VILLAGE O HINSDALE
ECONOMIC DEVELOPMENT COMMISSION (EDC)
Minutes of the Special Meeting on
Tuesday, January 26, 2009

Members Present: Mare Cella, Eileen Crane, Craig Chapello, Jan Grisemer,
and Steve Potter

Members Absent:  Jeanie Janes, John Karstrand, Alan Schneider, and
Brad Summers

Staff Present: Timothy Scott, ALCP,
Communily Development Stralegist

Others Present: Jan Anderson, Executive Diveclor of the Hinsdale Chamber
of Commerce

Call to Order

With Chairman Karstrand unavailable for the meeting, Ms. Grisemer made a
motion to approve Mr. Chapello as Acting Chairman. Mr. Cella seconded, and the
motion was approved unanimously.

Acting Chairman Chapello called the speciul meeting of the Feonomic Development
Commisaion (KDC) to order at 7:00 p.m. on Tueaday, January 26, 2010,
(Agenda Ttem 1)

Approval of Minutes

Mr. Cella made a motion Lo approve the minutes of the special meeting of the EDC
thal was held on December 15, 2009, Ms. Grisemer seconded, and the motion was
approved unanimously. (Agenda ltem 2)

Tax Revenue Review: Sales and Food & Beverage

Stall reported that base sales taxes increased 3.3% for the month of January
(October sales) versus the previous year and added that the increase, when viewed
in conjunetion with whai could be considered a larger that expected decline for the
previous month, produced a two-month period reflective of the same period for the
previous year. Stall commented that the lower Nigure tor December could have been
due, at least in part, Lo late veporting. Stalf then noted that total sales taxes had
declimed by $222 480 (-11.5%) for the fiseal vear-to-date and added Lhat the deeline
15 less than had been projected by the Village in its budgeting process.



DRAFT

stafl stated that food and beverage lax vevenue was averasing approximatoly
S20,865 (o the [rst mine months of the fiscal year, noting that this amount
exceeded Lhe Village's budget projection,  Staft remarked that if the trend
continued, the EDC would potentially receive additional resources for use in the
current fiscal year, and added that the topic could be vevisiled during the group's
budget discussion later in the meeting. (Agenda Ttem 3)

Business Registrations/Licenses

staff reported that 459 registrations/licenses had been vecoived, representing
$34,426 1n revenue and approximately 69% of the Village's base goal of $50,000 (or
667 paid registrations). Staff commented that a tally for retail businesses would be
prepared in order to understand compliance by the gales tax-producing businesses
in each district. Staff remarked that reminder notices would be prepared and sent
in Lhe near future. Mr. Cella inguired about how the current pace of submiltals
compared to the past, and Staff responded that the rate was at least equal to that of
lasl year. (Agenda [tem 4)

2009 Holiday Program

Staff commented that the holiday propgram could be considered a suceess when
measured hy the public’s participation in the festivities based i Burlington Park,
with 899 children having visiled the gingerbread factory (a.k.a., cookie decorating
tent) and 650 people having mdden on the horse-drawn carriage on the three
Saturdays leading up Lo the Christmas holiday, Noted was that this year's
attendance had been achieved even with a reduction 1n media spending, with the
Commission having elected to rely primarily on dedicated ads in The Hinsdalean in
the editions of the three weeks of the promotion.

Members noted improvements to the Village's holiday lighting and decorations, and
Stall stated that a new scope of services would need to he prepared as the contract
had just expired. Ms. Grisemer stated that an additional level of decoration could
merease Hinsdale's appeal as a holiday destination but that it was conlingent on
merchants’ willingness to adorn the interior perimeters of their display windows
with simple white lights. Staff noted that such decoration would cost each velailer
very little in terms of material, and Ms. Grisemer commented that volunteerism
could be one approach to installation of the lighls, The group was receptive to the
1dea and suggested that it and other elements of the holiday promotion be discussed
at a meeting or meetings of the ERC well in advance of next year's hohiday season.,
(Agenda [tem B)
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Staft stated that more Lhan 27 retailers had participated in the “who, whal, wear”
campaign, adding that those were in ads had sharved posilive feedback on the style,
contenl, and exposure that the campaign affords featured businesses.  Staff
reviewed the various means by which participation had been solicited, including: a
letler Lo all retail businesses, mentions at quarterly and after-hour mectings of the
Chamber of Commerce, phone calls, and mass e-mail. Mr. Grisko suggested that an
additional e-blast or blasts be senl to retailers to continually remind them of the
free advertising npportunity.

Advertising Campaign

Mur. Potter expressed his support for the campaign and added that the lree exposure
shows a demonstrable commitment by the Village to its retailers. Mr. Potter added
that the busy nature of the holiday season may have affected partcipation and
remarked thal he would consider ways to increase participation by fellow retailers.
staff also added that he and Direct Advantage would consider the potential for
other “shop local” themes within the established framework. (Agenda [tem 8)

Village Place Signage

Stall stated that the first of the two signs planned for Village Place had heen
imstalled at the north end of the internal street and reported that the projeet had
come 1n under budget. Staff noted that he had shghtly altered his original design in
order to permit the addition of al least one placard to the panel assembly should the
need arise in the future.

Since the project was considered a priority of the Commission, members expressed
thew desire to pursue fabrication and installation of the second sign during the
currcnt fiseal year. Stall commented that resources may be available as a result of
being under budgei on the first sign and a few other EDC budget items, as well as
the potential (o receive additional revenue should food-and-beverage lax receipts
exceed budgel projections. Staff reminded members that at least eight weeks are
required from both the pole manufacturer and sign fabricator. (Agenda [tem 7)

Consideration of Local Retailer Survey

Me. Chapello stated that he, Mr. Summers, and Stafl had me! to discuss the rotailer
survey and how the Commiszion could best use the results. Mr, Chapello suggested
that a summary should reveal what the Commission had done in vesponse to the
resulls of the survey, what had wet to be completed, and what was planned.
Members discussed how the proposed summary could be communicated to retailers,
and 1deas ncluded distribution of a written document and a public meeting.
(Agenda ltem 8)
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Stall provided updates om expenditures Lo date for each budget item, noting that the
Commission was: at budgel for most items; under budger for several ilems,
including but nel limited (o snow removal of downtown sidewalks and the fivst
identification sign for Village Place; and $250 over budget for the holiday event-
based promotion. Members were pleased with the status of the budget and
expressed a desire to complete the second sipn of the two-sign Village Place =ign
project during the curvent fiseal year. Additional updales on and discussions about
the budget were suggested for a future meeting. (Agenda ltem 9)

Hinsdale Chamber of Commerce

Jan Anderson, Executive Director of the Hinsdale Chamber of Commerce, addressed
the Commission, providing members with an update of their efforts to generate
resident and business owner awareness m “The '3/60 Project”, On behall of her
Board of Directors, Ms. Anderson expressed her appreciation for the linancial
support the Village 18 providing to the Chamber for the program. Ms. Anderson
stated that regular advertising was occurring through weekly inserls in The
Hinsdalean. She added that other ideas to activate the campaign, such as
distribution of branded eco-friendly shopping bags around Tarth Day and vertical
banner signs that would rotate busineszes around lown, were Lo be discussed at
upcoming meetings of the Chamber's marketing commillee. (Agenda [tem 10)

Adjournment

With no additional business before the Commission, Mr. Cella made a motion to
adjourn. Mz, Crane scconded, and the motion passed unanimously, The January
26, 2010 special meeting of the TDC was declared adjourned at 9:07 p.m.

{(Agenda ltem 11)

Respectfully submitied, D R A FT

Timothy Scott, ATCP



ahicks
Draft


MEMORANDUM

To: Chairman Karstrand & Economic Development Commission Members
From: Timothy J. Scott, AICP — Community Development Strategist 2
Date: February 16, 2010 LY

RE: Monthly Sales Tax Review

Base Sales Tax — Distributed on a point-of-sale basis

(These are taxes which relate directly to sales taxes paid to merchants of the Village
of Hinsdale. The Village receives 1% of the tolal sales taxes sent to the Stule of
fllinais.)

Base Sales Tax receipts for the month of February (November sales) amounted Lo
$188,701 as compared to the previous year's receipts of $171,043. This vepresents
an increase of $17,658 (10.3%) for February. Total base sales tax receipts for the
fiscal yoar-to-date (sales Lthrough November 30, 2009) amounted to $1,794,0567 as
compared to the previous yvear's receipts of 81,969,996, This represents a decrease
of $175,939 (-8.9%).

Local Use Sales Tax — Distributed on a per-capita basis
(These are taxes which are received on a per-capita basis from the State of Illinots;
they are included in the Village of Hinsdale's revenue account, “Sales Tax Revenue.”)

Local Use Sales Tax receipts for the month of February (November sales)
amounted to $14,614 as compared to the previous year's receipts of $19,533. This
represents a decrease of $4,919 (-25.2%) for February. Total local use tax receipts
for the fiscal year-to-date (sales through November 30, 2009) amounted to
$174,373 az compared to the previous year’s receipts of §214,175. This represents
a decrease of $54,416 (-25.4%).

Total Sales Tax: Base Sales Tax plus Local Use Sales Tax

Total Sales Tax receipts for the month of February (November sales) amounted to
$2083, 315 as compared to the previous year's receipts of $190,5676. This represents
an increase of $12,739 (6.7%) for February.

Total Sales Tax Receipts for the fiscal year-to-date through February 2010
(sales through November 30, 2009) amount to $1,968,430 as compared to
the previous year's receipts of $2,184,171. This represents a decrease of
$215,741 (-9.9%).

ci: President Cauley & Board of Trustees
David C. Cook, Village Munager
Robb MeCQinnis, Building Commissioner/Comm. Dev. Director
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MEMORANDUM
To: Chairman Karstrand & Economic Development Commission Members
From: Timothy J. Scott, AICP — Community Development Sl,rategia%
Date: February 16, 2010 =

RE: TFood and Beverage Tax

For the first nine months of the fiscal year, food-and-beverage lax receipts
remain strong even with a decrease in January (to $18,377). Through January
91, 2010, the Village collected $185,299. This translates to a monthly average of
$20,589.

It remains possible that additional resources may be available to the Economic
Development Commission (EDC) it better than expected results for food-and-
heverage revenues are achieved, as the group’s budgeét is based upon 50% of the
revenue generated by the 1% fuod-and-beverage tax.

For illustrative purposes, using a range of $17,000 to $21,000 for monthly
receipts for the remaining months of March, April, and May, the Village would
finish the fiscal year having generated between $236,299 and $248,299 in food-
and-beverage tax.

As mentioned previously, members may wi§1_1 to review the EDC's original list of
priorities and working budget in order to cinsider which projects should receive
funding if additional revenue became available.

If you have any comments or questions, please do not hesitate to contact me by
phone at (630) 789-7005 or via e-mail tscott@villageothinsdale.org.

Thank you.
ce: President Cauley & Board of Trustees

David C. Cook, Village Manager
Robb MeGinnis, Building Commissioner/Comm. Dev. Dirvector



MEMORANDUM

To: Chanrman Rarstrand & Eeonomie Development Commission Members

From: Timothy J. Scott, AICP — Community Development Strategist

Date: February 17, 2010

RE: Business Regmstrations/Licenses

For the 2010 calendar year to dale, we have received 486 bhusiness
registrations/licenses. This represents $36,450 in revenue. Reaching $50,000
in revenue [rom business registrations/licenses requires 667 participating
businesses. To date, the Village has reached approximately 73% of this stated
goal.

To increase the number of businesses Lhal are registered, we relevenced the
latest list of 11, sales tax payers (ie., those Hinsdale-based entities with TL
Business Tax Numbers, or IBTNs). Letters were genl reminding them of the
nead to comply with the Village's business registration/licensing program. A
person with an BTN who elaims thal theinr business is inaclive 1g asked Lo
submit a concise explanation in writing.

As part of our current effort to update the retail divectory on the EDC's websile
and at the shopper parkimg lot, we will be calculatmg compliance for retailers
by district, Reminder letters will be composed, with required comphance and
benefits of registration highlighted.

In addition, a late notice or a serieg of them will be sent to those businesses
that have not yet submitted payment of their 575 annual fee. Over the past
few vears, the use of late notices has produced slow but steady mereases in
compliance.

If you have any questions or comments, please contact me at (630) 789-7T005
or at tscott@villageothinsdale.org,

Thank you.
ce: President Cauley & Board of Trustees

Dawvid . Cook, Village Manager
Hobb MeGinms, Building Commissioner! Comm. Devy, [rvector



MEMORANDUM

To: Chairman Karstrand & Fconomic Development Commission Members
From: Timothy J. Scott, AICP — Commumty Development Strategist %}4
Date: February 18, 2010 i '

RE:  Advertising Program Update

“Who, What, Wear” to date

The EDC's “who, what, wear” adverlising campaign has been distributed
through The ITinsdalean and the bi-monthly West Suburban Living (WSL)
Magazine. These two channels are being used to reach residents and the
targeted demographic in the surrounding region, respectively. A copy of the ad
for the March-April edition WSL Mapazine is attached lor your reference.

This grant program (free to participating retailers) is scheduled to continue in
both publications through the end of the fiscal year, April 30t although the
group may wish to consider extending the campaign into the next fiseal year.
Since the last meeting of the EDC, we have received a number of new
participants, which 1s likely attributable to the latest e-mail blast.

Interest throughout the campaign has also been generated from word-of-mouth
among retailers, as well as invitations to participate at meetings and events of
the Chamber of Commerce (themnr boarvd and quarterly meetings and after-hours
alt host busimesses),  Although not umversally used, the vast majority of
retallers have signed up through the EDC's dedicated micro-website,
HinsdaleRetail.com.

Other Local and Regional

At the last meeting of the EDC, members requested information about the
other local newspapers as potential distmbution for the “who, what, wear”
campaign and potential advertising endeavors in the future. Attached you wall
find information from Direct Advantage for both The Doings and Suburban Life
newspapers. The Hinsdalean has proven effective given its local focus and
complete distribution to the local market (free delivery to all households) versus
the other subscription-based papers. However, as raised by members, these
local papers and their affiliated regional counterparts may offer additional
means to get the word out about Hinsdale as a shopping and dining destination
to loyal resident-readers of these papers and o hose in the surrounding avea.

These papers were used in the past for the holiday promotion but were not this
past year due to budgel constraints and the equity and awareness that



members beheved had been achieved with the event. Smmilarly, members
appreciated the exposure to the deswred, targeted demographic that
publications such as Chicage Magazine, Chicago Social, and others provide but
have recognized the challenge of their premium pricing strategy (even for
“romnants”).

Other Media

Outdoor: At previous meetings, members of the Commission expressed an
interest in gaining some msight into the outdoor advertising market. Cited was
the use of year-round outdoor advertising by the City Centre organization of
nearby HElmhurst, Members have discussed briefly the appropriatencss and
associated costs of the medium and may wish to be prepared to do so at the
meeting on the 23 and perhaps m the future. For reference purposes,
attached 1s information from Dhirect Advantage from one of several suppliers of
outdoor advertising.

Web: Members have expressed an ongoing interest and commitment in building
equity in the DistinctlvHinsdale.com site, including refinement of existing
content and the development of new content and features. A subject not
discussed thoroughly to date is the appropriatencss, utility, and potential for
ancial media and/or a blog, as well as sponsorship of the gite or a small area for
advertisers. Some social media was used for promotion of the haliday event in
the park. Also, additional domain names that redirect inquiring parties Lo Lthe
site are possible, as is consideration of advertising space on the site as well as
advertiging on other sites (e.g., stylechicago.com).

The Commission has worked to maximize resources curvently available to it,
choosing 1nitiatives based upon their potential to tout Hinsdale as a distinet
place that serves residents’ needs and attracts those from surrounding
communities. The aforementioned items are meant for discussion purposes and
for the consideration of the group as it plans its work.

If you have any comments or questions, please do not hesitate to contact me by
phone at (630) 789-T005 or via e-mail tscott@villageothinsdale.org.

Thank you.

ce: President Cauley & Board of Trustees
David C. Cook, Village Manager
Robb MeGinnis, Building Commissioner/Comm. Dev. Director

I



Steve Patter, Owner, Hinsdale Clothiers

“Provdly celebrating 21 years of keeping the western
suburbs dressed to the nines.”

777N, York Rd., Hinsdale - {630) 323-1858 -
hinsdaleclothiers.com

Gr.

The San Benito Vintage Collection from Virgins,

Saints & Angels. piece is made in Mexico

with materials blessed with Holy Weter from the Vatican.
Available at Alixanclra Blue - 2'W, First St,,

Hinsdale - {630) 455-0022 - alixandracolletions.com

Contemporary lines for spring, such as Barcelona's
Desigucl. We enjoy interpreting the latest trends for our
custamers at Schoen's, 120 5. Washington S, Hinsdale -
[630) 323-2400 - schoensofhinsdale.com

Alr

distinally - , Exparience the friendly refailers,

foi ' ‘ Indepancient boutiques and award-winning dining
options that make the Village of Hinsdale distinct.

www.distinetlvhinsdale com




PRINT RATES FOR WHO/WHAT/WEAR CAMPATGN:

THE DOINGS:

We recommend the full run circulation:

The Doings “GA™ zone cire = 17,575

Full Cire-The Doings-Hinsdale, Clarendon Hills, Oak Brook/Oak Brook ler, Elmhurst,
La Grange/LaGrange Highlands-Westchester, Western Springs/Indian Head Pk., Burr
Ridge/Willowbrook/Darien Edt,

1/4 Page (12 unit ad) = /$567 open rate

If you commit to 4x, you get the 26x rate = S455 per ad

If you commit to 8x, you get the 39x rate = $398 per ad

1/2 Page (24 unit ad) = $1131 open rate

If you commit to 4x, you get the 26x rate = $905 per ad

If you commil to 8x, you get the 39x rate = $790 per ad

SUBURBAN LIFE:

Various zones, map attached. We recommend full run, which comes with a 15%
discount per zone:

1/4 Page, [ull color, in the DuPage Suburban Life edition would be $326
1/2 Page, full color, in the DuPage Suburban Life edition would be $552

1/4 Page, lull color, in the South DuPage edition would he $524

1/2 Page, full color, in the South DuPage Life edition would be $947
1/4 Page, full color, in the Central DuPage edition would be $317

1/2 Page, full color, in the Ceniral DuPage Life edition would be $533
1/4 Page, full color. in the East DuPage edition would be $439

1/2 Page, full color, in the East DuPage Life edition would be 5778
1/4 Page, full color in all the zones would be $1,364

1/2 Page, full color all zones would be $2,389



Zip Codes/Circulations

CENTRAL DDUK SUBURBAN LIFE WED,
Suburban Life
LaGrarge, LatGrange Highlands,
Countryside, Hodgkins,
Inclian Head Park, McCoolk,
Pleasantdales, Burr Ridge
Lyons

LaGrangs Park

Garkelsy

Broadview

Erookfield

Hillgide

Morth Riverside, Riversida,
Aiversida Lawn
Wastchestar

Westarn Springs

Willow Springs

TOTAL CIRCULATION

CENTRAL DUFAGE HEWS & LEADER THURE.
Glen Ellyn News

Glen Ellyn

Wheaton Leader

Wheaton

TOTAL CIRCULATION

BUPAGE SUBLRBAN LIFE FRL
Suburban Life
Clarendon Hills

Clak Brook

Hinadale

Darien

Willowbrook & Burr Ridge
TOTAL CIRCULATION

EAST COON LIFE WED,

Life

Barwyn, Sticknaey, Forest Wiew
Cicang, Chicago's Isliand Mbrhd
TOTAL CIACLULATION

EAST DUPARE PRESS, SPECTATOR & ARGUE FRI.

Elmhurst Press

Elmhiirst

Lombard Spectator
Lombard

Villa Park Argus

Villa Park & Qakbrook Terrace
TOTAL CIACULATION

KANE REPUBLICAN THURS.
Batavla Republican
Batavia

Geneva Republican
Geneva

5t. Charles Republican
5t. Chatrles

TOTAL CIRCULATION

Z|P CORE CIRCULATION

A0525
£0534
G0526
GO1ES
60155
80613
G162

60546
B0154
B056a
G040
20,464

P CODE
80137

0167
16,653

TP CODE

G054
60523
60521
GOERT
BOs27T
g,530

TP CODE
B0402

B0E04
4,495

1IF CODE
GO126
60148

ai181
21,880

1IF COOE
80510
60134

60174, 60175
25,104

LEMDNT REPORTERS MET FL.
Lemont Reporter/ Met
Lemont

TOTAL CIRCULATION

MEOHENRY FARMSINE THURE.
Farmside

Huntley

Marengo

TOTAL CIRCULATION

MORTHEAST DUPAGE PRESS FRI,
Press

Addison

Bansenvllle

Wood Dale

TOTAL CIRCULATION

HORTHWEST DUPAGE FRESS FRI
Bartlett Press
Barllatt

Hanower Park
Streamwond

Press

Bloomingdala

Carol Stream
Glendale Heights
liasca

Hoaelle

TOTAL CIRCULATION

SOUTH DUPAGE REFORTER & PROGAESS WED.
Downers Grove Reporter
Downore Girove

Westmont Progress
Westmont

TOTAL CIRCULATION

WEST OUPAGE POST & PRESS THURS,
Press

Warrenville

YWost Chicago

W imfield

TOTAL CIRCULATION

WILL SOUTH DUPAGE REFDRTER WED.
Reporter

Bolingbrook

Lisle

Woodridge

Maperville

Romeoville

TOTAL CIRCULATION

IiF CODE CIRGULATION

[04329
4,531

TP COnE

242
60152
B16

1F CODE

60101
60106
A0191
1472

7P CODE

G0103
60133
60107

gO108
go1es
60135
60143
RO172
8,276

i CODE
60515, 60516

GOE5D
20,037

P GORE

60555
60185
60180
4175

ZIP CODE

60440
50532
60517
BUS40
BO446
5,351

Total circulation for all publications: 141,028

Cirgufatinon etiecte Jaranry 28, 2005
Audilsd anraally by CAC
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VILLAGE OF HINSDALE
: _ R : T A Syt : PROPOSED 4-WK | PROPOSED 4-
Panel#| Description | =~ |  ‘size..‘|: DEC _Avail Date - NET RATE WK NET RATE | CURRENT ADVERTISER
Guaranteed Remnant
1328 TriState Tiwy (1-294) E/S5 .3 mi N/O North F/N 20 x60' | 115700 3/1 and on $3.500 52,000 Blank
1611 Tristate Tlwy (1-294) W/S .4 mi S/0 Archer 14 x 48 | 108.660 | 4/5-5/30, 8/23 and on 52,700 1,500 Dr Pepper
1618 | Stevenson Xwy (1-565) N/S .6 mi E/O Harlem FIE_| 14'x 48" | 111,140 3/1 and on 53,500 $1,500 Gold Eagle Heat
1300 |1-55 NIS W/O TriState Thay (1-294) FIW 20' x60° | 103,650 3/1-5/2 34 800 $2.000 Rogers & Hollands
1454 1-55 N/S E/O Rt 83 F/W 20 x60° | 115400 3/1 and on $3,600 $2.000 County or Midwest Gold

Vinyl Costs:
20x60 - 51,2800
14x48 - §1,000
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Village of Hinsdale

Advertising Strenglhs: Located next to O YeHare Alrport on the Trl-State Tollway, reach travelers heading from O'Hare to the South
and Wesat suburban sreas of Chicago, Close proximity to corporate headguarters such 8s True Value, Albertson's Jewel Regional and

MeDanalds Corporation, Other major attractions in area are Allstate Arena and Rosemont Thoatre.

Panel: 1328 :Eimﬁi = ;g_::f%ﬁ:,
Modia/Stylo: Permanent Bulletin/Regular g ot " -. f = ;E:;r,,i:i
Market: COOK COUNTY : : Geand v ' e
Location: TRISTATE TLY (1-294) E/S .3 MI NiO NORTH L iy : i
Facing/Read: North / Left E%’:&‘_I k::':l“d:“’:‘:':q | :%umn-uiu. 3
Copy Size: 20' 0" x 60" 0" e _;jml.n,-m‘"‘_":“; E | i
Viny! Size: 21' 0" x 81' 0" [y | :"‘.*q.,.:h

liuminated: YES i i s

DEC: 115697 w 1?1-?5--5 i-‘l‘Eﬁﬁhurlut

LatiLong: 41.81222 / -87.91899 i I s

Rata: Y

Current Advertiser;

Misc:

Gontact Lamar Advartising of Northwest Indiana
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Village of Hinsdale

R

Advertising Strengths: Located on the Tri-State Tollway near the affluent communities of Willowbrook, Hinsdale and Burr Ridge, this
14x48 reaches suburban tralfic moving toward expressways leading into the city. Just south of hard -to-reach Ogden Avenue axit in
Hinsdale. The major attraction in the area is the Brookfleld Zoo,

Panel: 1611
Media/Style: Permanent Bulletin/Regular
Market: COOK COUNTY

Location: TRISTATE (1-284) W/5 .4 M| 5/0 ARCHER

Facing/Read: South East / Left
Copy Size: 14' 0" x 48" 0"
Vinyl Size: 15' 0" x 49° 0"
IMuminated: YES

DEC; 108657

LatiLong: 41.74297 / -B7.83579
Rate:

Current Advertizer:

Misc:
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Village of Hinsdale

)
[

Advertlsing Strengtha: Located on the Stevenson Expressway (1 -551, this Right-Hand reader reachies the traveler heading outbountd to

the Sauthwast suburbs from the city and Midway Alrport. Extreme rush howur congestions |eads to extremely lang read times for this
location.

:I.!'llli’[l: g I ¥ E‘I‘F'-mﬂ' i =
Panal: 1618 i .5:: | e 3
i Sl e e, = ] =it
Media/Style; Permanent Bulletin/Regular 5 (w2 F.u‘i", 4 g, =
[ o 181 e 1 ": _-T-' o
Market: COOK COUNTY g -G P s T8 T B e
I E = E
Location: STEVENSON (1-55) N/S .6 MI W/O CENTRAL o i 'E s—i : |.1's B
Facing/Read: East / Right - TR
Copy Size: 14' 0" x 48' 0" ;'. i 5 i
. e . 35k
Viny! Size: 15° 0" x 48" 0" s 5-’%-3.5-- )
Illuminated: YES . o 3 . 1 g ‘E,ﬂ au"
DEC: 111143 R 's:i 23 E SN B . BEE BT
i3 B2 33 R RR A e wdby
Lat/Long: 41.80798 | -87.77416 6T E" a i £ [ : i
et = 5 %8 i SR R il
Rate: i A, SR !
" ||y tﬂ_.h. = el ——1 § !
Current Advertiser; 7 . e B
lo. I F LR
Misc: R¥Y “ |

Coniact Lamar Adverlising of Northwasi Indiana
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Village of Hinsdale

Advertising Strengths; This "in-your-face™ 20x80 sign is located on |-65, delivering inbound tralfic betwean upscale DuPage Countles
and the gity. The sign Is situated directly with the driver's slghtlines with g long very long approach. Alr travelers heading to Midway
Alrpart fram western suburbs are guaranteed to pass this location.

Location ff-ll

Grar
L]

Panal: 1408 -

ciaf— .g&hw Lime e
i
__r-

Media/Style: Permanent Bulletin'Regular
Market: COOK COUNTY
Location: 1-55 NS WO TRISTATE TLWY (|-294)

e g
a7 \

E G dee
£ T
B
i
3

Facing/Read: West f Left
Copy Size: 20' 0" x 60' 0"
Vinyl Size: 21' 0" x 61" 0 .;":lﬂﬁm
lluminated: YES R
DEC: 103649

LatiLong: 41.76127 ( -87.90176

Rate: ; :;:I‘IIL;:.‘: y
Current Advertiser; [

|2 |tam
Mise: | e

Contact Lamar Adverliaing af Norhwest Indiana



Village of Hinsdale

Advertising Strengths: Located on |-58 |n DuPage GCounly, Ihis slgn serves traffic leading to the cily from the
NapervilleiBolingbrookiJoliet area of Will County, as wall as the very upscale DuPage County cities of Lemont, Darien and
Willowhbrook, This sign also has a great read from northbound SR- B3, which serves trafflc leading from Orland Park to the expressway.

Location #!-'!
i i | ipbe f . -y I
Panel: 1454 %% i: e ey
! ] o L oy
Media/Style: Permanent BulletinfRegular * E i il it
LY 1 == i e s
Market: DUPAGE COUNTY TR b (b {Riga
Location: 155 N/S E/O RT 83 e e wpm L
Facing/Read: West | Left Ry '-i*":‘f“"f' I ;__ﬁ,;:aar =
Copy Size: 20' 0" x 60' 0" 7 L3 g s
Vinyl Size: 21' 0" x 61' 0" I'""_-_u : T
Muminated: YES A .:. i o
DEC: 115431 5 et oL
LatiLong: 41.74500 / -37.94031 s : :
{L7ETE TS
Rate: gy 1ok EReE
Current Advertiser: . |
15_ *’_4* " - /..—H——-_f =
Misc: | T - o7

Contoct Lamar Advestising of Norihwest Indiana
1t - gl 7



MEMORANDUM
To: Chairman Karatrand & Economic Development Commission Members
From: Timothy J. Scott, ATCP — Community Development Strategist (f_’%__
Date: Fechruary 17, 2010 d

RE: Village Place Signage

With the Eeonomie Development Commission
on track with most budgeted items and under
budget on a few others, and given the support of
memhbers for the project, the second of two
planned signs identifving businesses located on
Village Place is under construction.

The sign will be installed at the northeast
corner of the exit of one-way southbound Village
Place at First Street. Hinsdale Avenue. The
pole-and-sign assembly is closest to Hinsadale
Bank and Trust with Blue Mercury on the other
(west) side of Village Place.

[nstallation is to be completed in advance of
April 30%, which is the end of the Village's
current fiscal year.

If you have any questions or comments, please contact me at (630) 789-T005
or at tscott@villageofhinsdale.org.

Thank you.

ce; PPresident Cauley & Board of Trustees
Dawvid C. Cook, Village Manager

Bobb MeGinnig, Building Commissioner/ Comm. Dev, Director



MEMORANDUM
To: Chairman Karstrand & Eeonomic Development Commission Members
From: Timothy J. Scott, AICP — Community Development Strategist 1&?"4
Date: February 18, 2010 .

RE: Retailer Survey, Summary, and Potential Follow-up

In terms of the Commission utilizing the existing survey of downtown retailers,
we have as a work-in-progress a high-level summary of how the results
informed the EDC's work., Attached you will find Commissioner Summers’
bulleted recap of the survey results and qualitative comments from
respondents.

The summary could be supplied to downtown retailers to demonstrate that
their time completing the thorough guestionnaire was well spent in that their
feedback has been and is reflected in efforts of the Commission. The summary
acknowledges concerns, notes what has been done to address those concerns,
and identifies work that is ongoing or remains.

A follow-up survey of retailers could be considered, with existing questions
revisited and/or new ones developed if needed. If members elect to pursue a
new survey, the data captured could provide fresh perspectives and reflect the
current pulse of the bhusiness community, given that there has been some
tenant turnover and a change in economic conditions since the initial survey.

Additional bllow-up could take the form of a concise, educational piece for
property owners. [f embraced, included could be a statement about the
presence of staff, the ability to advertise freely available tenant space, a listing
of commercial brokers who live in Hinsdale (and perhaps the spaces they've
secured tenants for in the past), and any other pertinent information. The tone
would be positive and decidedly cooperative.

If you have any comments or questions, please do not hesitate to contact me by
phone at (630) 789-7006 or via e-mail tscott@villageothinsdale.org. Thank you.

ce: President Cauley & Board of Trustees
David C. Cook, Village Manager
Robb MeGinnis, Building Commissioner/Comm. Dev. Director
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Analysis of Survey Results

a)

b)

d)

The merchants do not believe that additional special events will have a positive
impact on their busimess, nor should the Village devote resources to sponsoring or
developing such events, as indicated by the combined responses under question
18 and 12. The merchants pointedly indicated that the Village should devote its
efforts to other issues, most notably parking, developing the *destination shopper’
habits of the shoppers, and advertising the downtown. The narrative comments
under questions 15, 16, and 19 further confirm this point, indicating that event
sponsorship actually distracts attention from the main problems facing the district.

The results of question 13 were enlightening: easing parking limits was noted as a
significant issue to be addressed, almost as much as building a parking garage.
Customer-Only Parking restrictions were viewed significantly lower as being
effective; in fact, certain merchants view the customer-only parking initiatives as
simply a diversion from the main problem.

[Note: the results for this question were presented as an average ona 0 Lo 5 scale.
As a result, figures above 4 in this presentation (as was the case for each of these
initiatives) indicates the large majority of merchants highlighted these issues, |

A profile of the ‘average’ merchant can be derived from responses under the first

section questions:

e  40% have been in business for less than 5 years (question 1).

e There was no clear indication of how a merchant determined what
product/service to offer (i.e. no clear direction under question 5(a)) which,
when combined with the results of questions 5{e-g) (which show a majority of
merchants did not put any significant effort toward developing any type of
husiness plan), point to a lack of preparation and planning for the challenges
of running a retail business.

o Over 45% of the merchants had no or limited expericnee that was directly
related to their new business (question 6).

o While 46% of merchants expected that at least 50% of revenues would be
derived from Hinsdale residents(question 5{g)), 40% of respondents have been
disappointed in the level of revenues coming from the residents (question 7(c¢).
This later figure is significant due to the fact that such a high percentage
(23%) of respondents to this question didn’t have a forecast,

o  45% of merchants have seen decreasing revenues overall (question 7(b)), and
a significant majority of the merchants have had to utilize their financial
resources to support the business (question 7{d)).

o While a third of the respondents have initiated efforts to move their business,
aver half have been approached by developers, etc. from outside of Hinsdale
to inquire about moving their business (question 7(e)). The Survey does not
shed light on whether this is an increasing trend but, at the least, it points to a
dynamic situation.

Responses under question 5(b), 9(a) and 11, clarify a commonly-held perception
that the CBD is “quaint™ and “a gem”.



Question 7

{ur sales were in line orginally but has dropped significant]ly since the downtown
renovation of streets and walkways.

Ouestion 13

Maore concerned aboul lack of restaurants than loosing business to Burr Ridge project.
People resent the meters; the Village is parking-unfriendly or just lrm[ung lo give tickets.
Move commuters and business people from Downtown

We're unsure whal 1s the best solution for parking, but think it's the most important issue
for economic growth and vitality.

Employees use too much parking as it is.

Stop employees from parking in prime spots; it’s the most important problem!
Non-resident shoppers have quit coming to Hinsdale due to tickets

Need long-term parking solution

Once and [or all - do it! It is so needed for businesses to survive.

Customer-Only parking will never solve the problem. Cut to the chase and build and
attractive garage.

When buying a luxury like a fur coat, it takes a little longer than 2 hours to sell.

Easing limits will help; several of our customers need more time to make purchases (not
just buying coffee).

What good will establishing Customer-Only Parking do? Sometimes employees are also
customers. How will you determine if they are working or shopping?

Usage should definitely be restricted (o customer use only,

Acknowledge that there 1s a lack of parking now.

There is a parking problem, but the perceplion 15 worse.

s

QOuestion 15 - %"

[ create a great service experience to assure repeat business, in spite of the negative
connotation of the Hinsdale shopping experience — due to a much-publicized unfriendly
attitude towards non-Hinsdale residents, not to mention bad attitude about parking.

So many vacancies doesn’t make trip worthwhile to a non-resident shopper. Why spend
all that money beautifying when you need to be marketing to viable businesses to
enhance the mix.

Not everyone is making their store fronts, windows, etc. as fun and attractive as possible.
The empty stores don’t help.

City restriction on outdoor display or dining. Reduce or eliminate high cost for sigmage.
Parking police.

Uniquely Thursday hampers the shops on 1% St. It could be held in other areas, like the
street by the rose garden or KLM, Also our Christmas Walk should be re-thought; all it
is is people looking for a hand-out not even thinking of shopping. We should do
something fust for our community.

Closing my street on Thursdays early during the summer is criminal. T would want to sue!



Empty stores due to over-priced rent.

We need the Village to advertise itself. Money needs to be set aside to promote all
aspects of the Hinsdale shopping districts supported by Village dollars.

Encourage younger stores to compliment the demographics that is moving here. The
older people who live here do not shop. Nota good shop mix: too many salons, too many
art galleries, need more clothing stores and mens stores,

Ouestion 16

The size of our downtown shopping area makes it comfortable and convenient
Looking forward to results from Oasis Kiosk.

People like and enjoy shopping in Hinsdale, and like good friendly service and gift
wrapping

Landscape improvements — sidewalk repair, special events to benefit non-profits (wine
walk)

The flowers at the corners and the black gates around the (rees and the black benches are
attractive.

Nice quaint downtown

Customers have commented on the beautiful plantings

Hopefully opening this dialogue, and getting rid of old agendas. There have been few if
any positives in the last 3-4 years, unfortunately.

Ouestion 17

Will be interested in participating in future meetings if they will bring the right results,
We keep on going and doing these surveys but nothing changes. Ilinsdale is continuing
on going down. There are too many other places to shop now that don’t causc a hassle.
We are no longer unique. Look how many small shops that use to bring people here
gone. And how many empty stores tell the tale to customers.

Waste-of time to get involved; nothing ever gets accomplished.

Not interested; haven’t been to a meeting where the Village has actually committed to
helping — only “fishing’. You have the funds and capability to hire professionals to
analyze the situation. You have been reactive and not proactive and unfortunately it’s a
little late. Don't spend much time on the residents’ view, because the Chicagoland area
is laughing at us!

Not interested, since 1 will be leasing to new parties soon. Have nol been fruitful in
finding such replacement so far.

[ attended many meeting 3-4 years ago. [ stopped attending because no one listened or
seemed to care about issues important to me.

If I could see any positive changes taking place; that would say to me that someone 1s
being heard, and that now, someone is listening. That would encourage me to come to
these meetings, because the possibility of change is really there. The Village has
nitpicked us to death, starting with our hanging sign at street level. We are a lower level
space.



* DBusinesses are the ones involved m Uniquely Thursday, Why is it always held in the very
location where the *favored” businesses are located? Uniquely Thrsday does nothing for
the rest of Hinsdale except close down the streets early and discourage business on
Thursday afternoons. These so-called special events do not create or help to create a
consistent customer base, which is what Hinsdale needs.

® The merchants were the first 10 hear about the parking problem and you ignored us.
There has to be ‘customer appreciation’ days or a reward. The parking men should relax
too.

[ also must mention the fact that I believe that you miss the point on what the major
downtown markel is — women. Hinsdale is a destination town and a ladies’ “lunch’ town.
You might have already known that if you were incorporating a visual survey in this
project. Luxury autos are not high on their list when it comes to a *passport’. A little
more inpul from the merchants might have been solicited as to what the reward is and the
presentation package should look like. A classy village such as Hinsdale doesn’t really
need a simple box that resembles a ‘trip to Mexico or Disneyworld® that one finds in the
vestibule of a cookie cutter corner restaurant or grocery store. Before you can enhance
your business district to ‘distinguish’ it, you have to know your market and I can’t find
your concern in this survey with regard to this, The target market should be #1 on your
list.

Also, regarding the parking situation, An additional burden is now placed on the
shopowner by not having duplicate permits. Time, money and anxiety is going to be
expended for those inveolved in the transfer of permits toco-workers. Anotehr reason to
consider relocating away from Hinsdale. Seems like the inability of the Village
employees to perform their job accurately is being transferred to the merchants.

I should be appreciative Lo those involved in initiating some sorl of awareness of the slow
death of the downtown district, but I'm not convineed that the approach has been in
keeping with the appearances the Village and its residents strive for. The Village needs
to work with the merchants/Chamber and not transfer their pain caused from their own
ignorance they are guilty of over the past few years. B

¢ LUniquely Thursdays are not worth it. =

*  Assisting Chamber activities more will be important because they have very limited
resources and member promotion

e Restaurants are needed

* Kudos to the EDC for this initiative. The EDC should be as strong and involved as are
any of the other commissions and committees that make up the Village govt. Our
business community is very important to the overall desireability of investing in a home
and/or business in Hinsdale.

e  Thanks for all your efforts!

e Keepup the good {ight!

» [Four words: Parking, Restaurants, Large Anchors. Also, I would assess a special tax to
those buildings which remain vacant for more than 1 year.

¢ The Chamber of Commerce is a self serving organization that promotes only businesses
that share their politically-driven opinions. 1 used to be a member but cancelled my
membership when the Chamber started speaking for me. The Village should not support
an organization that favors only & handful of businesses.



o Events that do not interfere with their daily shopping (see below)
o A focus on the thousands of untapped residents who do not shop in town and
point out that the dollars spent come right back to them
o A good-sill campaign by our police dept to educate residents and visitors that the
parking meter guard is here to ensure that precious space is utilized fairly not to
‘catch’ some one. Also, the guard can and should be a good will ambassador that
residents learn to know and respect. The perception exists that he is out to get
them and perhaps this won't change — no one likes getting a tickel even when
they're wrong.
Uniquely Thursdays is detrimental to our business. A customer who is spending
hundreds or thousands of dollars should not have to move her car at 4pm for a street fair.
Consequently, she learns not to shop on Thurs afternoon. We have paid our customers
tickets so we can appease them and ensure that we are not punishing them for spending
their money in our town. We do not have a problem with the idea of Uniquely Thursday
but would suggest that the event be moved to another location (across from Memorial
Bldg) or the set-up time be later after the majority of businesses are closed.

' ‘*‘1'.]".



MEMORANDUM

To: Chairman Karstrand & Beonomic Development Commission Members

From: Timothy J. Scott, AICP — Commumily Developmenl Strategist /%Zjl

i

Date: February 18, 2010

RE: Chamber of Commerce Update

Attached you will find updates from the Hinsdale Chamber of Commerce for
two of their efforts to promote business in the Village.

First is the Chamber's effort to promote “The ‘3/60" Project”, and included 1s a
recap on the project and the costs associated with its various clements. Based
upon EDC feedback, the group is proposing a gift card-driven element Lo the
promotion, which would encourage shopping trips to local merchants and in
turn generate sales tax revenue. This would replace the eco-friendly shopping
(otes originally envisioned by the Chamber.

Secondly is the “Spring Celebration Sale” event, which 1s one of the Chamber's
quarterly events that are designed to generate additional foot traffic and sales.
The others are the January and July Sidewalk Sales and the Merchant Garage
Sale. The Spring Celebration Sale introduces a connection with local charities
that could prove beneficial to all parties mmvolved and a revised approach to
advertising the event locally.

T

If you have any comments or questions, please do not hesitate to contact me by
phone at (630) 789-7005 or via e-mail tascott@villageofhinsdale.org,

Thank you.

ce: President Cauley & Board of Trustees
David C. Cook, Village Manager
Robb McGinnis, Building Commissioner/Comm. Dev. Director



Hinsdale Spring Celebration Sale Event

April 22nd, 23rd & 24"

So what is the Spring Celebration Sale Event?

Last year, a group of local retailers/restaurants wanted to build upon the success of the July
Sidewalk Sale and came up with the idea of having an event each guarter to help the local
businesses highlight their offerings and, of course, sell more goods and services . Those events
are;

e The January Sidewalk Sale
« The Spring Celebration Sale Event
s Theluly Sidewolfk Sale

s The Hinsdale Merchants Garage Sale

What's different about the Spring Celebration Sale Event?

There are 2 big differences to this year's event.

The first is about “Finsdale helping Hinedale”. Ten local charities have been invited to help
generate excitement about this event by telling all their members to support our community, In
return for their help, a Charity Pre-view Sale Day is included with the Spring Celebration Sale
Event that will be held on Thursday, April 22, 2010. Local participating merchants will support
the local charities by donating a portion of Thursday's sales receipts. It will be up to each
individual participant to determine the percentage to be donated, yet offering whatever Friday
& Saturday specials available as a pre-view sale to charity supporters on Thursday. (7 order to
gat the best results, staying open a few extra hours on Thursday evening is highly
recommended.

Participating charities will also have the opportunity to promote themselves in participating
businesses during the Thursday pre-view sales event.

The second difference is the participant advertising package designed through local newspapers
far an extra, extra, extra special ad rate for this event; including individual ad space in each
publication, that will be included in the Chamber registration fee to support all event advertising

and promotional costs and fees.



THE 3/50 PROJIECT — HINSDALE CHAMBER

Updates & Proposed Revisions: February 16, 2010
Marketing Plan: January through May (5 months)

Budget: $14,000 allocated from the Economic Development Commission

Print Advertising:

I Newspaper: 11 Inserts (using Hinsdalean with 6,000 households)
Inserts are $45 per M = $270.00 plus design/layout/printing 6,000 8 1/2" x 11" =
$640.00 (2 sided)
One insert total cost $910.00 Cleven inserts: $930 x 11 = $10,010.00

2. Portable Banners: 2 [ree standing portable banners to be displayed inside local businesses.
Banners: $500.00 x 2 = S100.00

3. Window Decals: Project support identification in local businesses — 300 printed.
Cost: $450.00

4. Recyelable Bags: The 3/50 Task Force evaluated this option. Estimated cost per bag: $ 1.00 ca,
The cost for 7000 bags - production and distribution would overrun the current balance left.
Although the task force believed the bags to be an outstanding idea, the costs associated with the
promotion exceeds the allocated budgeted funds, In order to offset the additional costs the group
felt sponsorship sales would still be difficult to achieve in the current economic climate.

As an alternate solution the task force is proposing to utilize the Hinsdale Gifi Card and promote
(he 3/50 Project through a secret shopper program during the merchant’s Spring Celebration Sale
event scheduled for April 22, 23, & 24, 2010. The Chamber would like to distribute 20 - £100.00
Hinsdale Gift Cards during the event, Promotion of the 3/50 project/secret shopper gift cards will
be incarporated in the April 1 & 15" newspaper inserts and event advertising.

Cost: $ 2,000.00

Total: $13,460.00

Additional Opportunities Produced By Chamber:

1. Chip Clips: 2000 promotional giveaways for special events & parade

2. Special Event Banners: displayed at special events

3. Website: displayed on home page and linked to 3/50 Project Website

4, Chamber Communications: promoted on weekly updates, newsletter, event posters, and
other publications.
5. Press Releases & News Articles: Chicago Tribune, Hinsdalcan, Suburban lLife, West

Suburban Living Magazine.



	2)		Approval of minutes for the special meeting of the EDC held on January 26, 	2010 
	3)		Review of sales and food and beverage tax revenue for current fiscal year
	4)		Review of business registration/license revenue for calendar year 2010
	5)		Discussion and consideration of advertising program		
	6)		Update on signage for Village Place
	Discussion and consideration of local retailer survey, summary, and 	potential 	follow-up  
	8)		Update and consideration of items from the Hinsdale Chamber of 	Commerce 

