AGJ8341 $300.00
Total for Check: 98529 $300.00
GRADLE, THOMAS
183432 REFEREE PR2014S $150.00
, Total for Check: 98530 $150.00
- GRAINGER, INC.
183562 TRIPOD 9473940386 $501.75
Total for Check: 98531 $501.75
GUERRERA, MARIA
183404 KLM REFUND EN140615/21647 $500.00
Total for Check: 98532 $500.00
H20 SERVICES, INC.
183381 SULFITE LIQUID 3015 $233.78
Total for Check: 98533 $233.78
HAMILTON DATA CARD
183276 POOL PASS CARDS 21531 $13.36
183276 POOL PASS-CARDS 21531 $50.00
183276 POOL PASS CARDS 21531 $637.50



Run date: 02-JUL-14

Village of Hinsdale

WARRANT REGISTER: 1568

VOUCHER
VOUCHER DESCRIPTION
183555 RIBBONS/PRINTER
183555 RIBBONS/PRINTER
183555 RIBBONS/PRINTER
HAWKINS, INC.
183298 POOL CHEMICALS
183307 POOL CHEMICALS
183553 POOL CHEMICALS
183558 POOL CHEMICALS
183657 POOL CHEMICALS
183657 POOL CHEMICALS
HD SUPPLY WATERWORKS
183273 WATER MAIN MATERIALS
183292 METER
183621 WATER METERS
HEALY ASPHALT COMPANY LLC
183385 COLD PATCH MATERIAL
HINSDALE FOREIGN FIRE
183321 CONFERENCE
183321 CONFERENCE

HINSDALE NURSERIES, INC.
183349 PLANTING

HINSDALE TENNIS ASSOC
183435 TENNIS LESSON REIMB -

HOME DEPOT CREDIT SERVICE .
183450 BAL DUE
183450 BAL DUE

183460 ASST HARDWARE
183460 ASST HARDWARE
183460 ASST HARDWARE
183460 ASST HARDWARE
183460 ASST HARDWARE
183460 ASST HARDWARE

HONEYWELL ANALYTICS INC
183345 REPAIR SERVICE

HR GREEN INC
183647 OAK STREET BRIDGE

HUANG, LIN
183396 CLASS REFUND

INVOICE
NUMBER

21535A
21535A
21535A
Total for Check: 98534

3602577
3605494
3610204
3608487
3611345/3612402
3611345/3612402
Total for Check: 98535

C454539/464086
C490591
C573019

Total for Check: 98536

45988MB
Total for Check: 98537

28089
28089
Total for Check: 98538

1467792
Total for Check: 98539

PR2014S
Total for Check: 98540

603532250221-514
603532250221-514
105180-05/2014
105180-05/2014
105180-05/2014
105180-05/2014
105180-05/2014
105180-05/2014
Total for Check: 98541

5229395044
Total for Check: 98542

92755
Total for Check: 98543

128527

Page: 10
DATE: 07/07/14

AMOUNT
PAID

$134.00
$71.00
$1,233.00
$2,138.86

$627.50
$558.50
$999.63
$516.10
$791.70
$976.30
$4,469.73

$1,9490.98

$945.35
$5,610.00
$8,505.33

$775.68
$775.68

$286.00
$525.00
- $811.00

$234.00
$234.00

$12,600.00
$12,600.00

$233.88
$42.84
$49.82
$186.96
$47.40
$145.82
$272.55
$349.25
$1,328.52

$600.00
$600.00

$87,010.05
$87,010.05

$159.00



Run date: 02-JUL-14

Village of Hinsdale

WARRANT REGISTER: 1568

VOUCHER

VOUCHER DESCRIPTION

ICE MACHINES PLUS

183337 ICE MACHINE
183337 ICE MACHINE
ILLINOIS ENVIRONMENTAL
183511 PERMIT FEES
183512 PERMIT FEES
IRISH CASTLE INC
183503 CONT BD/805 S ADAMS
JAMES J BENES & ASSOC INC ,
183458 2014 RECONSTRUCTION
183459 2014 RESURFACING
JOHN DEERE LANDSCAPES
183449 IRRIGATION PARTS
JOHN NERI CONSTRUCTION IN
183658 2014 RECONSTRUCTION
183658 2014 RECONSTRUCTION
183658 2014 RECONSTRUCTION
183659 WOODLANDS PHASE 2

183659 WOODLANDS PHASE 2
183659 WOODLANDS PHASE 2

KAPITAL ELECTRIC
183359 CONT BD/340 FOREST

KELLER HEARTT CO INC
183375 HYDRALIC FLUID

KETCHMARK CUT & CARE.
183572 CONT BD/116 PRINCETON

KH KIMS TAE KWON DO
183297 *REIMB EXP**

KIPPS LAWNMOWER SALES
183376 WEED EATER LINE
183397 MINI TILLER

KLEIN,THORPE,JENKINS LTD
183505 MAY LEGAL

KUO, JAMES
183613 CLASS REFUND

INVOICE
NUMBER

Total for Check: 98544
INVIMP001711
INVIMP001711

Total for Check: 98545

1L0066818-07/14

ILR400355-07/14 .

Total for Check: 98546

22029
Total for Check: 98547

1459000
1452.000
Total for Check: 98548

68224519
Total for Check: 98549

3
3
3
1401-1
1401-1
1401-1
Total for Check: 98550

21980
Total for Check: 98551

0208706
Total for Check: 98552

22385
Total for Check: 98553

227700
Total for Check: 98554

431689
432216
Total for Check: 98555

170107
Total for Check: 98556

129119

Page: 11
DATE: 07/07/14

AMOUNT
PAID

$159.00

$2,740.13
$40.00
$2,780.13

$5,000.00
$1,000.00
$6,000.00

$500.00
$500.00

$19,644.13
$6,748.05
$26,392.18

$7.56
$7.56

$143,967.87

$61,750.73
$39,5681.35

$145,017.78
$188,131.17

$58,790.99

$637,239.89

$500.00
$500.00

$158.16
$168.16

$500.00
$500.00

$2,277.00
$2,277.00

$70.12
$312.90
$383.02

$18,165.86
$18,165.86

$210.00



Run date: 02-JUL-14

Village of Hinsdale

WARRANT REGISTER: 1568

VOUCHER

VOUCHER = DESCRIPTION

183613 CLASS REFUND
LAMB, TIMOTHY

183416 WORK BOOTS
LANG ICE COMPANY

183406 TEMP ICE BOX

183612 ICE CHEST RENTAL
LATEEF, OMAR

183419 CLASS REFUND
LATEEF, OMAR

183438 CLASS REFUND
LIFEGUARD STORE ’

183324 LIFEGUARD SUPPLIES
LINDCO EQUIPMENT SALES IN

183651 PLOW PARTS
MASON, CHRISTOPHER

183414 CLASS REFUND

183414 - CLASS REFUND
MAZURPALAZZOLA, CLAUDIA

183405 KLM REFUND
MCCARTY, THOMAS

183350 OVERPAYMENT REFUND
MCELROY, TIM

183425 REIMB/TITLE
MCGRAW HILL

183402 KLM REFUND
MEADE ELECTRIC CO., INC.

183617 SIGNAL BASE
MEDICOM REIMBURSEMENT

183610 ~ DELIVERY BROCHURES
MENARDS

183447 ICE MACHINE

183454 ASST MERCHANDIZE
183454 ASST MERCHANDIZE
183454 ASST MERCHANDIZE

INVOICE
NUMBER

129119
Total for Check: 98557

25425
Total for Check: 98558

415
1153751
Total for Check: 98559

128011
Total for Check: 98560

128965
Total for Check: 98561

216490
Total for Check: 98562

20141113-P
Total for Check: 98563

128691
128691

Total for Check: 98564

EN140608/21349
Total for Check: 98565

0605943
Total for Check: 98566

63176
Total for Check: 98567

EN140603/21875
Total for Check: 98568

665246
Total for Check: 98569

4506/73/4602

» Total for Check: 98570

66305

62117/62961
62117/62961
62117/62961

Page: 12
DATE: 07/07/14

AMOUNT
“PAID

$120.00
$330.00

$254.25
$254.25

$415.00
$310.00
" $725.00

$250.00
$250.00

$250.00
$250.00

$126.00
$126.00

$131.78
$131.78

$146.00
$34.00
$180.00

$500.00
$500.00

$255.56
$255.56

$122.82
$122.82

$250.00
$250.00

$149.50
$149.50

$40.00
$40.00

$1,079.00
$91.63
$69.95
$180.60



Run date: 02-JUL-14 Village of Hinsdale
WARRANT REGISTER: 1568
VOUCHER INVOICE
VOUCHER DESCRIPTION NUMBER
183454 ASST MERCHANDIZE 62117/62961
183454 ASST MERCHANDIZE 62117/62961

Total for Check: 98571
" MICRO CENTER AR

183286 CAMERA FIRE DEPT 3366960
183424 INK ' 3381640
Total for Check: 98572
MIDCO
183316 ELECTRONIC ACCESS 283059

Total for Check: 98573
MIDLOTHIAN PARK DISTRICT '
183430 DAY CAMP TRAINING 63319
: Total for Check: 98574
MIKE LASLO LANDSCAPING
183571 CONT BD/516 N COUNTY LN 22395
Total for Check: 98575
MINERVA PROMOTIONS
183387 LIFEGUARD SHIRTS 158189 .
, Total for Check: 98576
MOLITOR ATHLETIC FIELDS
183439 ATHLETIC FIELD MAINT 406203557
Total for Check: 98577
MOTOROLA INC
183374 NETWORK CHARGES 131282262014
Total for Check: 98578
NAVAL SURFACE WARFARE CTR
183614 NIGHT VISION EQUIPMENT NOO164LEQ773-14-
Total for Check: 98579
NAVARRE, CHRISTOPHER :
183403 KLM REFUND EN140613/21856
Total for Check: 98580
NAWRACAJ, JESSICA
183421 CLASS REFUND 127988
Total for Check: 98581

NEUCO INC .
183348 DAMPER MOTOR 1090929
Total for Check: 98582
NICOR GAS
183287 5905 COUNTY LINE 1295211000-05/14
183288 5903 COUNTY LINE 1811704647-05/14
183569 GENERATOR 3846601000-06/14
183569 GENERATOR 3846601000-06/14
183570 YOUTH CENTER 9007790000-06/14

Total for Check: 98583
NORTHERN IL UNIVERSITY
183434 CONFERENCE 2000

183603 CONFERENCE 20_00-06/2014'
Total for Check: 98584

Page: 13
DATE: 07/07/14

AMOUNT
PAID

$44.86
$45.62
$1,511.56

$306.98
$51.60
$358.58

$1,035.38
$1,035.38

$20.00
$20.00

$500.00
$500.00

$408.11
$408.11

$900.00
$900.00

$306.00
$306.00

$600.00
$600.00

$500.00
$500.00

$70.00
$70.00

$289.38
$289.38

$50.46
$139.04
$41.46
$41.46
$38.00
$310.42

$2,000.00
$2,000.00
$4,000.00



Run date: 02-JUL.-14

VOUCHER

VOUCHER  DESCRIPTION
NUCO2 INC

183272 CHEMICALS

183339 CHEMICALS

183656 CHEMICALS
NW 7686 .

183289 GENERATOR
OAKLEY HOME BUILDERS

183367 STM WTR/5591 S OAK
OCCUPATIONAL HEALTH CTR

183411 PHYSICAL
PACIFIC TELEMANAGEMENT

183654 PAY PHONE
PANDHI, LINA

183379 CLASS REFUND
PAUL CONWAY SHIELDS

183377 SHIELDS
PEERLESS FENCE

183452 BROOK PARK FENCE
PIECZYNSKI, LINDA

183568 PROSECUTOR
PIEPER, JIM

183420 CLASS REFUND

183420 CLASS REFUND

PLAINFIELD FD PROTECTION
183391 TRAINING

POMPS TIRE SERVICE, INC.
183282 FLAT REPAIR

PRAXAIR DISTRIBUTION, INC
183655 CYLINDER

PREMIUM HOME SERVICES

Village of Hinsdale

WARRANT REGISTER: 1568

INVOICE
NUMBER

42045270
42112106
4244403

Total for Check: 98585

71133443
Total for Check: 98586

020949
Total for Check: 98587

» 1008203553
Total for Check: 98588

658786
Total for Check: 98589

128542
Total for Check: 98590

037454
Total for Check: 98591

56071
Total for Check: 98592

6152
Total for Check: 98593

128729
128729
Total for Check: 98594

014108
Total for Check: 98595

470017867
Total for Check: 98596

49735772
Total for Check: 98597

183502 CONT BD/137 N CLAY 21786
Total for Check: 98598
PRICE ASSOCIATES :
183356 CONT BD/5811 GARFIELD 21292

Total for Check: 98599

Page: 14
DATE: 07/07114

AMOUNT
PAID

$174.06 .
$58.90

$167.84

$400.80

$457.20
$457.20

$13,017.00
$13,017.00

$126.50
$126.50

$78.00
$78.00

$45.00
$45.00

$168.42
$168.42

$800.00
$800.00

$1,090.00
$1,090.00

$35.00
$120.00
$1565.00°

$15.00
$156.00

$220.00
$220.00

$24.38
$24.38

$2,500.00
$2,500.00

$1,200.00
$1,200.00



Run date: 02-JUL-14

VOUCHER
VOUCHER DESCRIPTION
PRO SAFETY
183442 SAFETY GEAR
183442 SAFETY GEAR
183442 - SAFETY GEAR

PRO SPORTS EXPERIENCE LLC
183611

- QUARRY MATERIALS, INC.

BEARS CAMP REIMBURSEMENT

Village of Hinsdale
WARRANT REGISTER: 1568

INVOICE
NUMBER

781120/781390

781120/781390

781120/781390
Total for Check: 98600

12386
Total for Check: 98601

183296 COLD PATCH 49660
183305 COLD PATCH 49717
183446 COLD MIX 49754/49817
183446 COLD MIX 49754/49817
Total for Check: 98602
RAMAKRISHNAN, RAM
183364 CONT BD/212 N PARK 21541
Total for Check: 98603
RAY OHERRON CO INC
183342 UNIFORMS 1434886
Total for Check: 98604
REBRAG INC
183357 CONT BD/132 E SIXTH 22372

REDIGER, SCOTT
183392 CLASS REFUND

REISER, MELISSA TRACY
183393 CLASS REFUND

RUSH TRUCK CENTER
183332

SATHER, BRIAN

DOOR REPLACEMENT

Total for Check: 98605

128529
Total for Check: 98606

128530
Total for Check: 98607

1044479
Total for Check: 98608

183608 CLASS REFUND 129099
Total for Check: 98609
SCHULTZ SUPPLY
183333 EVENT SUPPLIES 627850
Total for Check: 98610
‘SECRETARY OF STATE :
183433 LICENSE SUSPENSIONS 63250
) Total for Check: 98611
SERVICE FORMS & GRAPHICS
183506 TICKETS 148907
183563 ENVELOPES 148918
183564 ABSENCE FORMS 148943

SHERWIN INDUSTRIES, INC
183302 TRAFFIC PAINT

Total for Check: 98612

S58055494

Page: 15
DATE: 07/07/14

AMOUNT
PAID

$176.00
$37.90
$59.80
$273.70

$1,017.45
$1,017.45

$727.48
$949.52
$553.70
$729.99
$2,960.69

$500.00
$500.00

$66.80
$66.80

$10,000.00
$10,000.00

$209.00
$209.00

$159.00
$159.00

$3,968.14
$3,968.14

$41.00
$41.00

$331.38
$331.38

$40.00
$40.00

$1,463.22
$714.00
$525.44
$2,702.66

$970.50



Run date: 02-JUL-14

Village of Hinsdale

WARRANT REGISTER: 1568

Page: 16
DATE: 07/07/14

VOUCHER INVOICE AMOUNT
VOUCHER DESCRIPTION NUMBER PAID
183436 RAIN GEAR S$S055614 $76.58
183436 RAIN GEAR $5055614 $76.59
183639 COLD PATCH S$S055707 $350.00
: Total for Check: 98613 $1,473.67
SIKICH , LLP '
183285 2014 AUDIT 189895 $3,200.00
Total for Check: 98614 $3,200.00
SKOKNA, NICK
183453 PADDLE CLEANING 90000 $900.00
Total for Check: 98615 $900.00
SOMERSET DEVELOPMENT
183353 UNMETERED WATER REFUND 560276 $100.00
Total for Check: 98616 $100.00
SOUTHWEST CENTRAL DISPATC
183463 POLICE DISPATCHING 101201163-07/14 $23,548.14
183464 FIRE DISPATCHING 101201166-07/14 - $6,077.84
Total for Check: 98617 $29,625.98
SPORTS RUS
183557 INSTRUCTION *REIMB EXP* 1879 $3,052.00
Total for Check: 98618 $3,052.00
____________ VOID- VOID VOID
Total for Check: 98619
STOKES, LISA
183653 CLASS REFUND 129415 $145.00
Total for Check: 98620 $145.00
STONERIDGE CUSTOM HOMES
183372 CONT BD/629 S QUINCY - 022000 $750.00
Total for Check: 98621 $750.00
SUBURBAN DOOR CHECK
183277 SQUAD ROOM REPAIRS 448785 $697.00
Total for Check: 98622 $697.00
SWCD 911 '
183451 SURCHARGES 204107000-05/14 $2,808.00
Total for Check: 98623 $2,808.00
T2 SYSTEMS
183341 FLEX HOSTING POLICE F005084 $18,009.96
Total for Check: 98624 $18,009.96
TEMPLETON, PHILIP
183365 CONT BD/148 E FOURTH 21692 $500.00
Total for Check: 98625 $500.00
THE BLUE LINE
183415 PKNG ENFORCEMENT 30499 $199.00
' Total for Check: 98626 $199.00
THE LAW OFFICES OF '
183409 LEGAL H06182014 $100.00

Total for Check: 98627

$100.00



Run date: 02-JUL-14

Village of Hinsdale

WARRANT REGISTER: 1568

VOUCHER

VOUCHER DESCRIPTION
THIRD MILLENIUM

183407 PKS & REC BUCK SLIP
THOMPSON ELEVATOR INSPEC

183271 PLAN REVIEW
THOMSON REUTERS WEST

183280 INFORMATION CHARGES

183380 SUPPLEMENT
THORGUARD INC

183418 SIGNS

183551 LIGHTNING GUARDS

183551 LIGHTNING GUARDS

183551 LIGHTNING GUARDS

183551 LIGHTNING GUARDS
TOTAL PARKING SOLUTIONS

183330 PARKING METERS
TRAFFIC CONTROL & PROTECT

183299 SIGNAGE

183299 SIGNAGE

183306 SIGNS
183443 WORK ZONE BOOKS

183609 SEWER JETTING OGDEN
TRANE

183390 FILETRS
TRITON ELECTRONICS, INC

183648 CALIBRATION RADAR/ANTENNA
TYCO INTEGRATED SECURITY

183462 KLM ALARM
UNIFIED CONSTRUCTION GROU

183361 CONT BD/908 N ELM STE 300
US GAS

183275 OXYGEN
USA BLUE BOOK

183444 SENSOR KITS
VERIZON WIRELESS

183641 CELL PHONE

INVOICE
NUMBER

17063
Total for Check: 98628

141635
Total for Check: 98629

829664388
829757162
Total for Check: 98630

37469
37785
37785
37785
37785
Total for Check: 98631

102614 :
Total for Check: 98632

80219/20/21
80219/20/21
80254/55
80368
13837

Total for Check: 98633

9384082R1
Total for Check: 98634

7177
Total for Check: 98635

22063246
Total for Check: 98636

21794
Total for Check: 98637

219262
Total for Check: 98638

374790
Total for Check: 98639

9727462508
Total for Check: 98640

Page: 17
DATE: 07/07/14

AMOUNT
PAID

$1,907.13
$1,907.13

$200.00
$200.00

$144.32
$78.00
$222.32

$110.17
$2,043.01
$3,650.00
$6,800.00
$3,900.00
$16,503.18

$2,160.00
$2,160.00

$246.88
$1,381.50
$3,427.75
$39.71
$950.00
$6,045.84

$192.63
$192.63

$548.75
$548.75

$597.35
$697.35

$10,000.00
$10,000.00

$86.11
- $86.11

$1,425.52
$1,425.52

$84.08
$84.08



Run date: 02-JUL-14

Village of Hinsdale

WARRANT REGISTER: 1568

VOUCHER
VOUCHER DESCRIPTION
VILLAGE OF WILLOWBROOK
183347 COOP REIMBURSEMENT
W S DARLEY & CO
183311 UNIFORMS
183314 SHELVING EQUIPMENT

183315 'LGT SYSTEM

WAREHOUSE DIRECT INC

183290 PAPER GOODS

183291 OFFICE SUPPLIES

183294 CHAIR

183301 COPIER PAPER/SUPPLIES
183301 COPIER PAPER/SUPPLIES
183301 COPIER PAPER/SUPPLIES
183301 COPIER PAPER/SUPPLIES
183301 COPIER PAPER/SUPPLIES
183319 OFFICE SUPPLIES

183319 OFFICE SUPPLIES

183319 OFFICE SUPPLIES

183320 OFFICE SUPPLIES
183323 OFFICE SUPPLIES
183323 OFFICE SUPPLIES
183325 OFFICE SUPPLIES
183325 OFFICE SUPPLIES

183325 OFFICE SUPPLIES
183326 OFFICE SUPPLIES
183326 OFFICE SUPPLIES
183335 OFFICE SUPPLIES
183556 PAPER GOODS

WARREN OIL COMPANY
183295 FUEL

WESCON UNDERGROUND
183606 SEWER REPAIRS

WINKLERS TREE SERVICE IN
183399 ASH TRUNK INJECTIONS

ZIEBELL WATER SERVICE
183552 WATER MAIN MATERIALS
183618 WATER MAIN MATERIALS
183619 WATER MAIN MATERIALS

AFLAC-FLEXONE :
183675 ALFAC OTHER
183676 AFLAC OTHER

INVOICE
NUMBER

51500
Total for Check: 98641

17141474
17140315
17140678

Total for Check: 98642

2341068
2352360
2342723
2348079
2348079
2348079
2348079
2348079
2348171
2348171
2348171
23418150/8163
2348090/8121
2348090/8121
2346838/853
2346838/853
2346838/853
2348090/8139
2348090/8139
2343700
2359311

Total for Check: 98643

10847436
Total for Check: 98644

3265
Total for Check: 98645

76054
Total for Check: 98646

225047
225065000
25087000

Total for Check: 98647

070314000000000
070314000000000

Page: 18
DATE: 07/07/14

AMOUNT
PAID

$515.00
$515.00

$510.00
$904.72
$654.54
$2,069.26

$347.08
$100.23
$130.35
$360.17
$95.97
$159.95
$159.95
$63.98
$93.47
$28.76
$57.91
$462.58
$160.20
$104.79
$11.82
$63.78
$154.59
$205.92
$15.90
$162.50
$69.34
$3,009.24

$25,658.05
$25,658.05

$3,705.00
$3,705.00

$6,053.34
$6,053.34

$3,504.04
$8,110.92
$2,350.62
$13,965.58

$202.19
$275.77



Run date: 02-JUL-14 Village of Hinsdale Page: 19

WARRANT REGISTER: 1568 DATE: 07/07/14
- VOUCHER INVOICE AMOUNT
VOUCHER DESCRIPTION NUMBER PAID
183677 . AFLAC SLAC 070314000000000 $58.41
Total for Check: 98648 $536.37
BLITT & GAINES, P.C.
183688 GARNISHMENT f 070314000000000 $362.12
Total for Check: 98649 $362.12
COLONIAL LIFE PROCCESSING
183665 COLONIALSLAC 070314000000000 $60.98
183666 COLONIAL OTHER 070314000000000 $27.63
Total for Check: 98650 $88.61
FIRST COMMUNICATIONS, LLC
183662 TELEPHONE 12432113 $318.84
183662 TELEPHONE 12432113 $754.39
183662 TELEPHONE 12432113 $440.73
183662 TELEPHONE 12432113 ' $188.88
183662 TELEPHONE 12432113 $109.83
183662 TELEPHONE 12432113 $229.87
183662 TELEPHONE 12432113 $62.57
Total for Check: 98651 $2,105.11
FUN EXPRESS LLC
183691 POOL PARTY SUPPLIES 0664108137-01 $296.40
183693 FUN EXPRESS 664108137-02 $35.00
183694 SUPPLIES 664108137-03 $226.99
: Total for Check: 98652 $558.39
.U.O.E.LOCAL 150
183683 LOCAL 150 UNION DUES 070314000000000 $783.65
Total for Check: 98653 $783.65
ILLINOIS FRATERNAL ORDER
183668 UNION DUES 070314000000000 $688.00
, Total for Check: 98654 $688.00
NATIONWIDE RETIREMENT SOL '
183669 USCM/PEBSCO 070314000000000 $53.33
183670 USCM/PEBSCO 070314000000000 $1,655.00
: Total for Check: 98655 $1,708.33
NATIONWIDE TRUST CO.FSB
183678 PEHP UNION 150 070314000000000 $335.08
183679 PEHP REGULAR 070314000000000 $2,115.29
183680 PEHP COMPTIME PD 070314000000000 $536.39
183681 PEHPPD 070314000000000 $535.61
Total for Check: 98656 $3,522.37
NCPERS GRP LIFE INS#3105 :
183667 _LIFE INS 070314000000000 $288.00
Total for Check: 98657 $288.00
NEXTEL/SPRINT
183663 CELL PHONES 977740515149 $213.01
183663 CELL PHONES 977740515149 $41.01
183663 CELL PHONES 977740515149 $576.17
183663 CELL PHONES 977740515149 $328.10

183663 CELL PHONES 977740515149 $123.03



Run date: 02-JUL-14

Village of Hinsdale

WARRANT REGISTER: 1568

- VOUCHER

VOUCHER DESCRIPTION

183663 CELL PHONES

183663 CELL PHONES

183663 CELL PHONES

183663 CELL PHONES

183663 CELL PHONES
STANDARD & POORS

183692 BOND RATING
STATE DISBURSEMENT UNIT

183682 MAINTENANCE
STATE DISBURSEMENT UNIT

183684 CHILD SUPPORT
STATE DISBURSEMENT UNIT

183685 CHILD SUPPORT
STATE DISBURSEMENT UNIT

183686 CHILD SUPPORT
STATE DISBURSEMENT UNIT

183687 CHILD SUPPORT
STATE DISBURSEMENT UNIT

183689 CHILD SUPPORT
STATE DISBURSEMENT UNIT

183690 CHILD SUPPORT
VILLAGE OF HINSDALE

183671 MEDICAL REIMBURSEMENT

183672 DEP CARE REIMB.F/P

183673 MEDICAL REIMBURSEMENT

183674 DEP CARE REIMBURSEMENT
VILLAGE OF HINSDALE-FINAN

183661 PETTY CASH
- 183661 PETTY CASH

183661 PETTY CASH

183661 PETTY CASH

183661 PETTY CASH

183661 PETTY CASH

183661 PETTY CASH

183661 PETTY CASH

183661 PETTY CASH

183661 PETTY CASH

183661 PETTY CASH

INVOICE
NUMBER

977740515149
977740515149
977740515149
977740515149
977740515149
Total for Check: 98658

10349072-06/2014
Total for Check: 98659

070314000000000
Total for Check: 98660

070314000000000
Total for Check: 98661

070314000000000

~ Total for Check: 98662

070314000000000
Total for Check: 98663

070314000000000
Total for Check: 98664

070314000000000
Total for Check: 98665

070314000000000
Total for Check: 98666

070314000000000
070314000000000
070314000000000
070314000000000
Total for Check: 98667

37954-06/14
37954-06/14
37954-06/14
37954-06/14
37954-06/14
37954-06/14
37954-06/14
37954-06/14
37954-06/14
37954-06/14
37954-06/14

Page: 20
DATE: 07/07/14

AMOUNT
PAID

$84.02
$369.12
$123.04
$41.01
$533.19
$2,431.70

$9,125.00
$9,125.00

$500.00
$500.00

$313.21
$313.21

$585.00
$585.00

$230.77
$230.77

$764.77
$764.77

$254.42
$254.42

$923.07
$923.07

$358.34
$45.83
$327.46
$41.67
$773.30

$18.64
$2.00
$159.42
$72.00
$24.76
$20.00
$21.04
$24.00
$24.68
$2.49
$10.51



Run date: 02-JUL-14

VOUCHER

ZENITH LANDSCAPE GROUP LL

183695
183695

VOUCHER
DESCRIPTION

MOWING
MOWING

Village of Hinsdale

WARRANT REGISTER: 1568

INVOICE
NUMBER

Total for Check: 98668

4194
4194

Total for Check: 98669

END OF REPORT

REPORT TOTAL

Page: 21
DATE: 07/07/14

AMOUNT
PAID

$379.54
$14,296.00

$280.00
$14,576.00

$1,300,752.,70



DATE: July2,2014 q‘b

REQUEST FOR BOARD ACTION

AGENDA ORIGINATING

SECTION NUMBER ACA DEPARTMENT Administration

ITEM  Ordinance Authorizing Transfers of Darrell Langlois

"Appropriations Within Departments of the Village APPROVAL Assistant Village Manager/
Finance Director  {}

The Village of Hinsdale adopted the FY 2013-14 Appropriations Ordinance in July, 2013. The Appropriations
Ordinance is based on the Village’s FY 2013-14 Annual Performance Budget. State statutes require the Village to
amend its Appropriation Ordinance to transfer funds between line item accounts in departments that have exceeded
the original appropriation. The ordinance simply reallocates funds with departments. It should be noted that no
individual fund exceeded its appropriation in total, and that the actual end of year expenses are consistent with those
projections made in conjunction with the preparation of the FY 2014-15 Budget.

Should the Committee concur, the following motion would be appropriate:
Motion: To recommend to the Board of Trustees adeption of the An Ordinance Authorizing

Transfers of Appropriations Within Departments and Agencies of the Village for the Fiscal
Year May 1, 2013 to April 30, 2014.

MANAGER’S
APPROVAL APPROVAL APPROVAL APPROVAL APPROVAL

COMMITTEE ACTION

BOARD ACTION:




VILLAGE OF HINSDALE
ORDINANCE NO.

AN ORDINANCE AUTHORIZING TRANSFERS OF APPROPRIATIONS
WITHIN DEPARTMENTS AND AGENCIES OF THE VILLAGE

WHEREAS, Section 8-2-9 of the Illinois Municipal Code authorizes transfers,
within any department or agency of the Village, of sums of money previously
appropriated for one corporate object or purpose to another corporate object or
purpose at any time by a two-thirds vote of the corporate authorities, provided that no
such transfer reduces an appropriation below an amount sufficient to cover all
obligations incurred or to be incurred against that appropriation; and

WHEREAS, the President and Board of Trustees of the Village of Hinsdale
have reviewed the appropriations of the current fiscal year and have determined that
it is necessary, appropriate, and in the best interests of the Village to transfer certain
funds from appropriations for certain corporate objects and purposes to other
corporate objects and purposes within the same departments and agencies; and

WHEREAS, the transfer of funds authorized by this Ordinance shall not
reduce an appropriation for any corporate object or purpose below an amount
sufficient to cover all obligations incurred or to be incurred against that
appropriation;

NOW, THEREFORE, BE IT ORDAINED by the President and Board of
Trustees of the Village of Hinsdale, DuPage and Cook Counties and State of Illinois,
as follows:

Section 1.  Recitals. The foregoing recitals are incorporated herein as
findings of the President and Board of Trustees.

Section 2.  Transfer of Funds. The appropriations listed on the attached
schedule, made for the fiscal year beginning May 1, 2013 and ending April 30, 2014,
shall be and are hereby increased or decreased by the amounts indicated, and the
funds appropriated for the corporate objects and purposes of said appropriation that
are decreased shall be, and they are hereby, transferred within the same department
or agency to those corporate objects and purposes that are increased, as indicated on
the attached schedule.




Section 3.  Effective Date. This Ordinance shall be in full force and effective
from and after its passage and approval of two-thirds of the corporate authorities, and
ten days after its publication in pamphlet form in the manner provided by law.

PASSED this 7th day of July, 2014
AYES:

NAYS:

ABSENT:

APPROVED this 7th day of July, 2014.

Village President

ATTEST:

Village Clerk



FY 2013-14 Appropriation Ordinance

Corporate Fund - 10000
General Government Department - 1000

7001
7002
7003
7005
7099
7101
7102
7105
7111
7112
7201
7204
7299
7309
7399
7401
7402
7403
7414
7415
7419
7499
7501
7503
7508
7520
7539
7599
7602
7603
7606
7701
7702
7703
7706
7707
7709
7710
7711
7725
7729
7735
7736
7737
7749
7795
7799
7810
7812
7899
7909
7919
7990

Salaries & Wages

Overtime

Temporary Help

Longevity Pay

Water Fund Cost Allocation
Social Security

IMRF

Medicare

Employee Insurance
Unemployment Compensation
Legal Services

Auditing

Misc. Professional Services

Data Processing

Misc. Contractual Services
Postage

Utilities

Telephone

Legal Publications

Employment Advertising

Printing & Publications

Misc. Services

Office Supplies

Gasoline & Oil

Licenses

Computer Equipment Supplies
Software Purchases

Misc. Supplies

Office Equipment

Motor Vehicles

Computer Equipment
Conferences & Staff Development
Memberships & Subscriptions
Employee Relations

Plan Commission

Historic Preservation Commission
Board of Fire & Police Commissionets
Economic Development Commission
Zoning Board of Appeals
Ceremonial Occasions

Principal Expense

Educational Training

Personnel

Mileage Reimbursement

Interest Expense

Bank & Bond Fees

Misc Expenses

IRMA Premiums

Self-Insured Deductible

Other Insurance

Buildings

Computer Equipment
Contingency for Unforeseen Expenses
Total General Government Department

Increase/ Revised Actual
Appropriation  (Decrease)  Appropriation Expenses  Difference
924,326 50,338 974,664 974,664 0
10,000 1,573 11,573 11,573 0
129,531 (9,206) 120,325 120,325 0
2,200 (800) 1,400 1,400 o0
(722,183) (722,183) (722,183) S0
57,137 330 57,467 57,467 0
153,498 22,412 175,910 175,910 0
15,458 273) 15,185 15,185 0
167,071 (4,126) 162,945 162,945 0
0 343 343 343 0
175,000 115,989 290,989 290,989 0
27,200 (5,110) 22,090 22,090 0
8,000 18,455 26,455 26,455 0
69,500 (2,013) 67,487 67,487 0
44,000 (6,862) 37,138 37,138 0
16,000 2,925 18,925 18,925 0
2,000 948 2,948 2,948 0
14,230 2,379) 11,851 11,851 0
7,000 1,032 8,032 8,032 0
2,500 15 2,515 2,515 0
10,000 (3,024) 6,976 6,976 0
4,500 3,046 7,546 7,546 0
14,000 1,653 15,653 15,653 0
3,600 (1,610 1,990 1,990 0
2,500 71 2,571 2,571 0
6,600 388 6,988 6,988 0
1,500 295 1,795 1,795 0
400 (80) 320 320 0
7,500 (280) 7,220 7,220 0
750 (303) 447 447 0
1,000 (880) 120 120 0
12,480 (3,457) 9,023 9,023 0
21,035 (1,105) 19,930 19,930 0
13,200 (3,097 10,103 10,103 0
1,000 (724) 276 276 0
1,000 174 1,174 1,174 0
23,500 (9,416) 14,084 14,084 0
84,000 22,788 106,788 106,788 0
500 (500) 0 - 0
1,500 (266) 1,234 1,234 0
170,366 170,366 170,366 0
600 (124) 476 476 0
300 (173) 127 127 0
400 (312) 88 88 0
20,463 20,463 20,463 0
39,900 7,662 47,562 47,562 0
100,000 (96,907) -3,093 0 3,093
27,875 (8,351) 19,524 19,524 0
5,000 (5,000) 0 0 0
275 10) 265 265 0
66,000 (66,000) 0 0 0
60,000 (17,045) 42,955 42,955 0
180,421 (97,911) 82,510 0 82,510
1,084,633 (96,907) 1,887,726 1,802,123 85,603




Corporate Fund - 10000
Police Department - 1200

7001
. 7002
7003
7005
7008
7099
7101
7102
7105
7106
7111
7112
7299
7306
7307
7308
7309
7399
7401
7402
7403
7419
7501
7503
7504
7507
7508
7509
7514
7515
7520
7525
7530
7539
7599
7601
7602
7603
7604
7611
7618
7701
7702
7719
7735
7736
7737
7810
7812
7902
7909
7990

Salaries & Wages
Overtime

Temporary Help
Longevity Pay
Reimbursable Overtime
Water Fund Cost Allocation
Social Security

IMRF

Medicare

Police Pension

Employee Insurance
Unemployment Compensation
Misc. Professional Services
Building & Grounds
Custodial

Dispatch Service

Data Processing

Misc. Contractual Services
Postage

Utilities

Telephone

Printing & Publications
Office Supplies

Gasoline & Oil

Uniforms

Building Supplies
Licenses

Janitor Supplies

Range Supplies

Camera Supplies
Computer Equipt Supplies
Emergency Management
Medical Supplies
Software Purchases

Misc. Supplies

Buildings

Office Equipment

Motor Vehicles

Radios

Parking Meters

General Equipment

Conferences & Staff Development

Memberships & Subscriptions
HSD Sewer Use Charge -
Educational Training
Personnel

Mileage Reimbursement
IRMA Premiums

Self-Insured Deductible
Motor Vehicles

Buildings

Contingency for Unforeseen Expenses

Total Police Department

Corporate Fund - 10000
Fire Department - 1500

7001
7002
7003
7005
7099
7101
7102
7105
7107
7111

Salaries & Wages
Overtime

Temporary Help

Longevity Pay

Water Fund Cost Allocation
Social Security

IMRF

Medicare

Firefighters Pension
Employee Insurance

Increase/ Revised Actual
Appropriation (Decrease) Appropriation Expenses Difference
2,471,822 (17,108) 2,454,714 2,454,714 0
145,000 64,213 209,213 209,213 0
256,861 (12,518) 244,343 244,343 0
15,500 15,500 14,700 800
50,000 50,000 48,883 1,117
(17,386) (17,386) (17,386) 0
22,116 22,116 21,134 982
28,001 28,001 25,698 2,303
38,013 38,013 37,993 20
728,065 90,311 818,376 818,376 0
386,396 (37,630) 348,766 348,766 0
0 1,075 1,075 1,075 0
7,530 7,530 5,382 2,148
750 546 1,296 1,296 0
- 14,500 191 14,691 14,691 0
316,117 316,117 309,381 6,736
20,130 2,903 23,033 23,033 0
48,572 48,572 45,574 2,998
1,400 67 1,467 1,467 0
6,200 4,699 10,899 10,899 0
29,300 5,947 35,247 35,247 -0
5,000 1,348 6,348 6,348 0
5,500 1,399 6,899 6,899 0
70,000 1,517 71,517 71,517 0
21,815 8,119 29,934 29,934 0
400 400 123 277
1,500 1,500 1,377 123
4,500 4,500 708 3,792
10,300 10,300 8,991 1,309
500 27 527 527 0
2,000 438 2,438 2,438 0
250 250 0 250
600 600 307 293
2,500 2,500 2,416 84
9,500 1,534 11,034 11,034 0
10,500 13,994 24,494 24,494 0
8,100 8,100 7,668 432
27,000 (8,885) 18,115 18,115 0
3,500 3,500 3,299 201
8,000 472) 7,528 744 6,784
1,000 530 1,530 1,530 0
7.850 - 7,850 4,864 2,986
6,535 1,552 8,087 8,087 0
300 300 0 300
22,000 (9,318) 12,682 12,682 0
1,000 11,538 12,538 12,538 "0
1,000 77 1,077 1,077 0
76,330 76,330 50,260 26,070
40,000 1,825 41,825 41,825 0
120,000 4,020 124,020 124,020 0
95,000 (41,628) 53,372 53,372 0
256,568 (90,311) 166,257 0 166,257
5,387,935 0 5,387,935 5,161,673 226,262

Increase/ Revised Actual
Appropriation (Decrease) Appropriation Expenses Difference
2,047,707 13,176 2,060,883 2,060,883 0
198,000 (22,270) 175,730 175,730 0
52,476 ) 52,476 49,612 2,864
9,100 100 9,200 9,200 0
(17,386) (17,386) (17,386) 0
10,563 10,563 10,162 401
17,488 17,488 16,359 1,129
28,879 1,369 30,248 30,248 0
648,979 84,880 733,859 733,859 0
397,200 (33,108) 364,092 364,092 0



Corporate Fund - 10000 Increase/ Revised

Fire Department - 1500 (cont) Appropriation (Decrease) Appropriation Expenses Difference
7306 Building & Grounds 600 273 873 873 0
7307 Custodial 3,000 3,000 1,943 1,057
7308 Dispatch Services 75,000 75,000 69,898 5,102
7399 Misc. Contractual Services 1,670 1,670 1,390 280
7401 Postage 750 173 923 923" 0
7402 Utilities 6,100 4,748 10,848 10,848 0
7403 Telephone 11,200 1,352 12,552 12,552 0
7419 Printing & Publications 850 21 871 871 0
7501 Office Supplies 4,000 4,000 3,287 713
7503 Gasoline & Oil 22,500 2,679 25,179 25,179 0
7504 'Uniforms 12,500 245 12,745 12,745 - 0
7506 Motor Vehicle Supplies 500 500 8 492
7507 Building Supplies 6,000 6,000 5,863 137
7508 Licenses ’ 350 350 258 92
7510 Tools 5,000 5,000 4,652 348
7515 Camera Supplies 200 200 37 163
7520 Computer Equipment Supplies 7,350 7,350 3,505 3,845
7530 Medical Supplies 7,580 7,580 6,754 826
7531 Fire Prevention Supplies 2,100 2,100 1,577 523
7532 Oxygen & Air Supplies 875 875 580 295
7533 Hazmat Supplies : 3,400 63 3,463 3,463 0
7534 Fire Suppression Supplies © 3,500 3,500 1,588 1,912
7535 Fire Inspection Supplies 225 225 221 4
7536 Infection Control Supplies 1,500 1,500 504 996
7537 Safety Supplies 500 500 436 64
7539 Software Purchases : 3,650 3,650 1,432 2,218
7601 Buildings 6,000 10,220 16,220 16,220 0
7602 Office Equipment 1,350 46 1,396 1,396 0
7603 Motor Vehicles 43,500 2,059 45,559 45,559 0
7604 Radios 3,000 4,759 7,759 7,759 0
7606 Computer Equipment 1,600 © 1,600 656 944
7618 General Equipment 7,500 1,402 8,902 8,902 0
7701 Conferences & Staff Development 4,500 4,500 1,703 2,797
7702 Memberships & Subscriptions 6,660 6,660 6,411 249
7719 HSD Sewer Use Charge 250 250 0 250
7729 Bond Principal Repayment 96,318 96,318 96,318 0
7735 Educational Training 14,500 14,500 11,247 3,253
7736 Personnel 500 500 396 104
7749 Interest Expense-Loan 20,908 20,908 20,822 86
7810 IRMA Premiums 63,864 (6,857) 57,007 42,052 14,955
7812 Self-Insured Deductible 10,000 17,070 27,070 27,070 0
7902 Motor Vehicles 480,000 480,000 228,096 251,904
7919 Computer Equipment 0 2,480 2,480 2,480 0
7990 Contingency for Unforeseen Expenses 216,718 (84,880) 131,838 0 131,838

Total Fire Department 4,551,074 0 4,551,074 4,121,233 429,841

Corporate Fund - 10000 Increase/ Revised Actual

Public Services Department - 2200 : Appropriation (Decrease) Appropriation Expenses Difference
7001 Salaries & Wages 859,316 36,198 895,514 895,514 0
7002 Overtime 65,000 67,075 132,075 132,075 0
7003 Temporary Help 39,800 (15,222) 24,578 24,578 0
7005 Longevity Pay 4,300 4,300 4,300 0
7099 Water Fund Cost Allocation (120,536) (120,536) (120,536) 0
7101 Social Security . 58,605 3,243 61,848 61,848 0
7102 IMRF . 139,402 7,313 146,715 146,715 0
7105 Medicare 14,042 652 14,694 14,694 0
7111 Employee Insurance 181,858 (11,798) 170,060 170,060 0
7301 Street Sweeping 36,000 8,594 44,594 44,594 0
7303 Mosquito Abatement 60,000 (4,504) 55,496 55,496 0
7304 D E D Removals 60,000 16,472 76,472 76,472 0
7306 Building & Grounds 11,000 (2,732) 8,268 8,268 0
7307 Custodial : : 47,000 (6,573) 40,427 40,427 0
7310 Traffic Signals : 1,000 (1,000) 0 0 0
7312 Landscaping 22,000 (8,138) 13,862 13,862 0
7319 Tree Trimming 50,000 (4,185) 45,815 45,815 0
7320 Elm Tree Fungicide Program 140,000 (1,801) 138,199 138,199 0



Corporate Fund - 10000

Public Services Department - 2200 (cont)

7399
7401
7402
7403
7405
7409
7411
7499
7501
7503
7504
7505
7506
7507
7508
7509
7510
7515
7518
7519
7520
7530
7599
7601
7602
7603
7604
7605
7615
7618
7619
7622
7699
7701
7702
7719
7735
7736
7810
7812
7902
7909
7918
7990

Misc. Contractual Services
Postage

Utilities

Telephone
Dumping
Equipment Rental
Holiday Decorating
Misc. Services
Office Supplies
Gasoline & Oil
Uniforms
Chemicals

‘Motor Vehicle Supplies

Building Supplies
Licenses

Janitor Supplies
Tools

Camera Supplies
Laboratory Supplies
Trees

Computer Supplies
Medical Supplies
Misc. Supplies
Buildings

Office Equipment
Motor Vehicles
Radios

Grounds

Streets & Alleys
General Equipment
Traffic & Street Lights
Traffic & Street Signs
Misc. Repairs
Conferences & Staff Development
Dues & Subscriptions

HSD Sewer Use Charge
Educational Training

Personnel

IRMA Premium

Self Insurance Deductable

Motor Vehicles

Buildings

General Equipment

Contingency for Unforeseen Expenses

Total Public Services Department

Corporate Fund - 10000
Community Dev. Department - 2400

7001
7002
7003
7005
7099
7101
7102
7105
7111
7202
7299
7309
7311

Salaries & Wages
Overtime

Temporary Help

Longevity Pay

Water Fund Cost Allocation
Social Security

IMRF

Medicare

Employee Insurance
Engineering

Misc. Professional Services
Data Processing

Inspectors

Revised Actual
Appropriation Appropriation Expenses  Difference
22,500 7,006 29,506 29,506 0
1,000 190 1,190 1,190 0
144,500 (3,629) 140,871 140,871 0
14,700 1,791 16,491 16,491 0
15,000 8,688 23,688 23,688 0
1,000 (408) 592 592 0
8,000 (208) 7,792 7,792 0
50 430 480 480 0
1,200 376 1,576 1,576 0
36,500 13,574 50,074 50,074 0
9,200 2,434 11,634 11,634 0
31,500 62,337 93,837 93,837 0
2,000 (658) 1,342 1,342 0
7,350 (4,253) 3,097 3,097 0
250 245 495 495 0
6,500 (1,360) 5,140 5,140 0
6,300 1,085 7,385 7,385 0
300 (300) 0 0 0
500 (328) 172 172 0
50,325 6,628 56,953 56,953 0
1,250 159 1,409 1,409 0
725 410 1,135 1,135 0
8,000 5,067 13,067 13,067 0
22,000 15,870 37,870 37,870 0
1,200 (605) 595 595 0
31,450 20,469 51,919 51,919 0
3,300 (€2 2,929 2,929 0
1,500 1,158 2,658 2,658 0
53,900 9,134 63,034 63,034 0
2,000 (824) 1,176 1,176 0
7,000 749 7,749 7,749 0
8,500 4,275 12,775 12,775 0
800 395 1,195 1,195 0
1,000 (525) 475 475 0
1,275 4,970 6,245 6,245 0
500 1,761 2,261 2,261 0
1,700 (740) 960 960 0
800 937 1,737 1,737 0
40,392 (13,796) 26,596 26,596 0
10,000 32,650 42,650 42,650 0
34,000 (3,065) 30,935 30,935 0
246,000 (10,899) 235,101 235,101 0
163,000 (78,114) 84,886 84,886 0
133,388 (133,388) 0 0 0
2,801,142 32,911 2,834,053 2,834,053 0

Revised Actual
Appropriation Appropriation Expenses Difference
637,191 (6,525) 630,666 630,666 0
2,500 (1,488) 1,012 1,012 0
53,313 5,714 59,027 59,027 0
1,400 1,400 1,400 0
(137,756) (137,756) (137,756) 0
42,245 (1,234) 41,011 41,011 0
102,846 (4,843) 98,003 98,003 0
10,069 359 9,710 9,710 0
79,108 (4,784) 74,324 74,324 0
1,000 879) 121 121 0
11,000 806 11,806 11,806 0
8,750 107) 8,643 8,643 0
10,000 3,190 13,190 13,190 0



Corporate Fund - 10000
Community Dev. Department - 2400 (cont)
7313 Commercial Review
7401 Postage
7403 Telephone
7419 Printing & Publishing
7499 Misc. Services
7501 Office Supplies
7502 Publications
7503 Gasoline & QOil
7504 Uniforms
7510 Tools
7515 Camera Supplies
7520 Computer Equipment Supplies
7539 Software Purchases
7599 Misc. Supplies
7602 Office Equipment
7603 Motor Vehicles
7604 Radios
7701 Conferences & Staff Development
7702 Dues & Subscriptions
7735 Educational Training
7736 Personnel
7737 Mileage Reimbursement
7810 IRMA Premiums
7812 Self-Insured Deductible
7901 Office Equipment

7990 Contingency for Unforeseen Expenses
Total Community Development Department

Corporate Fund - 10000
Parks & Recreation Department - 3000
7001 Salaries & Wages
7002 Overtime
7003 Temporary Help
7005 Longevity Pay
7099 Water Fund Cost Allocation
7101 Social Security
7102 IMRF
7105 Medicare
7111 Employee Insurance
7306 Buildings & Grounds
7307 Custodial
7309 Data Processing
7312 Landscaping
7314 Recreation Programs
7399 Misc. Contractual Services
7401 Postage
7402 Utilities
7403 Telephone
7404 Teletype/Pagers
7405 Dumping
7406 Citizen Information
7409 Equipment Rental
7419 Printing & Publications
7501 Office Supplies
7503 Gasoline & Oil
7504 Uniforms
7505 Chemicals
7507 Building Supplies
7508 Licenses
7509 Janitorial Supplies
" 7510 Tools
7511 KLM Event Supplies
7517 Recreation Supplies
7520 Computer Equipment

Revised Actual
Appropriation Appropriation Expenses  Difference
100,000 117,635 217,635 217,635 0
4,000 618 4,618 4,618 0
8,200 540 8,740 8,740 0
1,500 (676) 824 824 0
6,750 7,560 14,310 14,310 0
5,000 (501) 4,499 4,499 0
1,500 (1,480) 20 20 0
1,500 (215) 1,285 1,285 0
750 (82) 668 668 0
1,000 (767) 233 233 0
250 (250) 0 0 0
2,000 1,506 3,506 3,506 0
7,000 617 7,617 7,617 0
500 (310) 190 190 0
4,875 2,757 7,632 7,632 0
1,500 1,113 2,613 2,613 0
50 193 243 243 0
1,250 860 2,110 2,110 0
3,100 1,121 4,221 4,221 0
2,000 934 2,934 2,934 0
0 296 296 296 0
0 62 62 62 0
14,513 (4,956) 9,557 9,557 0
2,500 (2,500) -0 0 0
0 0 0 0
49,570 (49,570) 0 0 0
1,040,974 63,996 1,104,970 1,104,970 0

Revised Actual Actual
Appropriation (Decrease) Appropriation Expenses Difference
442,961 (15,167) 427,794 427,794 0
9,800 2,072 11,872 11,872 0
246,700 (5,383) 241,317 241,317 0
1,200 1,200 1,200 0
(17,386) (17,386) (17,386) 0
44,207 44,207 43,310 897
72,574 72,574 71,853 721
10,339 10,339 10,129 210
75,534 (25,142) 50,392 50,392 0
31,700 (3,225) 28,475 28,475 0
22,250 6,438 28,688 28,688 0
25,100 12,555 37,655 37,655 0
100,500 (11,063) 89,437 89,437 0
231,800 14,699 246,499 246,499 0
15,600 (4,422) 11,178 11,178 0
3,300 836 4,136 4,136 0
97,000 734 97,734 97,734 0
17,300 17,300 16,340 960
0 0 0 0
0 0 0 0
23,500 2,394 25,894 25,894 0
4,200 1,359 5,559 5,559 0
12,700 12,700 11,757 943
6,180 6,180 4,560 1,620
13,200 5,165 18,365 18,365 0
8,750 8,750 6,567 2,183
13,000 13,000 10,861 2,139
4,100 4,100 3,595 505
2,100 675 2,775 2,775 0
9,600 (4,770) 4,830 4,830 0
2,750 2,750 855 1,895
3,900 3,900 3,090 810
67,100 67,100 65,089 2,011
2,420 2,420 1,434 986



Corporate Fund - 10000 ‘ Revised Actual Actual
Parks & Recreation Department - 3000 (cont) Appropriation (Decrease) Appropriation Expenses Difference
7530 Medical Supplies 500 500 0 500
7537 Safety Supplies 675 255 930 930 0
7599 Misc. Supplies 450 450 203 247
7601 Buildings 38,050 1,194 39,244 39,244 0
7602 Office Equipment 1,870 1,870 1,534 336
7603 Motor Vehicles 3,500 3,500 3,178 322
7604 Radios 500 500 500 - 0
7605 Grounds 30,000 (8,925) 21,075 21,075 0
7617 Recreation Equipment 13,000 (10,325) 2,675 2,675 0
7618 General Equipment 10,800 ©17) 9,883 8,738 - 1,145
7699 Misc. Repairs 1,000 1,000 0 1,000
7701 Conferences & Staff Development 2,900 2,900 © 1,965 935
7702 Memberships & Subscriptions : 1,975 625 2,600 2,600 0
7708 Park & Recreation Commission 300 300 0 300
7735 Educational Training 2,000 2,000 912 1,088
7736 Personnel -0 145 145 145 0
7737 Mileage Reimbursement 800 800 329 471
7719 HSD Sewer Use Charge : 5,000 (5,000) 0 0 0
7795 Bank & Bond Fees 10,800 199 1